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The chosen company for creating blog posts is “Coca-Cola” 
Blog: 1
“5 Brilliant Examples of Coca Cola’s Word-of-mouth Marketing”
Coca-Cola is the world's greatest well-known and popular brand, even though the universe is growing concerned about the effects of sugary drink. The world's leading soft drink has done a tremendous job of forming and sustaining its reputation as a bringer of joy and harmony.
Their accomplishment is mostly due to word-of-mouth. Let’s have a look on these greatest examples of Coca-Cola’s word-of-mouth marketing: 
1. Song by Coca-Cola:
Coca-Cola produced a commercial advertisement song that gained worldwide recognition. "Hilltop," a Coca-Cola's commercial song, got the entire globe singing together. The song became so hit that countless people called radio stations to ask for the advertisement to be aired. Again, in 2010 FIFA World Cup’s famous song “Waving Flag” has gained numerous popularities after Coca-Cola made this song as their promotional anthem. 
2. Represents Friendship:
If you notice at the Coca-Cola’s advertisement, you can see that Coca-Cola always represents friendship through their promotional campaign. With the help of the Coca-Cola company, photographer Kurt Tang set out to address the "humbling experience of loneliness and isolation" felt by the city's urban citizens in Guangzhou. Coca-friendship Cola's initiative consists of a series of images and films showcasing what appeared to be good friends having fun together.
3. Coca-Coal’s exciting vending machine:
Coca-Cola's "Delightful Vending Machines" were one-of-a-kind vending machines that might be seen in unexpected places across the world. To acquire a free Coke, consumers must engage with the equipment in surprising ways. For example, hugging the device in Singapore was one of them. In South Korea, dancing to K-Pop idols' dance moves is a popular campaign to get a free coke. Some of the other ways to earn free coke included completing a series of James Bond-inspired challenges in London, England, and singing a gospel song in Sweden. 
4. Sponsoring FIFA World Cup:
Coca-Cola was the World Cup's major supporter in 2014. The company, obviously, took advantage of the chance to share the Coca-Cola's storyline. The stories demonstrated how, in the midst of sorrow, football could attract communities together, create joy, and provide courage. Coca-Cola then took the storylines to a head by startling the teams with World Cup invitations for 2014. Coca-Cola pledged to carry the joyful tale even farther by flying 1 million supporters from over 90 nations to Brazil for the 2014 Fifa World cup.
5. “Share a Coke” campaign:
Coca-Cola vials with conventional name (such as "John" and "Sarah") inscribed on the sides were used in the "Sharing A Coke" marketing. Customers were encouraged to "Enjoy A Coke With" a friend with the same name. As knowledge of the unusual bottles went online, fans took thousands of images with/of their Coke cans. The method started in Australia and was a big success. It has since extended to over 70 countries. The "Share A Coke" initiative rejuvenated Coca-Cola's sales, resulting in the company's first sales gain in almost a decade.

1. 

Blog: 2
“Coca-Cola’s promotional gifts inspire consumers”
Coca-Cola is a well-known beverage corporation across the world. There's a strong chance that nobody has ever aware of this brand. Coca-Cola seems to be a multinational beverage company that produces famous varieties such as Coke Zero, Sprite, Fanta, and others.
Have you ever thought how this giant beverage company is able to work with so many multiple brands? So what were the keys to their incredible success? ODM, on the other hand, feels that Coca-successful Cola's pricing and advertisement efforts have contributed to the company's present success. They not just to place a strong emphasis on influencer marketing, but they often place a strong emphasis on brand recognition.
Coca-Cola has plenty of other companies that use promotional coupons and freebies. This is due to the firm's recognition that the efficient deployment of special deals may have a major impact on demand and income. These marketing efforts provide the firm with a myriad of advertising opportunities. These gifts market, market, and inform people about their brand even after they have already purchased it.
It's vital to keep the image of the business in front of consumers, and the best method to do so is utilizing effective and useful giveaways.
Here are a few examples of Coca-Cola promotional items:
Mini Bottle with fans:
Coca-Cola once offered beverages in bottles with fan cap, this little bottle fans is a great addition to their business. To add the same idea to your business, you only need to add your design style to these little bottle fans. This promotional item has a form that will help your consumers remember you! This is particularly true if your logo and business name are etched on the little bottle fans.
Calendars:
Vintage calendars were the first customized goods made by Coca-Cola in 1891. These continued to thrive over the next ten years. Hilda Clark, a young female model and vocalist, was highlighted on the calendars. The original ones are now exceedingly rare, with some fetching as much as $18,000.
Clocks:
The Coca-Cola clock, that were introduced in 1893, were provided to establishments or cafes who purchased at least 100 gallons of Coca-Cola syrup as a present. Those clocks were prominently placed in front of all their clients. It appears like it is time for a Coke!
Glassware:
People required fashionable cups in which to pour their Coke. This customized drinkware was available not just in shops, as well as at McDonald's for big occasions. In reality, the two firms have been working together since 1955, and the collaboration is still profitable today.
Holiday Items:
In 1931, Coca-Cola engaged artist Haddon Sundblom to develop a Christmas ad depicting Santa Claus to boost sales over the winter. His commercial had such a huge impact that it helped to create the contemporary image of Santa and created a new market for Coke holiday items such as charms and lights.
When it comes to marketing, Coca-Cola has attempted it all: Spotify advertisements, billboards, Super Bowl advertisements and many more if you name it. Their goods, on the other hand, is exceptional and one-of-a-kind. It acts as an all-Americana memory box that emotionally binds individuals to the brand, and early exposure through premium brands is credited with much of Coca- Cola's success.

