UX Playbook for Retall

Collection of best practices to delight your users



Ecommerce playbook at a glance

Creating frictionless experiences across the funnel

After looking at several hundred retail sites, we realized that there were certain universal UX elements
that helped create a frictionless shopping experience. This list aims to expand on the 25 Retail
Principles and provide a checklist for improving your mobile site experience across 6 key site areas:

Form

Category /
optimization

Home / Menu &
product

landing page navigation

Google



Ecommerce playbook at a glance

Creating frictionless experiences across the funnel

Home / landing page

Clear CTA above the fold

Have descriptive CTAs

Clear benefit-oriented value
prop above the fold

Don't use full page interstitials
Remove automatic carousels

Display top categories on
homepage

Use legible font sizes

Use social proof

Menu & navigation

Show consolidated menu

If foot traffic is important,
include a store locator button
in the menu

If calls are important, include
click-to-call at the top of every
page

Keep menu options on one
page

For main product categories,
order by traffic volume. If
using subcategories, organize
alphabetically

Include post sales activities in
the menu

Include search

Make search visible

Use auto-suggestions
Implement spelling correction
Always return results

Include previous or top
searches

Category / product

Have a value prop at every
point in the funnel, including
category and product pages

Allow users to sort/filter large
number of products easily

Add urgency elements

Have price info above the fold
on product pages

Have secondary CTAs that
facilitate x-device, like wishlist,
email or call

If large number of products,
add reviews

Don'’t redirect into checkout
after adding to cart

Limit your exit points at
checkout

Use pagination or a progress
bar if more than 2 steps in
conversion flow

Re-iterate value prop at
conversion point

Have descriptive CTAs

Allow users to continue on
another device by emailing or
saving for later

Allow checkout as guest

Add value prop around why

someone should create an
account

Form optimization

Mark required fields with an
asterisk

Use inline validation
Use autofill

Reduce number of fields
(remove optional fields, use
full name instead of first/last,
hide company and address
line 2 by default, hide billing by
default)

Use correct keypads

Don't use dropdowns for
inputs with < 4 options,
instead opt for buttons

Use steppers, sliders, or open
field input for numerical entry
rather than large dropdowns

Google



All recommendations
should be A/B tested!

oooooo



What can we learn
from “Best-In-Class”

oooooo



Homepage best-in-class (large inventory): Boots

— Problem to solve: Does my site provide what the user wants?
=0 €@ a6
— Q @ Clear CTA: Search
R — @  Clear Value proposition: 1) order today, collect tomorrow
d  Consolidated menu with hamburger and cart
BUY 1 O  Location icon to drive foot traffic
gef 1 f’ee Top categories on homepage
on Chicco Dryfit nappies . .
ey Q  Legible font sizes
forheng beoy @  No revolving carousels
O No full page interstitials
Further optimizations: label icons in the menu
g‘%t:g; electrical offers P

A

\
Google
v




Homepage best-in-class (specialty): Warby Parker

V.4 Nl 07:00

Warby Parker for iO
WP (It's app-tastically app-rageous)

All the hues of Haskell

Our best seiling sunglasses are now
available in six new flash lenses;

each starting at $95

Problem to solve: Does my site provide what the user wants?

Q  Consolidated nav bar with easy to find menu

a Clear, easy to find CTAs

a Benefit oriented value prop - ‘$95/pair’

d  Top categories/ways people would shop-- Sunglasses/eyeglasses,
men/women

a Has other key actions like find a location, learn more

Has key contact information at the bottom of the page

Non-intrusive app banner

Further optimizations: Label icons in the menu, don’t use ghost buttons

Google



Navigation best in class: Net-a-Porter

— NET-A-PORTER Q A&
-

Problem to solve: Can my user browse their interests quickly and easily?

Consolidated menu with hamburger and cart

WHAT'S NEW DESIGNERS
a Menu options kept on single page
‘! R\~ a Post sales actions like ‘Register’ and ‘Signin’ are included above
[~ Y g | the fold in menu
: Q Initial categories ordered by traffic volume
Subcategories ordered alphabetically

T — Easyto move back
S 300+ SPRING DRESSES

Find your favorite now O  Bonus: Uses dynamic menu rather than expanders

MODERN POLISH
The new rules of glamour

@ | Foode

'



Navigation best in class: Macy’s

.4 Nl 07:00

Problem to solve: Can my user browse their interests quickly and easily?

Consolidated menu with hamburger and cart

a Menu options kept on single page

\Gomen . pondaos & O Post sales actions like ‘Register’ and ‘Sign-in’ are included
above the fold in menu
Shoes Home Beauty
Q Initial categories ordered by traffic volume

Jewelry &

Watches Kids Plus & Pelites Easyto move back or out of menu

PN B a Bonus: Uses dynamic menu

Juniors Weliness Mattresses

\ Mother's Day Gift . Further optimizations: Label icons in the menu, make sure animations
Gift Cards Guide Registry

meet RAIL standards

FIND A STORE DEALS

recommended for you

B ¥ § Foode




Search best in class: Sephora

PSRN RE THATS SO YOU

‘Mv«onv conceany | 4 7
_——

Just Arrived See More
.ﬁ

}

oxchusive - limited edition

JO MALONE LONDON SEPHORA FAVORITES
Peony & Blush Suede Cologne Sun Safety Kit

Quick Links

Problem to solve: How do | help my user find what they’re
looking for quickly?

