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Introduction 
In this report I will be discussing the increase of obesity in the youth of the United Kingdom. We will go into why there has been such an increase within their age group. We will also discuss how this increase has added pressure on the health services and their finances.  We will create a strategic plan that will have the influence of all these theories:
·  Social learning theory 
· Attitudes 
· Theory of planned behaviour 
This report will help the Clinical Commission Group to gain a better understanding of the social and biological issue with healthy eating.
The NHS describes obesity to be a condition in which a person is classed as being very overweight and carry excessive body fat on them. They also stated that currently 1 in 4 adults is obese and 1 out of 5 children from the ages of 10 till 11 are obese. The way obesity is measured in the United Kingdom is using a person body mass index. A score of 25 to 29.9 is overweight and 30 to 39.99 is obese in adults. Obesity causes complications and life-threatening conditions such as diabetes, heart disease, cancer, and stroke. It also impacts a person’s breathing, fatigue, joint pain and low confidence. Obesity is caused by consuming more calories than your body is burning off, particularly foods that are rich in high saturated fats and sugar (NHS, 2021).
From 2018 there has been a 4% increase of hospital admission due to obesity. In 2020 the total hospital admission was 11,117. From the adults that were admitted 67% of man and 60% of women were classed as being overweight or obese. Also, from the data that the NHS collected 20% of children in year 6 were obese, and these numbers doubled in schools that were located in deprived areas. Using the government guidelines only 67% of adults are physically active. However, 47% of children where active in 2020 (NHS Digital, 2021l)






Theoretical Perspective 
The social learning theory was created by Albert Bandura. He developed this theory from the psychologist Skinner theory on behaviourism and made it more modern. Bandura believed that when you learn in a social environment, by learning from observing other individuals’ behaviour and how they get awarded for it. He breaks it down into 4 steps called ‘Modelling’. (Eysenck, 2017)
Modelling 
1. Attention: This is when behaviours are noticed, and an individual pays close attention to it. Attention is a vital stage as a person comes across many behaviours daily. But what makes the difference is what they fixate on and pay attention to.
2. Retention: This is when a memory is developed from the behaviour an individual notice. Retention is the key that helps a person to remodel their behaviour. 
3. Reproduction: This stage influences an individual whether to try out the behaviour they witnessed.
4. Motivation: In this final stage am individual finds the motivation that will push them to recreate the behaviour they witnessed. Whiles considering the positive or negative consequences of the action.
Overall, the social learning theory believes that people learn from observing other people. Whiles also acting on how people responses are reinforced. However, educating does not assure in different behaviour.  
Applying the social learning theory on the case study, it explains why the Clinical Commission Group are seeing a rise in obesity in their patients and especially in the youths. As stated previously people learn from other, children and young adults do what they see their parents and guardians do.
Modelling examples 
Example 1
1. Attention: The child notices that whenever their parents had a long week at work or whenever they completed a big task. They would reward themselves to some takeaway and other treats that are high in saturated fats. 
2. Retention: The child forms a memory of this and continues to notice this pattern.
3. Reproduction: At this stage the child has witnessed this behaviour a few times and is becoming curious. 
4. Motivation: The child finds the motivation and the occasion to test out the behaviour they have been witnessing. As they’ve seen their parents treat this eating behaviour as a reward, they would not consider this behaviour modelling to have a negative response. 
Example 2
1. Attention: An individual notices the British eating and drinking culture from their immediate and outer circle. The food and drinks advertisements on television and billboards. 
2. Retention: A memory is created on how British people eat their national dishes regularly and the food served in restaurants. 
3. Reproduction: A person reproduces this behaviour with the intention of just getting to know the culture better and to fit in
4. Motivation: The person is influenced by the advertisement they see everywhere and their friends and colleague to treat themselves to eating more.  