Blog: 3
“Coca-Cola and sustainability”
Coca-Cola stated that by 2030, it will recover and recycle the equivalents of every container or can it sell across the world.
The corporate entity and its global reach of distribution channels will aim to address the aspirational goal, which is part of a larger project called "World Without Waste," by concentrating on the entire package entire life cycle - from how containers and bottles are created and formed to how they are restored and recycled. 
"Consumers across the world are concerned about the environment. They want and expect firms like ours to lead the way in making a litter-free world a reality. Through the 'World Without Waste' mission, we are spending in our world and in our material to help solve the world's packaging problem", said CEO of Coca-Cola.
According to the organisation, the "World Without Waste" objective is the next step in a bigger plan to expand with ethics by conducting business with integrity rather than the easy way.
Coca-Cola has officially announced that it is the first Fortune 500 company to contribute 115 percent of the water used to make its products to the environment and communities in order to achieve this target. The goal was met five years ahead of schedule by the corporation and its associated companies.
Coca-Cola also released entirely reusable PlantBottle container in 2009, which is comprised up to 30% of plant-based components.
Coke will utilise its global marketing clout to help raise public awareness on what, how, and what to recycle in order to improve durability. By enhancing local recycling programs and pushing legislative change that promotes a genuinely resource efficiency, the firm will keep working with surrounding people, NGOs, industry peers, and customers to make recycling simpler for everyone.
Mexico recovered 56% of the Pet bottles it generated in 2016, up from 10% in 2012, making it the world leader in PET recycling. Coke's objective of reprocessing 100% of its packaging will centre on fibreglass, PET plastic, and aluminium bottles, container, and caps, which account for around 85 percent of the company's product, but it would also cover packaging created by other firms.
Blog: 4
“Branding Strategy of Coca-Cola”
Coca-Cola did not become a worldwide brand immediately; it has made a numerous marketing blunder along the way. Its success, on the other hand, provides a lot of knowledge for firms trying to develop a strong and successful brand.
Coming up with new brand awareness is crucial. Among such several marketing campaigns, there will always be one clear, consistent message: Coca-branding Cola's is based on the concept of "enjoying a coke." Even though the firm's product line grows and adjusts to new trends, it is the one feeling you can count on consumers to convey in whatever form they want. The company has kept this marketing script alive in their multimedia marketing approach by showing happy people smiling excitedly.
Coca-Cola's marketing strategy of focusing on the company instead of the ingredients is one of its most successful. Coke is characterised as "something that draws friends and family altogether, fosters sharing, and delivers delight," rather than just a drink. According to studies, this strategy is beneficial for worldwide companies who have a varied variety of products (and services) and use distinct packaging for different countries. Rather than focusing on items with a convoluted marketing strategy, Coca-Cola promotes a lifestyle, a feeling, and a brand recognition that audience can connect to.
Although not all businesses operate on a worldwide scale like Coke, they should nonetheless consider how to market their brand as an experience rather than a commodity. This will not only focus your content development and marketing efforts, but it will also bring the concept of consistency together.
Consistency is not alone on this journey; Relevance is with it. Both go hand in hand, else Coca-Cola would not have been able to survive for over a century. While Coca cola is focused on the same positive experience as it was when it originally released, it is also contemporary and topical, leveraging popular culture to stay relevant. This is the most thorough summary of what Coca-Cola undertakes to ensure marketing consistency and relevance.
However, Coke's success is based on putting its own spin on a popular problem while still keeping to the idea that it's all about sharing the joy. Not only that, but it incorporates key patterns from each of the countries in which it works, acknowledging that what is essential to one societal structure may not be so for another.
Questions to contemplate:
2. What are the most local concerns on which you can provide insight?
3. How can you come up with something that is truly entertaining?
How can you customise you’re offering to the point that your buyer feels compelled to tell her friends about it?