Search bar is visible

Uses typing suggestions-- both products and categories
Uses auto-correct for common spelling mistakes
Always returns results

[ Wiy Wiy Ny

Shows previous searches

Further optimizations: Label icons in the menu, make sure animations
meet RAIL standards

Google



Search best in class: Staples

Problem to solve: How do | help my user
vas B 2229

find what they’re looking for quickly?

@ ¥

Search bar is visible
Uses typing suggestions-- both products and categories
d  Shows recent searches and trends

. S S W d  Shows previous searches

A & & @  Uses auto-correct for most misspellings

ol her optimizations: label i

$ 100 Off Further optimizations: label icons

select chairs.

Nearest Store

San Francisco, CA

(415) 771-7030 Q S

until 8PM {1e1)

Google



Category/Product best in class: Sephora

= Q SEPHORA e

GET FREE 2-DAY SHIPPING (NO MINIM| E Q S E P H 0 R A %
LoNG. ST $10. EnroLL Problems to solve:
‘ AT e = Q. SEPHORA ¢ ,  thei

Q. Sarch e Can my users find a product to fit their needs?

Q_ search (V) . @ . P ; !
ottt 300 e How can | continue their interest if they don't
DIOR 01 oz 3.2 mL

want to convert in the moment.

Dior Addict Lacquer RADIANT FINISH

| . EEEEEEN

g _W“"‘“‘C 0 Value prop is at every step of the funnel
DIOR ADD TO BASKET
Dior Acdict Locquer  Dior AS ' 0 Ability to filter/sort results on search and category pages
$35.00 ) *AhAA 20 REVIEWS
Jreevey @ Number of results returned for category/searches
A PRODUCT INFO L. .
w Whet i s O  Product and pricing info above the fold on product pages
A tull-coverage locquer lipstick that dellvers high
shine and intense color with just one swipe. . . . .
. - ’ Secondary CTAs for wishlist (heart) and find in store
' © Ty | Sosmee s o g el O  Readable product descriptions
8 and half lip-loving lipstick—for an effortlessly «..mote
Em Gilloss cnins iy o @  Since larger number of products, have reviews
Dinrakin Fgllao\r/in Partant Ninrkin RADIANT FINISH
Processing requdill I I Q FIND IN STORE

Google



Cart/Conversion best in class: Petco

0,
15 % in-store and online
off oribe ™ triwnds

Shopping Cart (1 items)

order # 39043058

& proceed to checkout

Lgae

Add promo code

Order Summary

Bond & Co. Gold Cl
Collar, For Neck Siz
Medium

SKU:2ST1771 InSteck
Size: Medium

A Standerd Shigping
Orly ships to USA.

Quantity;
- 1 +
remove|save for later

mm.r'nmg Customers Sign in

glg:al;adg:saveume checking out and eg== ="~ etco Problems to solve:
Emil P : 3 e How do | make the buying process as easy as

possible?

Password Fogot¥o oo , .
PR e If auser doesn’t want to convert in the
—— i moment, how do | get them to do so later?
e " Last Name
I'm not a robot
et O Value prop is at every in cart (15% off)
* Phone
m O  Can edit quantity or ‘save for later’
* Email . .
- O  Checkout as guest is possible
Checkout as Guest T T —— @  Give value prop around why users should create an
B0 s o 4 oo w1 checionk A account and that they can register after checkout.
:naccwnmmx roqmredtooa::laie;‘w;‘ ou‘m'l Privacy Policy
lowever, can enter & on the final ¢l . . . .
10 Compits Yo Sk cogn. * Address Line 1 0  Exit points limited once on forms

O  Use pagination for multi-step checkout process
Address Line 2

* City

Google



Cart/Conversion best in class: Zumiez

MY BAG 2 TEMS)

i CHECKOUT

acidas Trefol Red Heodle
$69.95

ay |1 ®|

£ CHECKOUT

& EMAIL MY BAG

mmm Secure Checkout ﬁ

G 1.SHIPPING 2. BILLING 3. FINISH

Shipping 2 of 2 ltems
* adidas Trefoll Rea Hoodie

* Spafire Bighead Hoodie

WHERE ARE WE SHIPPING TO?

U.S. ADDRESS U.S. ZUMIEZ INTERNATIONAL
STORE ADDRESS
(ALWAYS FREE)
First Name
Last Name

Company {optional)
Strest Address

Strest Address Line 2 (if required)

city

Stata/Region/Provinca ©  ZpPostsl Cods

Email Address

(& sign me up for exclusive emall updates
Privacy Policy

(& subscribe to Stash Rewards

M Use primary phone number for Stash Rewards

CHOOSE SHIPPING RATE

Problem to solve:

(M

I W Ny Ny

How do | make the buying process as easy as possible?
If a user doesn’t want to convert in the moment, how do
| get them to do so later?

