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In a time when sustainability has evolved from a mere trendy term to a necessary requirement for businesses, the hospitality industry is under growing pressure to implement environmentally friendly practices. This study explores the incorporation of circular economy ideas into the Corporate Social Responsibility of Marriott International, a prominent multinational hospitality company. 
The circular economy represent revolutionary business methodology that aims to disrupt the conventional 'take-make-waste' model by advocating for the reduction, reuse, and recycling of resources (Urbinati, Chiaroni and Chiesa, 2017). The importance of sustainability in the hospitality sector cannot be overstated, since it enables the implementation of environmentally friendly practices that simultaneously improve economic efficiency. Marriott's commitment to sustainability is evident in its CSR policy, which outlines the company's dedication to promoting economic possibilities, enhancing human well-being, and addressing environmental issues (Sanvitale, 2020). This essay will analyse in a meticulous manner how Marriott's corporate social responsibility initiatives exemplify the philosophies of the circular economy, with the objective of redefining the concepts of luxury and responsibility within the hospitality industry.
The circular economy represent a scheme that aims to minimise reserve input, surplus, emission, and energy trickle by decelerating, securing, and tightening material and energy rings (Urbinati, Chiaroni and Chiesa, 2017). According to Suárez-Eiroa et al. (2019), this may be accomplished by using enduring design principles and actively engaging in activities such as maintenance, repair, and reuse, remanufacturing, refurbishing, and reconditioning. The framework is based on three core principles: conservation of commodities and resources, restoration of natural systems, and elimination of waste and pollution via design. The conventional linear economy operates on a 'take-make-dispose' model and presupposes an inexhaustible availability of resources and options for waste disposal, which is in direct contrast to the current approach (Souza, Bloemhof-Ruwaard, and Borsato, 2019).
Contained by the structure of CSR, the theory of circular economy harmoniously corresponds to principle of environmental stewardship, which is one of the fundamental pillars of CSR (Vinante et al., 2021). The text promotes the responsible use of resources and highlights the importance of businesses managing their operations in a manner that is both sustainable for the economy and the environment (Suárez-Eiroa et al., 2019). From the commercial standpoint, circular economy has the potential to generate cost savings by optimising resource utilisation and can generate additional sources of revenue by repurposing items that would otherwise be considered. Moreover, it establishes the company as a frontrunner in sustainability, a quality that is progressively significant to customers, investors, and other interested parties (Gupta et al., 2019). Marriott, a company known for its high quality and luxurious offerings, is embracing circular economy ideas to redefine the concept of luxury in today's society. Luxury is no longer solely about extravagance and comfort, but also about being mindful and environmentally sustainable (Aeberhard et al., 2020).
Marriott, along with other progressive entities in the hospitality industry, is progressively exploring circular economy ideas as a component of its corporate social responsibility strategy (Phothong, 2021). The motivation stems from two main factors: a commitment to environmental stewardship and the need for sustainable profitability. In terms of the environment, the hotel business is a major consumer of resources and produces a substantial amount of trash. Hotels can greatly diminish their environmental impact by adopting circular practices (Sanvitale, 2020). Hotels may reduce waste and assist community efforts by recycling soap, minimising single-use plastics, and repurposing furniture. The use of circular models in hotels such as Marriott reflects a larger transformation in the business paradigm (Ioannidis et al., 2021). By incorporating circular economy principles into their corporate social responsibility (CSR) goals, these hotels are not only safeguarding the surroundings for upcoming age group but also taking lead in driving the transition towards a more sustainable and fair global economy (Pla-Julián and Guevara, 2019).
Marriott International is a dominant player in the worldwide hospitality industry, boasting a vast network of over 7,000 locations spanning across 131 nations and territories. Established in 1927 by J. Willard and Alice Marriott and consistently led by their family, the enterprise has expanded from a modest root alcoholic drink stand in Washington, D.C. in the direction of a colossal hospitality empire worth billions of dollars. Marriott's success is valued not just centred on its financial show nevertheless correspondingly on its dedication to social responsibility and environmental sustainability (Tillery, Sheppard, & Baker Ayoun, 2023).
Marriott's corporate social responsibility (CSR) policy, Serve 360: Doing Good in Every Direction emphasises its dedication to creating a beneficial and enduring influence in all areas of its operations. The policy is centred on four fundamental principles: Cultivate Our World, Maintain Responsible Operations, Empower through Opportunity, and Embrace All & Promote Human Rights. The company's sustainability strategy encompasses social, environmental, and economic dimensions, through individual focus off circular economy as a means to accomplish its objectives (Moret, 2020).
