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Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	Acocks Green Bowling

	Insert hyperlink to website
	https://www.acocksgreenbowling.co.uk/bowling/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: On phones and computers, the website works fast. It’s very easy and simple to use the website, it has important information like options of booking, contact details and opening hours.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has some pages which we can access easily by the menu at the top. There are pages on booking, latest offers and contact details. It would be good if some of the pages had more details.


	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Yes, they can by choosing their date and time and then clicking in the bottom that says, “Book Now”.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: whatever website I use, if I want to search something or go to a subpage faster, I always use the search bar that most websites provide but it isn’t the case for this one yet. I also would love if they had a section with the questions that are most asked to them which wouldn’t only be good for costumers, but they would also benefit from it.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It looks very simple and not very attractive compared. The appearances are the same in both phones and computers. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website has some pictures but not as much as people normally expect. The colours are plain, and they don’t have any videos. If I’m searching for a place online to have a fun time with my friends and I opened this website which has a bad amount of pictures, there is no vibrant and vivid colours and no videos, I just would feel like it would be fun, on the opposite, the website shouts Boredom to me, even though I love bowling.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t offer any online chat tool which is bad because nowadays people have strong urges to have everything they want at the same time they want, so some people would say that its faster and better having a chat tool that helps them get their information as fast as possible without having to call or write a email, because it could take more time.


	Question 2d – How effective are the social media links on the website?


	Answer: There is a social media link which it’s in all the subpages on the website. However, is at the very end of each page and its barely noticeable, I had a hard time trying to find where it was. Making them brighter and easier to find would be way better for them to sell their business and gain more customers as well as followers


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The homepage is basically all about booking. The other services like their latest offers can be found at the main menu. Its very easy to see what you can do but it would be even better if the site had more about special events like discounts or even more on the party package page, which only has a title and nothing else 


	Question 3b - How 
are customer reviews made available? Are these up to date? 


	Answer: They don’t have reviews that are shown clearly in the website. If they added a section with costumer reviews that were recent, new costumers would feel more comfortable when booking a lane.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service its professional because the website is easy to use, and they have a simple booking. But I still believe it would be better if there were costumer reviews and more pictures in it. I would still recommend to my family and friends though because of the quick and easy way the website let us book a bowling lane which is good for fun days.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are only visible at the "Latest Offers" page, but they are inside pictures and worse stacked one below the other. Theres a lot of information in the pictures and they look fake marketing because of the lack of creativity in the pictures with the prices. It would be better to have the prices written next to each offer clearly, to make it easy to read and trust.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 


	1. Bowling

	
	2. Acocks Green

	
	3. Bowling place 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: I was only able to find the website when I searched “Acocks Green”. When I typed the other searches, the website wasn’t showing on the top 10 results. It would help if the business worked to make the website easier to find with more search words. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I feel like websites are very important for business in the UK. According to Statista (2024) there is more than 90% of the people in the UK using the internet to find services and products. Having a professional website helps most of the business to show what they can offer, and it makes it easier to have bookings and sales available for all costumers. If a company don’t have a strong website, they will lose customers to competitors that are easier to find online. The advantage of having a good website is that it builds trust from costumers, makes the company look professional and it helps the business to grow fasters on the market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  The recommendation I would give to Acocks Green Bowling is to display the offers and prices in a better way. The important information right now looks hidden inside the pictures. Most of the people I know prefer websites that has clear information. If the delas and the prices of the website Acocks Green Bowling were written in page properly, it would look even more trustworthy and professional because it would be easy for costumers to understand the deals and book faster, which is a benefit for the business.
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