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 Marketing mix in terms of global business
It is the primary model in trade. This definite concept is primarily on the basis of the promotion cost. In the case of the organization Hampton by Hilton London this particular concept is very critical (Camilleri, 2018). The basic policy of the marketing mix is highly essential. It is a very important theory in marketing. The main varied segments in this particular theory is about developing strengths and also avoiding any kind of weaknesses. It aims to strengthen the organization and improve its competitiveness and also assists it to become more powerful in the Global market. The 4P’s of marketing mix are as follows
Product-   The different services that are provided by this particular hotel are free wifi services, free breakfast, digital key services and many other services. These things have proved to be highly satisfying for the customers. This particular company has also provided hospitality services in their different chains of hotels (Payne, Peltier and Barger, 2017). The services related to hospitality have increased the popularity of this particular community among their people. It has proved to be highly beneficial for them. There is also the honours program of this particular company that is only provided to the loyal clients of the company. It is a program developed by the company to attract more customers.
Price-The various hotels and their different services have varied prices.   The variation in the prices is according to the services provided. If the resorts of this particular company are located along the seaside then the cost is generally higher for the customers. 
Place- This particular company has around 5100 properties in across 103 countries. These properties are well managed by the management group of this particular company. It has primarily focussed on the different western countries.
Promotion- This particular company has focussed a lot on the advertisements of their products. They have been a well-known brand for a very long time. They have used a variety of tactics in different advertisements and also promotion into the sales aspect.       
Marketing segmentation in the hospitality sector
The marketing segmentation is a very essential concept. Through this concept of marketing segmentation a very big client base is broken down into smaller segments. This helps in better evaluation and also the analysis process. There are also many other different benefits of this particular process. The four segments are discussed below.
Geographic- This definite company has properties in around 103 countries across the world. It is very essential for the company to frame their segmentation policies according to the countries where they are operating.
Demographic- It is mainly about dividing the customer base according to the occupation, income, and size of the families of the different clients. These are highly significant characteristics for the marketing segmentation process. These characteristics neds to be analysed very carefully (Söderlund and Sagfossen, 2017). This is because the changes in the different services must be aligned with the behaviour of the customers. This particular company also designs the services in their hotels by studying different types of client behaviour. 
Psychographic- This particular type of segmentation is extremely similar to the the demographic segmentation process. However, the aspects they deal with are more emotional in nature. This behaviour of the clients and their emotional aspect needs to be analysed in a careful manner. This is because the strategies need to be formed accordingly. It provides a very basic insight about the various motives of the different clients. It is a very important factor that needs to be studied in detail for the overall growth of the company.
Behavioural- The behavioural aspect of the various needs of the clients is to be monitored very carefully. This is because the company strategies need to be devised in a careful manner according to the behaviour of the clients. This is a very essential factor for the growth of the company. 
Targeting in trade
The main aim of using this definite concept is to increase the overall number of customers in a particular company. In the case of this definite company it uses this particular concept to increase the number of target customers (Key and Czaplewski, 2017). It is a very essential thing for the overall growth of the company. To increase the overall client base is always in the list of agenda for this definite company. This company tries to achieve this purpose by using targeting in business as their strategy. There are primarily 4 different types of segments in this definite strategy. The 4 different segments are
Undifferentiated marketing- Sometimes it is referred to as the mass marketing strategy. The main objective of this particular concept is to provide the services of this particular company to as many people as they can (Tairova, Giyazova and Dustova, 2020). It is mainly about spreading the service to as many people as they can. It is a very significant part for the overall growth of any company. In the case of this particular company also this concept has been highly beneficial. It has helped in the growth of the company to a very large extent.
Differentiated marketing
This basic type of marketing strategy is extremely common for different companies to improve their growth (Ots and Nyilasy, 2017). It is mainly about making a sense for a particular brand to point out different segmented markets to design the marketing strategy in a different way. This particular company has used this strategy to the best of effects. It has been able to increase or improve their overall growth rate through this particular strategy.
 Concentrated marketing
 The concept of concentrated marketing is extremely unique in nature. It is mainly a marketing effort to make any unique or different personalization. This is mainly done for narrowing down the total number of target customers. In case of this particular company, the management group of this company uses this particular concept to the best of their effects. This is extremely useful for the overall growth of the company.