Can edit quantity in cart

Facilitates x-device with ‘Move to Wishlist’, ‘Pickup
Instead’, as well as ‘Email My Bag’

Checkout by guest as default

Exit points limited once past cart

Shows checkout is secure

Use pagination for multi-step checkout process
Uses descriptive CTAs like ‘Choose Shipping Rate’
rather than ‘Continue’ or ‘Next’, which gives users a
expectations around next steps

Google



Form optimization best in class: (Single Page): Warby

Parker

WARBY PARKER

Information

Your details

First and Last Name
Emall
Password

Phone

Ship to

First and Last Name

L "

Problem to solve: How do | help users pay quickly and easily?

a

(I Wy Wy Wy N

[ Wy W

Reduced number of fields - First and last name consolidated,
no second address line

Don’t make user input password twice

In-line validation (green dots)

Notification if a field is skipped

Auto-fill used

Address info uses Google Places API to autofill 5 shipping
fields

Credit card field doesn’t expand until clicked into

Bllling is shipping by default

Customer service contact capabilities at the bottom

Google



Form optimization best in class: (Single Page): ThredUp

I T T

THREDUYP

1. Shipping Info

First Name

Last Name

Street Address

Enter a |ocation

Apt #, FHoor, etc (Optional)

State 2ip Code

Haw did you hear abzout us? |Optional)

v

Shipping options (estimated) €

Problem to solve: How do | help users pay quickly and easily?

Exit points limited after cart

Reduced number of fields - No second address line, no optional info
Auto-fill used

In-line validation (section turns green)

Address info uses Google Places API to autofill 5 shipping fields
Credit card fields use correct keypads

Bllling is shipping by default

Value prop around ‘free shipping & returns’ at bottom

o000 dddd

Customer service contact capabilities at the bottom

Google



Form optimization best in class:

WELCOME

| HAVE A CUSTOMER ACCOUNT
ZALANDO

Email address

Password

Forgotten your password?

| AM A NEW CUSTOMER

@——©
—<gn A Paymae
PAYMENT
PAYMENT METHOD

[ ) PayPal (Fres)

@ Credit / Debit Card (Froc)

G) New credit or debit card

Credit ! Debit Card *

E

mererd e

more or equal to the total cost of your order,
select PayPal to skip this step and enter
your gift voucher code on the next page

Delivery Cost Free

TOTAL (VAT inciuded)

You can raview and confirm your orger in the next
step

£169.98

‘ Please choose

Card Holder *
LTest Test

Card Number *

D Contact our friendly Customer Care
team
Helpline (every day 6am-10pm)
0203 059 8139

& Back to the shop

Privacy Policy Terms & Conditions
Legal Notice

(Multi-Step): Zalando

Problem to solve:
How do | help users pay quickly and easily?

L

Exit points limited after cart

L

Pagination at top so that the user understands
progress and can move backwards/forwards
Calls out security at top of page

Customer service info at the bottom with hours
Address lookup

I Iy Iy

Uses inputs rather than dropdowns for options
with 2 choices (payment, delivery)

L

Uses correct keypads

Google



Proprietary + Confidential

Homepage / Landing Page




Playbook at a glance

Creating frictionless experiences across the funnel (RETAIL)

Home / landing page

Section

Key suggestion

Homepage/Landing Page
Clear CTA above the fold

Have descriptive CTAs

Clear benefit-oriented value prop
above the fold

Don't use full page interstitials

Remove automatic carousels

Display top categories on
homepage

Use social proof

Use legible font sizes (16px+)

Ease of implementation
Easy
Easy
Easy

Easy

Easy
Medium

Easy

Easy

Impact
High
Medium
High
High
High
High
Medium

High

Key Metric
Clicks on CTA, Bounce rate
Clicks on CTA, Bounce rate
Bounce Rate, CVR

Bounce Rate

Bounce Rate
Bounce Rate, Clicks on category

CVR

Time on site



Display a clear CTA above the fold (specialty retail)

warbyparker.com tuftandneedle.com nest.com

¥ .4 80700

' n T&N = nest
= NOVICA w i_
THE INTERNET'S MOST
“ COMFORTABLE MATTRESS.
View Mattress . . f /

COOLING 78

® Wﬁv : ) Free shipping, 100-night return policy starting 7 5
MOTHER’S DAY R \ at $350
= ’ p- 4

SAVE LO% ON TREASUMES SHE'LL LOVE I/
X Ll oL ﬂA

In hohor of Earth Day,
save $30 on th
Nest Learning Thermostat.

Explore The NOVICA
Marketplace

BUY NOW

—

T
NEW STO

h ogle



Display a clear CTA above the fold (large inventory)

amazon.com

amazon

Music

Departments

echodot
BUY 3 SAVE *20

& &

Sign in for the best experience

Signin

Create an account

Deal of the Day

l%ﬁ-

asos.com

= Q asos

THIS IS ASOS

il Your fashion and style destination

Welcoame ta ASOS

nike.com

¥.d4dNlo0700
[ Q m =

(7550 ;f'.‘\.\'::'; -

SUMMER IN SIGHT ' bgle
It's almost here. Play summer your
way in gear that gets you out there



Have descriptive CTAs (not next, shop, continue)

warbyparker.com

.4 1 07:00

= WARBY PARKER =

Find your perfect
frames

Answer a few quick questions and we'll suggest
some great-looking frames to try on at home-for

free!

Talie the Al

tuftandneedle.com nest.com

— T&N

THE INTERNET’'S MOST
COMFORTABLE MATTRESS.

View Mattress
COOLING

Free shipping, 100-night return policy starting 7 5
at $350

In hohor of Earth Day.
save $30 on t
Nest Learning Thermostat.

