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Introduction
Business Intelligence (BI) has revolutionised businesses' operations, enabling them to make data-driven decisions (Loshin, 2019). In recent years, BI has undergone significant changes with the explosion of data and the availability of cloud-based tools. This has led to the rise of self-service analytics, democratising the data product chain and making advanced analytics accessible to everyone. Ultimately, the BI landscape is evolving, and emerging trends are shaping the future of business intelligence (Amaresan, 2022). This report aims to identify and explain at least five current BI trends, highlighting why businesses need to implement these trends to stay ahead of the competition. As a result, implementing these trends can help businesses to gain a competitive advantage through data-driven decision-making, and those that fail to do so risk falling behind their competitors.
Trend 1: Augmented Analytics
Augmented Analytics is an emerging trend in Business Intelligence that uses machine learning and natural language processing to automate the process of analysing data (Larson, 2022). This trend represents a significant development in the field, enabling businesses to access powerful data insights more quickly and efficiently. In this section, we will explore how Augmented Analytics benefits businesses.
Businesses are required to implement augmented analytics because it enables them to make faster, more accurate decisions (Brijs, 2016). With the vast amount of data available to organisations today, it is difficult for human analysts to keep up. Augmented analytics tools can process this data much faster and more accurately than humans, providing insights that would be impossible to obtain otherwise.
One of the primary benefits of Augmented Analytics is that it can help businesses to save time and resources. The traditional data analysis process can be time-consuming and labour-intensive, involving skilled data analysts who must manually comb through large datasets to identify patterns and trends (Brijs, 2016). Augmented Analytics can automate this process, allowing businesses to quickly and easily generate insights without needing specialised expertise (Larson, 2022). This can help businesses to make faster, more informed decisions and reduce the time and resources required for data analysis.
Another benefit of Augmented Analytics is democratising data access across the organisation. Traditionally, data analysis has been the domain of specialised data analysts, who may be isolated from other departments within the organisation (Kumar, 2018). With Augmented Analytics, however, business users can access and analyse data using intuitive interfaces and natural language processing without IT support. This can help to break down silos within the organisation and empower business users to make data-driven decisions. Ultimately, Augmented Analytics represents a significant step forward in Business Intelligence, offering businesses a powerful data analysis and decision-making tool. According to Larson (2022) Augmented Analytics can help businesses to gain a competitive advantage and drive growth and profitability by automating the process of data analysis, democratising data access, and uncovering hidden insights. 
Trend 2: Self-Service BI
Self-service BI is a trend that allows business users to access and analyse data without IT support (Loshin, 2019). This trend has been driven by the growing demand for data-driven decision-making and the need for business users to access data quickly and easily. Self-service BI tools are typically user-friendly and intuitive, allowing business users to create reports and visualisations without technical expertise (Kumar, 2018). Businesses are required to implement self-service BI because it enables them to make better use of their data. By giving business users access to data and allowing them to create their reports and visualisations, organisations can democratise data and empower employees to make informed decisions. This can increase productivity, better collaboration, and improve organisational decision-making.
Trend 3: Data Governance
Data Governance is a trend in Business Intelligence that focuses on managing and ensuring the quality of data used within an organisation (Amaresan, 2022). Data governance ensures that data is accurate, up-to-date, secure, and used responsibly and ethically. In this section, we will explore how Data Governance benefits businesses.
Businesses must implement data governance because it helps mitigate the risks associated with data management. Data breaches and other security incidents can significantly impact an organisation's reputation and bottom line (Loshin, 2019). By implementing data governance, businesses can ensure that their data is secure and used in compliance with regulatory requirements. Additionally, data governance can help businesses identify and mitigate potential data quality issues impacting decision-making.

One of the primary benefits of Data Governance is that it helps businesses to ensure that data is accurate and reliable. With the increasing volume of data organisations generates, ensuring that data is consistent and up-to-date can be challenging (SABHERWAL, 2020). Data Governance provides a framework for managing data quality, ensuring that data is clean, accurate, and reliable. This can help businesses to make more informed decisions based on high-quality data, reducing the risk of errors and improving overall business performance.
Besides, Data Governance can help businesses to improve collaboration and communication around data (Amaresan, 2022). By defining clear roles and responsibilities for data management and establishing policies and procedures for data access and usage, Data Governance can help to break down silos within the organisation and improve collaboration between different departments. This can help businesses better use their data assets, identify new growth opportunities, and improve overall business performance.
Trend 4: Cloud-Based BI
Cloud-based BI uses cloud computing technology to provide business intelligence services over the internet (SABHERWAL, 2020). The growing demand for flexibility, scalability, and cost-effectiveness has driven this trend. Cloud-based BI allows businesses to access BI services without expensive hardware or software, enabling them to scale their BI infrastructure as needed.
Businesses are required to implement cloud-based BI because it offers several benefits over traditional on-premises BI solutions. Cloud-based BI is typically more cost-effective, as businesses only pay for their services and do not have to invest in expensive hardware or software (Kumar, 2018). Additionally, cloud-based BI offers greater flexibility, as businesses can access their BI services anywhere with an internet connection (Cote, 2021). Besides, cloud-based BI is more scalable than on-premises solutions, allowing businesses to quickly and easily scale their BI infrastructure as needed.
Cloud-based BI solutions can quickly scale up or down depending on the business’s needs, allowing them to handle large volumes of data without worrying about infrastructure limitations. In addition, Cloud-based BI solutions offer a cost-effective alternative to on-premise solutions, as businesses only pay for the resources they use, avoiding the upfront costs of buying hardware, licenses, and maintenance (Amaresan, 2022). Moreover, Cloud-based BI solutions integrate easily with other cloud-based applications, allowing businesses to streamline their data workflows and enhance their overall efficiency.
Trend 5: Predictive Analytics
Predictive analytics uses statistical techniques and machine learning algorithms to analyse historical data and predict future events (Cote, 2021). This trend has become increasingly important as businesses have sought to use data to gain a competitive advantage and improve their decision-making processes. Kumar (2018) justifies that predictive analytics can be used in various applications, including sales forecasting, risk management, and customer behaviour analysis.
Businesses must implement predictive analytics because it enables them to anticipate future trends and make proactive decisions (Shmueli, 2016). Businesses can predict future events and make informed decisions based on those predictions by analysing historical data and identifying patterns and trends (Cote, 2021). This can help businesses identify growth opportunities, reduce risk, and improve their overall performance.
Conclusion
In conclusion, Business Intelligence is a critical component of modern business operations. The five trends discussed in this report, augmented analytics, self-service BI, data governance, cloud-based BI, and predictive analytics, are essential for businesses looking to gain a competitive advantage through data-driven decision-making. Businesses can reduce the time and resources required to analyse data, democratise data across the organisation, ensure data quality and compliance, access BI services more flexibly and cost-effectively, and anticipate future trends to make proactive decisions  by implementing these trends,. As the importance of data in business operations continues to grow, businesses that fail to implement these trends risk falling behind their competitors.
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