Attitudes 
In 1960 Kats explained that there is a large range of different attitudes that assists people’s knowledge, a protectiveness to their self-esteem and allowing them to express their values through their attitude. Attitudes are created from people’s direct experiences, conditioning and from things that they have observed (Kats, 1960).
Direct experiences 
Attitudes can be creating from a positive or negative experience that a person has witnessed. For example, a positive experience in which a person has seen an elderly person’s shopping bag being carried by a neighbour. The person will develop the attitude that the people that live in that area are very kind and helpful. 
A negative experience in which a person gets scratched by a cat will make them feel negative about cats. They would develop the attitude and assume that cats are harmful and are quick to attack people. 
Using the case study obese people’s attitude towards losing weight could come from their direct experiences. In which the person has previously tried to lose weight and was unsuccessful with it. Now their current attitude towards losing weight is that it is something that is hard and very difficult to do. 
Classic Conditioning 
Classic conditioning according to Krosnick is when you manipulate a person to feel a certain way about another person or a situation. By influencing them with different imagery and information (Krosnick, et al, 1992).
People who are obese are usually conditioned to overeat because of the advertisement of unhealthy foods and fast-food products on billboards and during advertisement breaks during peak hours of the day. As advertisement uses manipulative techniques to attract more sales towards their product, by triggering people’s emotions with imagery and scenarios that affects people’s basic human needs. Advertisement conditions and influences people in society without them releasing that some of the decisions and choices that they are making where not done by their own will (Croswell, 2018)
 A recommendation that the Clinical Commission Group should follow and also adapt to help them to reduce the rate of obesity in the United Kingdom is to ban television and online advertisement of food and drinks that are classed as unhealthy and high fat foods. The UK government presented this new strategy as they found out that food advertisement was one of the leading factors of the added calorie intake that children were eating. By removing this type of advertisement before 9pm, the time restriction will help them to potentially help reduce people who are overweight by 80,000. As majority of adult and children who are overweight and are from low-income household, usually consume more television. The government found that this will result on a saving of £7.4 billion on healthcare cost if they handle child obesity from young (Mytton et al., 2020)
What the Clinical Commission Group could do with this information is to implement restricted hours or days were only healthy foods and beverages would be available in hospitals, care homes and other health services. As this would encourage their service users and patients to adapt a better diet, which would ultimately lead them to have a better and faster recovery from their treatments.
Observation Learning 
Observation learning is when a person learns from what they are seeing. In the behaviour research experiment done on toddlers by Gerull and Rapee in 2002. They found out that the toddlers mirrored the same reaction they saw their parent do with the different toys that they were given. If the parent reacted exited over a toy in front of the toddler later the toddler had the same reaction towards the toy when it was given to them (Gerull et al, 2002).
This theory explains that if I child witnesses their parents have a joyful expression towards a food like pizza. It will mean that every time they are presented or see a pizza with many toppings, they will also be joyful and happy about it. However, if they have witnessed their parents show a disgust and disapproving reaction towards healthy foods such as a salad. The child will also copy this same reaction whenever they come across healthy food. Which would result in them not wanting to try other healthy options. Also, it would make it extremely hard for them to change their attitude towards certain foods in their adulthood, as these are habits and attitudes that were put into practise from their childhood years. 








Theory of planned behaviour 
Ajzen’s theory of planned behaviour, 1991 was created to imply that there are many different reasons that contributes to whether people’s attitudes will contribute towards their behaviour. There are 4 factors that influences a person’s behaviour. Attitude towards the behaviour, subjective norms, perceived control, intention, and behaviour.
1. Attitude towards the behaviour: This is the outlook that a person will have on set behaviour. 
2. Subjective norms: The believes of people who we find important e.g., friends and families.  If they have a positive attitude towards this certain behaviour. 
3. Perceived control: The persons believes that they have the resources to be able to engage in the behaviour.
4. Intention: This stage is when all previous factors contribute to the person’s intention of acting out a behaviour.
5. Behaviour: This is when the manifestation of the behaviour is shown.
Relating the theory of planned behaviour on obesity. This could be one of the possible thoughts process an obese individual could go through:
1. Attitude towards the behaviour: The individual develops a negative attitude towards their weight.
2. Subjective norms: Their family and friends encourage their attitude and are willing to support them on their decision on going on a weight lose journey.
3. Perceived control: The individual sees opportunities and health services that are available to them. That could help them with losing weight and improve their health.
4. Intention: The individual becomes intention with their weight lose journey. By intentionally eating healthier and better, whiles also becoming more physically active to lose weight.
5. Behaviour: All the above factors result on the individual to actively lose weight, due to their changed behaviour.
Another example could be:
1. Attitude towards the behaviour: The individual is having a positive attitude towards their weight and is comfortable with it. They do not see a reason to lose weight, even though that they are aware of the health complications that they could potentially face 
2. Subjective norms: Their family and friends are also happy with the individual’s weight and find nothing wrong with it. They could potentially encourage for the person to stay the way they are. As they properly they participate in similar eating habits themselves.
3. Perceived control: The individual believes that they do not have the finances to be able to afford buying healthier food and to also sign up to facilities like the gym. They do not see opportunities available to them to help them go on a weight loss journey.
4. Intention: The individual’s intention is to continue to have the same behaviour and attitude towards their eating habit and their activity level.
5. Behaviour: This will result in the individual to continue being obese and to put on more weight possibly even.
(Lumen, 2021)
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