BUY NOW

h ogle




Benefit oriented call-to-actions

BettingExpert.com tweaked the form copy (headline & button
text), led to an increase of 33% in membership sign-ups

Original: Sign Up
Test: Sign Up & Get the Best Daily Tips

Control: | W = |Treatment:
— % = Research:
Join BettingExpert Get FREE Betting Tips e Contentverge.com, 7 Universal Conversion
F— — Optimization Principles Report
e e e  Good Ul- loss aversion vs gains for CTAs
Passord ‘ fr— e  Good Ul- benefit vs task buttons
it s St e oo e Bemasn ot

Google


http://contentverve.com/case-study-31-03-increase-in-sales-by-tweaking-the-call-to-action-copy-on-a-payment-page/
http://contentverve.com/case-study-31-03-increase-in-sales-by-tweaking-the-call-to-action-copy-on-a-payment-page/
https://goodui.org/#30
https://goodui.org/#18

Display a clear benefit-oriented value prop above the fold

sephora.com

V.4 N07.00
= Q SEPHORA e

GET FREE 2-DAY SHIPPING (NO MINIMUM) ALL YEAR LONG.
JUST $10. ENROLL NOW >

/\/\L\ I TTAT'S S m T

| Q ‘& ‘tuop BY CONCERN» B,

Just Arrived See More

&
=y |

oxclusive - limited edition

SEPHORA FAVORITES
Sun Safety Kit

JO MALONE LONDON
Peony & Blush Suede Cologne

target.com

free shipping on orders of $25+ & free retums,

® =

the wait

is over

shop the
collection

Q search 1A B

save up to 20% \\b ANA
on Moana and ‘
neauty and the Beast 4

westelm.com

WEST ELM WEST ELM WORKSPACE

= west elm 0 =

STORES CaRT

Q sEARcH

SIGN UP + GET 15% OFF X

ENDS TONIGHT! FREE SHIPPING* WITH CODE

YESFREE

THE NOW OR NEVER SALE

1 logle



Don’t use full page interstitials

adiamor.com
¥ .4 Nl 0700
Enter Keyword(s) or Item # Q

FREE FEDEX® SHIPPING & 30.DAY RETURNS

START WITH A-DIAMOND

START WITH A RING

LIVE CHAT

Engagement Rings Wedding Rings

Subscribe to our Newsletter

Email Address

forever21.com

.4 0 07:00
FREE SHIPPING ON ORDERS OVER $50 - SEE DETALS

= FOREVER 21 QOWw

L AUTR)]
i

OH, HEYYY! GET 10%0FF *

Sign up for exclusive updates, new armvals, events, contents, and
more!

By cheking Join, you agree 12 our Tefms and acknowiecge you have read

asos.com

V.4l 07:00

FREE ORIFFINGD. FRKEE KEIUKND.

NO SALES TAX.

OUTLET

See website bannar for full tarms

o ASOS :
Available in the App Store




Remove automatic carousels, instead opt for user initiated

novica.com macys.com asos.com
¥ .4 W 07:00 ¥ .4 0700
= = AMOCYS (¥ = asos
= NOVICA w o L © &

vew ST B FREE SHIPPING. FREE RETURNS.
NO SALES TAX.

SAT., 3/14.
m Y j BREY PREVIEW DAY FRI. Wi¢ SALE
’ R -1‘ don't miss fantastic bus‘
- deals! FURTHER REDUCTION
T MOTER'S DAY _ 4 SALE ereom g REHONS
A 1 SAVE 10N ON TREASUMES SHE'LL LOVE IMITED C “ow °
5, SHOP NOW SHOR uUPTO 0 /0 OF F
e ' =
o9 e
women shoes forthehome men  handbags
Explore The NOVICA s
DEALS &
Maneples el FrovoTIoNs
. ‘ GET OUR APP MY MACY'S

o AR iPhonag Sinn In



Research shows that carousels rarely work

90%

67.5%

45%

22.5%

0%

ND.edu Feature Click-Through Rate

—
Position 1 Position 2 Position 3 Position 4

Luke Wroblewski 2~ m
o

lukew

.(@erunyon basically that data tells me don't
use carousels. cc/ @brad_frost

4 Reply T3 Retweet W Favorite eee More

Position 5

Carousels can be perceived as banners and therefore will be
ignored. The user should always be in control.

Automatic image sliders or carousels on homepage should be
avoided or the frequency should be decreased.

o Reason #1: Human eye reacts to movement

(and will miss the important stuff)
o Reason #2: Too many messages equals nho message
o Reason #3: Banner blindness

Research:
° Conversion XL

e ClickzZ
° Widerfunnel
° NN Group

° Erik Runyon Good
oogle


http://conversionxl.com/dont-use-automatic-image-sliders-or-carousels-ignore-the-fad/
http://www.clickz.com/clickz/column/2164452/rotating-banners
http://www.widerfunnel.com/conversion-rate-optimization/rotating-offers-the-scourge-of-home-page-design
https://www.nngroup.com/articles/auto-forwarding/
https://erikrunyon.com/2013/01/carousel-stats

Show top categories on homepage

boots.com

lulus.com
@ .4 B 0700
E 9 @ Q ﬁ e MANY?“EWMARKDQWNS
Q

ALL ORDERS SHIP FREE!
m Order today, collect tomorrow e Sttt

VACAY DRESSES

TEES & TOPS

Buy 1
get 1 free

on Chicco Dryfit nappies

The 24n-1 nappy
for happy baby

-

mother WHAT'S NEW

& baby

aVE..

electrical offers

DRESSES

BACK IN STOCK

e & e G e

victorianplumbing.co.uk

V.4 R 07:00
VICTORIAN Q — i
PLUMBING ]

HALF PRICE SAVING ON SELECTED RANGES

UPTO

1/2 PRICE
SALE

ORDERS OVER £469"

SHOP NOW )




Show top categories on homepage

petco.com

9 petcogg & 2

ACCOUNT CART

search Q

U ith your $50 ord

v
x
o
-

up to

" 20% off

1 L @ + free shipping
- '@ with @ repeat delivery

---- shop dog food shop cat food

Dog
Cat
Fish

Small Animal

asos.com

V.4 Nl07.00

FREE SHIPPING. FREE RETURNS.
NO SALES TAX.

