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AIM(S) 

• To develop the concepts and practice of creativity and value creation for the 
development of innovative, aspiring and progressive solutions. 

 
LEARNING OUTCOMES 
 
Upon the successful completion of this module, the student should be able to: 

• Demonstrate knowledge and critical understanding of innovation, creativity and 
enterprising mindset, recognising the values and the contribution creativity makes 
to the common good.   

• Conceive, articulate and apply creative thinking within a work-based or 
academic context to develop novel solutions and/or value creation. 

 
INDICATIVE CONTENT 

• Creativity in theory and practice. 

• Value creation in theory and practice. 

• Creative and ethical leadership: skills and challenges. 

• Driving innovation and change, the intra and entrepreneurial individual. 

• Critical thinking, troubleshooting and problem solving, developing novel 
solutions. 

• Information gathering for inspiration, vision creation and ideation. 

• Developing the enterprising and data driven mindset. 

• Contemporary technologies: virtual and augmented reality and artificial 
intelligence to enhance creativity and innovation. 

• Time management practices for an entrepreneurial mindset. 

• Being resourceful, in the context of making do with less. 

• Reflection and self-reflection. 
 
 



Study Time Allocation 
 
The study time for the module is divided as follows: 
 

Activity type Hours Percentage 

Scheduled learning 48 24% 

Independent learning 152 76% 

Placement learning   

TOTAL 200 100% 

 
ASSESSMENT 

 
Assessment Component 1 
(Tick one) 

☐ Written exam ☒ Coursework ☐ Practical 

 

Mode of assessment Volume Weighting 

Online portfolio of set 
exercises 

2,000 words or equivalent 50% 

 
Assessment Component 2 
(Tick one) 

☐ Written exam ☒ Coursework ☐ Practical 

 

Mode of assessment Volume Weighting 

Assignment 2,000 words or equivalent 50% 

 
Assessment Summary 

Activity type Percentage 

Written exam  

Coursework 100% 

Practical  

TOTAL 100% 

 
INDICATIVE READING LIST 
 
This will be guided by the student’s subject area. 
 

Module Code  

Module Title Changemakers:  Creativity and Value Creation 

Classification Reading List entry Electronic* 

Essential Hargreaves, J., and Page, L. (2013) Reflective Practice. 
(Key Themes in Health and Social Care Series). Polity 
Press. 

☒ 

Essential Nardi, P.M. (2017) Critical Thinking : Tools for 
Evaluating Research. University of California Press 

☒ 

Essential Westerman, G., Bonnet, D. and McAfee, A., Leading 
Digital: Turning Technology Into Business 
Transformation. (Audiobook) Recorded Books. 2017. 

☒ 

Further Schiuma, G. (2011) Managing Knowledge Assets and 
Business Value Creation in Organizations : Measures 
and Dynamics Hershey, Pa.: Business Reference 
Service. 

☒ 



Further Rescher, N. (2014). A System of Pragmatic Idealism, 
Volume II The Validity of Values, A Normative Theory of 
Evaluative Rationality (Princeton Legacy Library). 
Princeton: Princeton University Press. 

☒ 

Further Turner, E. (2020) Be Less Zombie: How great 
companies create dynamic innovation, fearless 
leadership and passionate people. John Wiley & Sons.  

☒ 

 
 
 

 
 