 Micromarketing
It is mainly about going one step forward from the concentrated marketing concept. In case of micromarketing only definite groups are targeted or definite individuals are targeted. This is an extreme form of target marketing. It is mainly focused on distinct individuals or distinct small groups. It also targets distinct characteristics of those small circle groups.
Positioning in terms of market scenario
Positioning in terms of market scenario or market strategy is a very important principle. It is highly utilised for understanding the overall market dynamics. This is a very important concept for the overall growth in a company. In the case of this particular company it follows certain types of market positioning process using which the overall growth of this particular company has increased or improved to a very huge extent. The first thing that this particular company has done is that it has identified the various types of competitive advantages it poses already in an organised manner. This particular factor has helped it in a lot of ways. Proper market communication is also a very essential part of this particular strategy. Without proper market communication this particular strategy is not going to work. For this definite purpose this particular company or the management of this particular company has worked extensively hard in improving their overall market communication in the global arena. The definite strategy of Positioning in terms of the market scenario has been extremely useful for this particular company (Duffett, 2017). By improving the communication in the global market this particular company has positioned itself among the top companies in the world. It now has a huge number of target customs and really loyal customers who always preferred the services of this particular company. It has been a very big achievement for the company management to attract such a huge number of customers.
Marketing tactics
 Marketing tactics are a very important aspect for growing or doing well in the overall global market. Without proper marketing tactics no company will be able to grow in a proper manner in this huge global market. The marketing strategies or the various types of marketing tactics this particular company has used is extremely beneficial for them (Ots and Nyilasy, 2017). The marketing tactics this definite company has utilised has been extremely unique and different from the other companies that has made them successful. The company management has got many experienced professionals who devised extremely unique and excellent marketing strategies or marketing tactics that have helped this particular company to prosper to a very huge extent. Without proper levels of marketing tactics this particular company would not have grown so far. Proper marketing tactics are an extremely essential aspect for the overall growth of any company. It is a very essential tactic for the overall growth of the company. This is because without proper marketing tactics the overall growth of a company is absolutely not possible. The various services that are provided by this definite company are aligned with the marketing strategy of the company.    
Marketing communication and its different aspects
 Advertising
 It is a very important type of marketing communication. This is because through proper advertisements the nature or the type of products are displayed to the various customers Potential customers can buy the Products (Girchenko and Panchenko, 2020). Advertisement is a type of marketing communication because it is the primary way through which the services or the products any particular company has is Displayed to various clients. Advertising in a proper way is something that this particular company has focused upon. It has set up a separate department for advertising their services to the customers across the world.
 Digital marketing
 Different types of social media platforms are used by a huge number of individuals in day to day lives. Hence, advertising different services or products in those social media platforms can prove to be very beneficial for a particular company. The various digital marketing platforms this particular company uses have been extremely user friendly in nature. This has helped this particular company to improve their overall popularity in the global market.
 Selling in person
 Selling in person is a very direct form of marketing communication. However, this form of marketing communication has reduced to a very big extent in recent years because of the introduction of various types of digital platforms. In the case of this particular company, they also use digital platforms rather than selling in person.
 Public relations
 They organise different types of events to increase the popularity of their services through these public relation meetings. These events have proved to be extremely beneficial in improving the overall popularity of the company.
 Sales promotion
 This particular company has used different types of sales promotion tactics that have been extremely unique in nature for improving their overall turnover. The popularity of this company has also improved due to the unique ideas of their sales promotion methods.
Good use of marketing communication
Marketing communication is a very important aspect that various companies look at. For improving the image of any company in the overall global market marketing communication is a very significant part. For any kind of selling marketing communication is highly needed. Without proper levels of marketing communication the selling process will never improve and as a result the growth of the company will also not improve (Ots and Nyilasy, 2017). This particular company has invested a lot in improving their overall marketing communication in the global arena. Marketing communication can be of many different types or many different forms. In case of any kind of marketing communication the clarity of communication is an extremely essential part. Without proper levels of clarity the marketing communication can never become successful. There are primarily five different types of marketing communication. Marketing communication needs to be improved for the overall growth of the company. Without proper levels of marketing communication there shall be stagnation within a company that is not beneficial for the company. In the case of this particular company also, it is extremely true. Hence, this particular company is trying a lot to improve its overall marketing communication aspect. The management of this company has well realized that without good levels of communication their profit percentages in the global market shall not improve.
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