SALE

FURTHER REDUCTIONS

wrro 70% OFF

crutchfield.com

4 W 12:29

FREE LIFETIME TECH SUPPORT | 60 DAY RETURNS

CRUTCHFIELD

®a-
Search products... n

1.844.287.0518

= Shop Products

Free Shipping in 3 days or less

PURE POLK

Popular Categories

CAR STEREOS

o ==

HOME HOME
SPEAKERS SPEAKERS RECEIVERS

e

ogle



Use social proof

crutchfield.com tuftandneedle.com poshmark.com

= T&N - dP POSHMARK Log in | Sign up

N THE

SPOTLIGHT

I've been a Crutchfield customer for over From the Press
20 years. I've found their customer
service and technical support to surpass

every other vendor in this business. o GOOD
- Scott — from Phoenix, AZ FORTUNE AMERIGs  Bloomberg
e —

*Tuft and Needle is set to do to the

Connect ID: 905-208-188 Z mattress business what Warby Parker did ES THE WAL STREET JOURNAL. FASTGMPANY

for eyewear."
International Orders

Che
Accepted forms of payment: New Jork YAI—DO,
2 4
STYLE
visa ; = (® | cmes
¥ ny .
INance
READ MORE SHOP CATEGORIES +

™)
7 COMODO POPULAR BRANDS +
SECURE o Ie
+ o9

COMPANY



Proprietary + Confidential

Menu & Navigation




Playbook at a glance

Creating frictionless experiences across the funnel (RETAIL)

Menu & navigation

Section Menu & Navigation Ease of implementation Impact
Key suggestion Show consolidated menu Medium High
If calls are important, include .
click-to-call at the top of every page Easy High
If foot traffic is important, include a Eas High
store locator button in the menu y g
Keep menu options on one page Medium Medium
For mal_n product categories, order e Medium
by traffic volume
If using s_ubcategones, organize Easy Medium
alphabetically
Include post sales activities in the e Medium

menu

Key Metric

Pages/visit increase

Clicks on icon

Clicks onicon
Pages per visit
Pages per visit
Pages per visit

Pages per visit



Show consolidated menu (less than % of page)

boots.com zumiez.com victorianplumbing.com

V.4 1 07:00

JH
Ll o

UPTO

1/2 PRICE

Buy 1 Yy SALE
get 1 free 1. ' |

on Chicco Dryfit nappies

FREE DELIVERY ON
ORDERS OVER £499F

SHOP NOW )
The 2-4n-1 nappy
for happy baby

mother
& baby

ayE..

electrical offers



If calls are important, include phone icon/number in menu

casper.com

X Casper =

PRODUCTS

DESIGN
REVIEWS
LOG IN

. +1888-498-0003

arrow.com

Products 95,490 NEW

Manufacturers

Datasheets

Reference Designs

Articles and Videos

Design Center

Indiegogo

Hello TEST

MyArrow™

ARROWCLOUD

LIVE SUPPORT

LANGUAGE: ENG

CURRENCY: $ USD

Google



If you have a physical store, include store locator icon in header or menu

charlestyrwhitt.com hay.com sephora.com

.4 Nl 07.00

T T I T T

CHARLES TYRWHITT
@ Hi, Beautiful

= Q 2 Q "R = - HAY — Sign In or Register
TRAVEL SUITS =

50 € OFF OURNEW TRAVEL SUITS

Home

Shop Categories >
_ New >
- % L
w77 Brands >
Gifts >
Community > See more >
How-Tos >
Stores & Services >
LAMEN
W%  Track Order #‘]
Q@ Finda Store AMER )gle
sturizing Matte
1 ntinn




Additional: store location examples

charmingcharlie.com zumiez.com

v auo
o zumez 0 e

¢ FREESHIPPING OVER $50 & $5.95 FLAT-RATE +
EASY RETURNS

ADDITIONAL

60+

ALL SALE JEWELRY

LIMITED TIME ONLY
® O O O O

LIMITED TIME ONLY!

So much to save on, you've just gotta pile it on!

