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As studied by Muduli and Trivedi (2020), there are several benefits of using LinkedIn for
recruitment purposes by HR managers of different organizations and as such, the managers of
different organizations often prefer LinkedIn over other social media platforms for posting job
opportunities for the right candidates in the market. In a study conducted by Zhang et al. (2020),
it was found that 67% of HR managers do not post job advertisements on LinkedIn, instead use
the platform to search for the most potential candidates for specific job roles. However, the study
also emphasizes one of the limitations associated with the use of LinkedIn as one of the social
media platforms for the recruitment of staff which includes the lack of direct access to the
contact numbers or email addresses of the candidate. Moreover, the messaging option for
candidates on Linkedin is also limited as it is required to send a follow-up request first and after
that, the HR manager would only be able to send a message to the candidate when it is accepted
by the candidate. However, as mentioned by Yoganathan er al. (2021), this limitation is
eradicated on Facebook as the HR managers could send messages to a wider number of people
and have access to them in the course of finding talent for the organisation. However, in this
context, there are also significant limitations in the use of Facebook in the recruitment of staff
such as the lack of professionalism. Moreover, some of the candidates are also unsure of the
authenticity of the recruiters on Facebook as compared to Linkedin which hinders the successful

recruitment of employees in different organizations.

There are significant benefits and risks of using social media platforms such as Linkedin and
Facebook in the course of recruitment of employees. As studied by Benitez et al. (2020), the
countries excelling in the field of technology are more benefitted in terms of conducting the
recruitment procedures on social media platforms. Moreover, the hiring of candidates through
the aforementioned social media platforms shall also reduce the time and costs associated with
the hiring and recruitment procedure, thus, contributing to its effectiveness. However, on the
other hand, Kashive er al. (2020) have highlighted the potential risk of using social media for
recruitment and selection of employees in terms of making it difficult to employ a varied pool of
candidates in terms of gender, age and race. Moreover, the reliability and validity of using these
platforms during the recruitment procedure is also limited due to which, one of the challenges for
the organizations rests in terms of conducting background checks on the candidates.
Additionally, it is further suggested that the use of social media platforms such as Facebook and

Linkedin should be limited to the recruitment and selection procedure only, as the platforms turn
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out to be highly ineffective in the screening and selection procedure. Along with that, as stated
by Nikolaou (2021), there are potential benefits for job seekers in using social media platforms
for job search as it becomes easier for them to connect with potential employers. There is also
availability of increased information to the candidates through the reviews and feedback posted
by different candidates on social media platforms as part of which, the candidates are easily able

to make informed decision-making.

Conclusions

There are plenty of advantages of using social media platforms such as Linkedin and Facebook
in the recruitment of staff. However, LinkedIn is preferred more by recruiters and job applicants
during the recruitment procedure. The benefits of using these social media tools are witnessed
during the recruitment procedure only and these platforms do not have any beneficial impact on

screening and selection of employees.
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Task 2: Report
Introduction

In the current field of human resource management, one of the core factors for organizations has
been to constitute effective talent management and in the course, it has been highly important for
firms to rely on the social media platforms such as Linkedin and Facebook to recruit staff. The
traditional approaches of ‘spray and pray’ are no longer considered to be effective in attracting
and finding the right talent for organisation. On the other hand, the importance of social media
tools such as Linkedin and Facebook in the appointment and recruitment of staff lies in
leveraging the platforms with the intent of identifying, attracting and recruiting active and
potential candidates for a firm. Therefore, the purpose of the current report is to analyse the ways
in which social media platforms including LinkedIn and Facebook impact the recruitment of

staff.
Role of social media platforms such as Facebook and Linkedin in recruitment of staff

In the global field, there are approximately 2.9 billion active users of Facebook and it is currently
one of the potential platforms through which there is recruitment of employees and staff in
different organizations. In the opinion of Ruparel et al. (2020), the applicants primarily start to
search for job opportunities in different organizations through Facebook. Moreover, it also
becomes easier for HR managers to directly communicate with the candidates through Facebook.
The way in which Facebook contributes to finding the most effective talent and knowledge
within firms is by providing adequate knowledge and understanding of the firms and their
operational procedures through their Facebook pages. However, Keppeler and Papenful (2021)
have stated that LinkedIn is considered to be a more effective platform for searching for jobs and
recruitment staff as the posts are directly posted on Linkedin and the use of keywords contributes
to better search procedures for the candidates and the HR managers. The reason why LinkedIn is
considered to be a more effective social media platform for the recruitment of staff is that it is a
formal social media platform that is only used by professional people. On the other hand, the use
of Facebook is not confined to professional purposes only. Some of the candidates often find
difficulty in making a clear distinction between whether they want to use Facebook for their

purpose or their professional purpose.
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