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In this work, an attempt is made to distinguish and clarify the differences between sustainable tourism and eco-tourism. People often think that the terms "eco-tourism" and "sustainable tourism" are identical and use them interchangeably. Although eco-tourism and sustainable tourism have significant similarities, they have subtle differences. Both terms refer to practices that try to minimize the negative impact of visitors while preserving local biodiversity and respecting the local culture.

[bookmark: _Toc46414189]Definition of Eco-tourism

Following the TIES (International Ecotourism Society), eco-tourism refers to responsible travel within natural extents that preserves the environment, is involved in education and interpretation, and sustains the well-being of the local community. At the same time, eco-tourism can be defined as a sustainable business having a primary focus on enjoying natural regions in an ecological manner, which, in turn, fosters cultural and environmental understanding. From the case scenario of Boracay Island, it can be stated that eco-tourism is much informal to access remote destinations along with feasible infrastructure and cheap flights (WWF International, 2016). Most of the people do not feel happy and realize fulfilment with the activities and destinations of traditional tourism. For this reason, global tourism market has a central focus on protecting sensitive environmental locations and raising awareness about nature. That also conducts code of ethics to predict the behavior of tourists. 
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· Eco-tourism minimizes psychological, behavioural, social and physical impacts through building cultural and environmental awareness as well as respect among people and nature. 
· Management of eco-tourism can provide a positive experience for both the hosts and visitors to generate financial benefits in conserving animals and biodiversity. 
· Through producing a range of commercial and employment-based opportunities for local people, this delivers an interpretative and memorable experience to local people and visitors (Rasoolimanesh et al. 2017). That helps to raise sensitivity for hosting social, environmental and political climates. 
· Through recognizing the beliefs and rights of indigenous people in the locality, the tourism businesses work in partnership that creates empowerment. 
· Social impacts on local population and visitors and ways of interpretation are significant in the context of eco-tourism development. 
· The main aim of eco-tourism is to foster energy minimization, site distribution and waste management. Furthermore, this corresponds to reduce stress and impact on wildlife. 
Business and ecotourism destinations deal with many knowledgeable and demanding tourists. They are located in a delicate environment, which means that the pressure to adhere to best sustainability practices is high. Most ecotourism companies focus on wildlife conservation, and many actively support local communities, such as Bardia National Park in Nepal.
Bardia National Park is a tropical paradise of unspoiled wilderness, rare wild animals, vast forests, and exotic Tharu community.
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Sustainable tourism is involved in establishing a suitable and efficient balance between various socio-cultural, economic and environmental aspects in tourism development, which plays an active role in safeguarding the diversity. Sustainability in tourism business attempts to optimize the impact of the operation on local culture as well as an environment so that it can be made avail of the future generation while subsidizing to the local eco-system, employment and generate income (Amerta et al. 2018). Through doing so, this attribute helps to maximize a positive contribution of tourism of diversity conservation and thereby poverty reduction by achieving common business goals. On the other hand, sustainability in companies provides a crucial social and economic incentive for habitat protection. Moreover, sustainable business is an industry committed organization that ensures low impact on surroundings and local community while producing employment for people and providing a positive experience for all. 
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Principles of business sustainability are as follows. 
· Businesses are committed to the creation of an affordable relationship between the natural environment and human societies. 
· Management of each business recognizes this sustainability as an essential part of the mission, which encompasses cultural, economic and social interaction set for supporting the eco-system. 
· Apart from this, the companies notice that the UC. Sun Diego can make a vital impact on sustainability solutions with the association of its operation strategy, teaching and research. For this reason, organizations consistently encourage the development of training and academic programs to create numerous sustainability solutions (Zhu et al. 2018). 
· Businesses encourage discussion about sustainability perceptions within proper academic disciplines across each educational level, which enhances knowledge. 
· Companies are committed to conducting periodic and open assessment about progress towards sustainability to perform decision making open communication and campus policies. 
Sustainable tourism has a broader focus, covering more aspects of the business than ecotourism. For example, in addition to involving communities, it also ensures that people receive fair pay and work in safe conditions. The tours will also include urban destinations. The place where tourists can stay also plays an important role. By choosing eco-lodges, lodgings and small hotels, tourists contribute to the development of the region.
For operating a sustainable business operation, the management should be involved in communities and residents in designing tourism planning and establish a strong partnership with stakeholders from a diverse background. Based on the strength and opportunities of designation, the management should deliver products and services (Nowacki et al. 2018). Additionally, this is necessary to strengthen the local capacity to be committed to tourism management. The main target of sustainability should be on the high-yield market segment and use the proper guidelines to restrict biodiversity impact. With the association of best practices, the Florida Tourism sport has been able to sustain devastating hurricane and weather storm. Moreover, from the Black-pool case study, it is clear that tourism businesses must rely on the Butler Tourist Life-Cycle model, which includes exploration, involvement, development, consolidation, stagnation as well as regeneration and decline.
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The main challenge faced by the tourism industry is to correspond to the taxation laws for airline tickets, hotel rooms, travelling expenses and for using the community resources. Most of the tourism spots including Greenpeace rely on the sustainable practices based on recycling and low-level energy solutions, which can restrict the globalization, as it cannot achieve in less distinctive locales for indistinguishable products and global standardization. Travel marketing can often be reasoned for the tourists or travellers for being exaggerated, false or inadequate (Poudel et al. 2016). For this reason, in many cases, this marketing strategy might fail. Various tourism areas including Vancouver, Sweden, Paris, Cape Town, South Korea and China generally do not pay attention to the localized marketing content, which does not make an impact on travellers' mind. In many locations, the infrastructure is underdeveloped and outdated for the lack of attention of marketing organizations, tourism boards and government. 
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For being a remarkable tourism business owner and getting a sustainable position in the tourism industry, the businesses should become a better listener and support the benefit to all partners. In this context, tourism management businesses have been becoming green to present the guests an eco-friendly holiday and expanding the skill set to learn new about local culture (WWF International, 2016). In the future, the tourism areas expected to offer low-carbon journey in multiple areas, which aimed at non-flight travel. To make a positive impact on biodiversity, this has a great significance, which, in turn, bridges the gap between volunteering and holidays (Nowacki et al. 2018). That is why the Planning and Development are necessary, as these attempts to regular maintenance and growth. A different level of planning policy in pro-poor tourism required for the future of Mozambique and Argentina based travel spots. 
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In conclusion, it can be said that understanding the difference between sustainable tourism and ecotourism educates travellers on the significant impact their travel decisions have on the environment, economy and local communities they visit. Participating in sustainable tourism, or more specifically, ecotourism vacations mean travellers can contribute to development and conservation efforts while enjoying themselves on vacation.
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