Google




Keep the menu on one page, use a dynamic menu or expanders

dobell.co.uk

X

MENS SHOP

BOYS SHOP

SPECIAL OFFERS
WEDDING
CLEARANCE

[ customer service
LY Delivery

¥ Exchange & Retums
M Size Guides

8 MyAccount
S

Contact us

~

farfetch.com sephora.com

V.4 10700

.4 1 07:00

Hi, Beautiful
Sign In or Register

WOMEN'S HOMEPAGE
Home

NEW IN

Shop Categories >
DESIGNERS
New >
CLOTHING
SHOES Brands >
BAGS Gifts >
ACCESSORIE
Community > See more >
JEWELLERY
How-Tos >
VINTAGE
Stores & Services > ‘
EDITORIAL LAMEN
B%  Track Order =
Q FindasStore _AMER
Signin ) Isturizing Matte
1 ntinn

ogle



Include post-sales actions like customer service in the menu

dobell.co.uk

X

MENS SHOP
BOYS SHOP
SPECIAL OFFERS
WEDDING
CLEARANCE

Q Customer Service

Q Delivery

@ Exchange & Returns
i Size Guides

8 My Account

% Contact us

~

e

"

netaporter.com

.4 00700

What's New
Designers
Clothing
Shoes

Bags
Accessories
Jewelry
Lingerie
Beauty

Magazine

Register

Sign In

< NE”

E SHIPPING ON ORDERS OVER §75

patagonia.com

X patagonia |

What are you looking for? Q

1 Find a store near you
Shop >
Sport >
Collections >
Inside Patagonia >
Customer Service >
My Account >

ogle



Consider implementing a dynamic menu that allows for better visual hierarchy

netaporter.com farfetch.com macys.com

V.4 Nlo07.00 ™ 4 W n70n

v a4 B12:29

.4 00700

= NET-A-PORTER Q é — *[’TWS [%
VO MEN KIDS — Ead
W JML’,‘ 5 rUMt;L‘(Vt E
v =5 Handbags &
f / T-L NEW. IN Women Men Acccesories
3 . 2
DESIGNERS Shoes Home Beauty
CLOTHING Jewelry & ) ]
Watches Kids Plus & Petites
SHOES X
o > Aclive & Furniture &
4 Juniors Weliness Mattresses
300+ SPRING DRESSES BAGS
Find your favorite now
Mother's Day Gift
ACCESSORIES Gift Cards Guide Registry
JEWELLERY
VINTAGE
FIND A STORE DEALS
EDITORIAL
MODERN POLISH recommended for you

The new rules of glamour

7 logle



Additional: dynamic menu examples

sephora.com

warbyparker.com

V.4 Nl 07.00

Warby Par
WP (it's app-tas
*k ok kd

= WARBY PARKER =

Find your perfect
frames

Answer a few quick questions and we'll suggest

come riraatdonking frameoec ta ey an at heama.far

= Q SEPHORA <

ONLY A FEW DAYS LEFT TO GET 3X POINTS ON FRAGRANCE
ONLINE AND IN STORE.* ENDS 5/14, SHOP NOW >

M FRAGRANCE QUIZ

START NOW?»

BECCA
BECCA X Chrissy Teigen Glow
Face Palette

v

N A
YA

.

NEW

MILK MAKEUP
Blur Speay

patagonia.com

Speak up for Bears Ears 2
National Monument

ek,

ogle



Bonus: consider a floating menu that sticks as users scroll

cos.com moo.com lyst.com

5
MOO

Welcome to MOO

» Citizens Of Humanity Liya Jeans i .ogle

» Roger Vivier Sneaky Viv Slip-Ons



Bonus: consider bottom-down navigation

wordery.com fandango.com glossier.com

We currently only ship to the U.S., Canada & the UK.

wordery

¥4 Nlo07.00
4 FANDANGO Q

Logn Glossier. Q G

NOW PLAYING

B

CHILDREN'S BOOKS FASHION BIBLES

ETT IR BUY MOVIE TICKETS AND GET 0% OFF
MOVIES + TV SHOWS ON FANDANGONOW
e

Boy Brow your brows.

the bestselling filler, fluffer, and shaper

- a iR wpém Included ‘ SHOP BOY BROW |
Lacs MARCH MOVIE MADNESS
- Buy tickets and get 50% off movies + TV
e \ GET OUT |
ARE O 0 0 SUBSCRIBE TO NEWSLETTER + R. 1 hr 44 min
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Playbook at a glance

Creating frictionless experiences across the funnel (RETAIL)

Section

Key suggestion

Menu & Navigation

Include search

Make search visible

Use auto-suggestions

Implement spelling correction

Always return results

Include previous or top searches

Ease of implementation

Hard

Easy

Medium

Medium

Medium

Medium

Impact

High

High

High

Medium

Medium

Medium

Key Metric

% traffic w/ searches, cvr

% traffic w/ searches, search depth

Bounce rate on traffic w/ searches,
search depth

Bounce rate on traffic w/ searches,
search depth

Bounce rate on traffic w/ searches,
search depth

Bounce rate on traffic w/ searches,
search depth

Google



Feature a prominent search bar

wordery.com charmingcharlie.com lyst.com

¥ .4 B 07:00 ¥ .4 B 0700
wordery lyst 5
I » ' Search
< FREE SHIPPING OVER $50 & $5.95 FLAT-RATE + >
& Shox EASY RETURNS
FASHION BIBLES
@
— LIMITED TIME ONLY
® O O O O
Q =
A LIMITED TIME ONLY! ._ -
So much to save on, you've just gotta pile it on! S Cilmane Of Hapealty, Live: Jeon 7 ’ogle

e T RR T » Roger Vivier Sneaky Viv Slip-Ons
—_—




Prominent search (users that search are 200% more likely to convert on average)