Marriott's operations exemplify the circular economy by implementing measures to decrease water usage, minimise waste, and enhance the utilisation of renewable energy sources (Bruns-Smith et al., 2015). Marriott has made substantial progress in decreasing the usage of disposable plastics in its operations, which is in route with waste reduction objectives of circular economy. The hotels chain discontinued the use of diminutive plastic toiletry bottles in guestrooms, so averting the disposal of approximately 500 million minuscule bottles each year into landfills (Ramirez and George, 2019). 
Furthermore, Marriott's initiative to reduce food waste serves as a prime example of the circular economy's notion of maintaining the utilisation of products and materials. Marriott strives to diminish food waste by half by the year 2025 through programmes like as 'The Next Course'. This programme aims to identify solutions that can optimise food design, procurement, and menu planning. By doing so, it not only prevents waste but also establishes a blueprint for responsible consumption (Marriott, 2020).
Marriott has initiated a linen recycling programme that aligns with circular economy concepts, aiming to collaborate with others to transform hotel linens into new goods. This effort not only mitigates waste but also cultivates a culture of sustainability inside the organisation and among its stakeholders. This hotel business serves as a prominent illustration of how it effectively implements the moralities of the circular economy, specifically by maximising the value of its products and materials for an extended period of time (Antón and Almeida, 2019).
Upon careful analysis of Marriott's endeavours, it is evident that the corporation has achieved praiseworthy advancements in incorporating circular economy ideas into its operations. However, there remain certain aspects that may be enhanced. The hospitality industry's extensive dependence on long-lasting commodities and the worldwide scope of Marriott's activities pose obstacles in achieving a comprehensive implementation of a circular business model. The intricate nature of supply chains and the varied regulatory landscapes worldwide require a flexible and context-specific approach to the implementation of CSR policies (Fransen, Kolk and Rivera-Santos, 2019).
Expanding collaborations to develop closed-loop systems with nearby companies and communities is one possible avenue for development. In addition to lowering transportation-related carbon emissions, interacting with local suppliers can boost regional economies (Kara et al., 2022). Marriott has set lofty objectives, yet even with this, transparency in reporting on its accomplishments would improve stakeholder trust and accountability. Additionally, a more comprehensive integration of the circular economy at all operational levels would be beneficial for Marriott's CSR programme. In addition to environmental projects, they also have social and economic components that have the prospective to alter the manner in which they provide their amenities. Marriott, for instance, should look into more comprehensive programmes that support the upskilling of regional suppliers and artisans and promote the use of locally created and sourced products that, at the end of their useful lives, can be easily recycled back into local economies.
Marriott is in a unique position to create change and influence the industry towards more sustainable practices because of its global presence (Northstar, 2022). As a result, it may set the standard for developing and putting into practice circular economy concepts that go beyond waste management and cover sustainable sourcing, funding for locally based circular systems, and resource efficiency innovation. According to Mukheibir, Jazbec, and Turner (2020), this calls for a paradigm change from merely "doing less harm" to actively "doing more good," in which every aspect of the hotel's operations is scrutinised and rethought in light of a circular economy.
Marriott can apply circular economy principles not only to its operations but also to enhance visitor experiences. Informing clients about the significance of circular practices and how they are being integrated into their stay can enhance their experience, promoting a collective feeling of accountability and involvement in sustainability initiatives (Sanvitale, 2020). Implementing initiatives that motivate customers to engage in circular practices, such as choosing digital receipts or declining daily linen changes, can effectively increase consumer involvement and contribute to Marriott's corporate social responsibility objectives.
Although Marriott's present endeavours are a positive move forward (Sanvitale, 2020), it is imperative to consistently monitor, evaluate, and change its methods in order to achieve continuous improvement. The organisation has the potential to implement more effective systems for receiving feedback and fostering innovation, thereby encouraging employees and guests to actively submit ideas for circular solutions. This cooperative approach has the potential to generate more innovative and efficient ways that advance Marriott's corporate social responsibility goals.
The hospitality industry is increasingly embracing the shift towards a circular economy, with a number of enterprises leading the way in adopting new methods. Marriott may draw valuable lessons and inspiration from these pioneering efforts (Kretschel, 2021). An example of this is the implementation of the Planet 21 programme by the AccorHotels Group, which places significant emphasis on reducing food waste, procuring locally, and improving energy efficiency. The group has established explicit objectives, including the goal of achieving full participation of all its hotels in food waste prevention programmes by 2020. AccorHotels stands out for its approach to food waste, which involves meticulous waste tracking and active collaboration with local farmers to compost organic waste. This process effectively transforms potential landfill material into valuable agricultural inputs (Accor Group, 2023). Marriott's programmes are comparable to others in terms of intentions, but they diverge in terms of implementation. Marriott's strategy is mostly centred on enhancing the guest experience by altering consumption habits and optimising the menu. AccorHotels' back-end waste processing tactics could enhance the effectiveness of this method, resulting in a more comprehensive waste management system.
