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[bookmark: _Toc148549339][bookmark: _Toc148549487]Professional reflection on cultural misunderstandings
Even in the situations when there is no desire to offend, cultural misunderstandings can readily happen in the fast-paced, global world of hospitality. Let us examine a fictitious scenario having a Front of House worker and a German hotel client to highlight the value of language and cultural sensitivity.
Imagine I am the front-of-house worker in a London hotel and I am assigned to help a German visitor. The visitor has specified certain dietary requirements and he needs thorough information regarding the meals that we offer in the hotel's restaurant. I enthusiastically begin describing the menu as I get closer to the visitor, going into detail about each dish in English. 
It soon becomes clear, though, that the visitor is not totally happy with my justifications. They seem a little befuddled and their responses are hesitant. The circumstance soon creates an uneasy environment that might have an impact on the visitor's entire experience.
This cultural misconception has its roots in language and communication, especially. I had thought that since English is a widely used language, giving thorough explanations in that language would be adequate. However, I overlooked the importance of the visitor's favourite language and the unique cultural characteristics attached to it.
When I consider this circumstance, I come to the following important conclusions:
· Cultural Training: I am aware of the necessity for cultural instruction and linguistic fluency in the languages frequently used by visitors to avoid such miscommunication in the future. My capacity to serve a variety of customers and offer a more individualised service may be improved by this training (Mullins et all, 2016).
· Language sensitivity: It was important to respect the visitor's preference for speaking German when communicating. Even though English is widely used, especially in the tourism industry, it is vital to recognise and accommodate a visitor's linguistic preferences (Roberts et all, 2000).
· Cultural perspective: I neglected to consider possible cultural variations in communication practises and expectations. For instance, direct communication is the norm in Germany, where being indirect might be interpreted as lacking transparency. The visitor's uncertainty might have been influenced by this.
I promise to take the following steps in the future to avoid cultural misunderstandings:
· Effective Communication: I will work on my active listening skills to make sure that I not only successfully communicate information, but also recognise and address the unstated wants and concerns of visitors (Cynthia, 2015).
· Language Proficiency: To better serve German-speaking visitors, I will dedicate time to studying the fundamentals of conversational German. I will need to work on my grammar and vocabulary for this.
· Cultural Awareness: To better understand the customs, choices, and expectations of visitors from various cultures, particularly Germany, I will participate in cultural sensitivity training.
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