petco.com

= 9 petcom & &
search Q

last duyf free 315 eGift card gy §

with your $50 order

10 SO Lot NSy, YOUF $75 SO chred wik ba sirt via el Dy A/75/TF E rtiinns ok

4' 20% off

+ free shipping

with @ repeat delivery

Dog >
Cat >
Fish >
Small Animal >

amazon.com

zalando.com

¥ .4 1 07:00
amazon Sign In
has sonin @ "\ ®zalando  Search Q
= 0O A © 0
Departments Music Menu Homepage Login Wish List My Bag

echodot
BUY 3 SAVE *20

Sign in for the best experience

Create an account }

SHOP THE SALE

Deal of the Day

- 3 OUR FAVOURITE LOOKS FOR YOU
‘% DAILY STYLE WATCH

F' = y |

1 )ogle



Case Study: LYST

Before After
Search Icon Sticky search bar

¥ 2 #1050

= Q lyst & O Results:

Changing search placement — Replacing the

B
Make‘Your Coat

search icon with a search box aimed to enable

=
Make‘Your Coat

Count users to locate the search function more easily.

shop now >

Count
P

shop now »

Increased usage 43% on desktop, 13% on mobile

New Today

45 hand-picked
products New Today

- L hand-picked
— Full case study link

Trending in Menswear

» Chelsea Boots » Paul Smith Wallets
Belstaff Jackets » Chelsea Boots

Trending in Menswear

» Paul Smith Wallets

Google


https://www.thinkwithgoogle.com/intl/en-cee/success-stories/local-case-studies/lyst-increases-overall-conversion-rate-25-making-usability-improvements/

If not used correctly site search can lead to bad user experience

e 22% of searches give zero results
e 85% of searches don't return what the user is looking for

e 80% will abandon the website

Case studies:

° Lyst
° Mango

° Luisaviaroma

Google


https://www.thinkwithgoogle.com/cee/case-study/lyst-increases-overall-conversion-rate-by-25-by-making-usability-improvements-1475589817/
https://www.thinkwithgoogle.com/cee/case-study/mango-uses-native-integration-of-google-analytics-360-and-optimise-360-testing-mobile-site-improvements-results-in-385-uplift-in-mobile-revenue/
https://www.thinkwithgoogle.com/intl/it-it/case-study/luisaviaroma-migliora-lesperienza-mobile-dopo-avere-scoperto-grazie-allo-user-id-di-google-analytics-che-quasi-meta-delle-transazioni-e-influenzata-da-dispositivi-mobili/
http://www.youtube.com/watch?v=cbtf1oyNg-8
https://conversionxl.com/6-essential-principles-designing-high-converting-site-search-results/

Use auto-suggestions

farfetch.com hunterboots.com homedepot.com

.4 1070

= Q FARFETCH * ﬁ Sign up to our newsletter & receive 10% off your next purchase F;" Select your local store
Rl to view local inventory and pickup options
X

WOMEN

X Q | —

X
boots e
drill Q

te d Clear

DESIGNERS

a

drill

Men / Footwear /

Corto Moltedo
Levi's: Made & Crafted

in Power Tool Combo Kits

original tall r
g9 in Drill/Drivers

CATEGORIES original short
In Power Tools
Knitted Sweaters in Knits tleld
drill bits
hel
Knitted Tops in Knits s
: : laced drill driver
Single Breasted Coats in Coats
gardener dricore
Pleated Skirts in Skirts core
work
Fitted Jackets in Jackets drip edge
High Waisted Pants in Pants drill bit set
High-Waisted Skirts in Skirts drill presses logle

Fitted Skirts in Skirts

drip irrigation



Implement spelling corrections

asos.com zalando.com wayfair.com

= Q asos ® @ ®zalando  © Q = wavfa?.r 9

H Relevance v Refine

cupbord Q

T-Shirrr Mand A W Véarankor

We clso secrched for 't shirt’

Katsgaien \: | Filtarni/ SorBiaren o5 Search results for "cupboard"
11,800 styles found ‘
Tshirrt 5058 Arive (1196 Items)
Refine = Recommended v =_—=—E

Did you mean: cupboard »

€28.17 ¥) g6338 ®

-23%
Jack & Jones 2 Pock T-Shirtln  Ted Baker Melange Crew Neck T- =
Slim Fit Shirt TOM TAILOR DENIM Calvin Klein Jeans Vicente Cupboard Vicente Cupboard
T-Shirt print - navy T-Shirt print - bright white
H ] 20.90-€ ab 22,99 € 49,95€ by Home Etc by Home Etc ‘ nogle
T s £399.99 £405.99
B

e ERFEF Shinninn FRFF Shinninn
¥ TACK -~ S8 IEUPRRTNY . 0 o« sovmrr sy g POV DY PR PI I IR v g



Case Study: MANGO

Before: No typo correction

v 2 1 10:50

Free delivery from €30 and free returns

= MANGO -

Your search...

dresss

We did not find any article that matches this search.
Make sure that the search text is entered correctly
Try using other search criteria
Use a more general lext

Garments can also be searched by their 8 digit code

Are you looking for a specific article?

These are the most searched procucts.

Do you need help or more information?