Another notable example is the Scandinavian hotel chain, Scandic Hotels, which has been recognized for its sustainable business practices. Scandic's 'Hang Up Your Towel' campaign is a classic case of an initiative that reduces laundering frequency to save water and energy, which Marriott also practices. However, Scandic takes it a step further by meticulously measuring the environmental impact of guests' choices, providing tangible data on the savings achieved. This level of detail offers a transparency that Marriott might consider emulating to enhance guest engagement and trust in its sustainability initiatives.

The broader impact of these practices on sustainability within the hospitality industry is profound. As hotels adopt more circular economy principles, they not only reduce their environmental footprint but also set a new standard for operational efficiency and customer expectation. These practices send a powerful message that sustainability can go hand-in-hand with profitability and guest satisfaction. The initiatives also drive innovation in the sector, encouraging suppliers and partners to offer more sustainable products and services.

Moreover, the industry-wide shift towards circular economy practices has the potential to influence policy-making, as governments recognize the role of the hospitality industry in achieving environmental targets. It can lead to the development of supportive legislation and incentives that further promote circular practices.
This essay has critically examined Marriott International's CSR policy through the lens of the circular economy, highlighting the company's initiatives to reduce waste, preserve resources, and foster sustainable consumption. Marriott's endeavors, such as eliminating single-use plastics and implementing food waste reduction programs, demonstrate a commendable commitment to environmental stewardship within the hospitality industry.
Integrating circular economy principles presents both opportunities and challenges for Marriott. Benefits include reduced environmental impact, enhanced brand reputation, and potential cost savings. However, challenges such as supply chain complexities and the need for greater transparency and stakeholder engagement persist. Marriott's journey reflects the broader industry's evolution, balancing the pursuit of sustainability with the demands of luxury hospitality.
Looking forward, Marriott's continued leadership in sustainability can inspire further innovation and the adoption of more advanced circular practices. As the industry moves towards a more sustainable future, Marriott's actions will likely influence peers and partners, contributing to a more resilient and environmentally conscious hospitality sector. The potential for Marriott and the industry is vast, with sustainability becoming an increasingly integral part of the global travel experience.
Scandic Hotels, a Scandinavian hotel operator, has gained recognition for its sustainable business methods (Heesbeen, 2014). The 'Hang Up Your Towel' promotion by Scandic is a prime example of a programme aimed at reducing the frequency of laundering in order to conserve water and energy. This practice is also followed by Marriott. Scandic goes farther by carefully assessing the environmental consequences of guests' decisions, offering concrete data on the resulting savings (EDGE venues, 2022). Marriott could explore replicating this degree of detail to improve guest engagement and foster trust in its sustainability activities.
The measures mentioned proceeds noteworthy and far-reaching power on sustainability in the hotel business. By embracing circular economy ideas, hotels not only decrease their impact on the environment but also establish a higher benchmark for operational efficiency and consumer expectations. These methods convey a compelling message that sustainability and profitability may be mutually beneficial, while also ensuring visitor happiness (Kazancoglu, Kazancoglu and Sagnak, 2018). The programmes also foster innovation in the sector, prompting suppliers and partners to provide a greater range of sustainable products and services.
Furthermore, the widespread adoption of circular economy methods in the business has the capacity to affect policy-making, as governments acknowledge the hotel sector's contribution to meeting environmental goals (Arni Dewi Boronnia, 2023). It can result in the creation of supportive laws and incentives that further encourage circular activities.
This essay has conducted a thorough analysis of Marriott International's CSR policy from the perception of circular economy. It has emphasised the company's efforts to decrease waste, save resources, and promote sustainable consumption. Marriott's initiatives, such as the elimination of single-use plastics and the implementation of food waste reduction programmes, display a praiseworthy dedication to environmental stewardship in the hospitality sector.
Marriott faces both advantageous prospects and obstacles while incorporating circular economy ideas. The advantages encompass less ecological footprint, improved brand image, and possible financial savings. Nevertheless, obstacles such as intricate supply chain systems and the requirement for more clarity and involvement of interested parties continue to exist. Marriott's trajectory exemplifies the wider transformation of the sector, as it successfully manages the dual objectives of sustainability and the high standards expected in premium hospitality.
Marriott's ongoing commitment to sustainability can serve as a catalyst for additional innovation and the implementation of more sophisticated circular practices. Marriott's activities are expected to have a significant impact on peers and partners in the hospitality sector as it transitions towards a more sustainable future. This will contribute to a sector that is more resilient and ecologically conscientious. The opportunity for Marriott and the industry is immense, as sustainability is becoming an increasingly essential component of the worldwide travel experience.
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