Customar Service

Excl and/or returns
Order delivery

FAQs

Shops

After: Automatic correction

v 2 i 10:50

= MANGO P

Free delivery from €50

Filter and order

Results:
Improved search-- Implemented algorithm to correct
for typos and show results among other changes.

e  4.5% uplift in mobile conversion rate
e 3.85% rise in mobile revenue

Full case study link

Google


https://www.thinkwithgoogle.com/cee/case-study/mango-uses-native-integration-of-google-analytics-360-and-optimise-360-testing-mobile-site-improvements-results-in-385-uplift-in-mobile-revenue/

Always return results

ao.com

V.4l 07:00

Q Y- O @

We don't quite understand " lux
compensator”

Please use our search above or the menu € to
find what you are looking for.

Our popular categories
Washing Dishwashers Fridges &
Machines & Freozers
Dryers

Ol

b —
Cooking Small Appliances Floorcare

20 /A

|

s

|
llv..
3

i

rei.com

V.4 Nl07.00

i
[==xr=1-1

Search for great gear & clothing Q

Anniversary Sale - Save up to 30% during OUR
BIGGEST SALE OF THE YEAR thru May 29!
Shop the sale

Results for “flux
compensator”

Sorry, we couldn't find any matches.

REIANNIVERSARY SALE

OUR BIGGEST SALE OF
THE YEAR

Save up to 30% on outdoor goodness through
May 29

Shop the sale

patagonia.com

patagonia w

E\

No results for "flux compnsator"

Enter new search: Q

Patagonia's Top Products

ogle



Case Study: LYST

Before: No typo correction After: Automatic correction

Wi €oulen't find o produsty That morched “Yedd beier schety
ﬁ M
Tod Bche Ted Batar Ted Bt

dh i &

Results:

Improving search results- by adding an algorithm that returned product results without an exact match.
Increased page views 15%

Case study link

Google


https://docs.google.com/presentation/d/17gowFcsjZplxasgOs6NJztM5Ny-7nGrvfAXAG15hLLk/edit#slide=id.g101c97cb7e_0_17

Include previous or past searches

m.staples.com diy.com

© Search
Search millions of items X
+¢ Browse Categories
& Shop Deals
Popular Searches
Rectnty e Christmas Tree
office chair

Electric Fire

Drill

Quality Kitchens, B&Q
Prices

> Browse our ranges

Google
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Playbook at a glance

Creating frictionless experiences across the funnel (RETAIL)

Category / product

Section Menu & Navigation Ease of implementation Impact Key Metric

Have a value prop at every point in
Key suggestion the funnel, including category and  Easy High cvr, exit rate after add to cart
product pages

Allow users to sort/filter large

number of products easily Medium High bounce rate on category/search pages
Make sure filtering is useful High High
Add urgency elements High High cvr
Display price info above the fold on s il Add to cart, cvr, bounce rate
product pages
Make sure product descriptions are
Easy
readable
If large number of products, add High il time on site, cvr

reviews



Include value prop at every step of the funnel, including category & product pages

N ORD

%. woweN»
B

DERS OVER $50 + FREE RETURNS Detalls

better together

dresses &
jackets

Two closet staples for
pring

VISIT THE DRESS SHOP»

FREE SHIPPING O ORDERS OVER $50 + FREE RETURNS Detalls

Your Bag (1 item) ”3"‘*;%:‘;?””"

m New modern V-neck tee

cornfiower
S
$16.95
SAVE FOR LATER 1 32 $16.95
Subtotal (1 item) $16.95
Shipping $7.00

v’ 3-5 business days - $7.00

2 business days - $17.00

ogle



Enable users to easily sort/filter for products

whsmith.com

.4 Nl 07.00

WHSmith

Books ¥ batman

240 Search Results for 'batman’ in Books

= Books

Filter by

240

<«

$ Sortby

The Battle for Control

Gulay Batman, others

Paperbac
¥ In Stock

£41.00

Batman: The Strange Deaths of
Batman

Gerry Conway, others

Paperback

0 1-2weeks

£10.49
£14:99  You save 30%

asos.com

V.40l 07.00

=Q asos ® [

JEANS

SORT v FILTER

3‘-/,'-

$53.00 ® sas.00

®

ASOS Corset Front Wide Leg Jeans ASOS Wide Leg Jeans with Side

Splits and Raw Waistband

. b ol
B

petco.com

= 9 petcom & &

search

£¥ 35

dog / toys

Refine

up to

9/ dog and O/ everything
4‘; cat food 400/: else!

ter e Oty EXCIINOND AOERY S R ©

¥ Most Popular v

STAR WARS Chewbacca Stick Dog
Toy

Price: $3:09
Price: $0.49

save 5%

see details %k k% (2)

More options available
KONG Cliassic Dog Toy

Price: $7.49 to $24.99 ' logle

o ... ..



Make sure filtering is useful

amazon.com

Filter results for Science Fiction, Fantasy a... 3 4
» Location

» Language

» Age

» Period

» Season

» Format

» Price

» Map Scale

asos.com

FILTER

Style

Size

Range

Color

Price Range

Brand

Asos Jeans Style

Denim Wash Color

petco.com

up to

= 9 petcom 3 %

O/ dog and O/ ovo
A cat food 4( )
off off
¥rer vakl Crima ceey £ s ST BOCHY. S O

Refine A Most Popular

CATEGORY
BRAND

PRICE

PRODUCT COLLECTION NAME
© AVERAGE RATING

© LIFESTAGE

O size

v

' logle



Have price info above the fold on product pages

whsmith.com target.com thursdayboots.com

w4 mo70 ¥ .4 00700

WHSmith o free shipping on orders of $25+ & free ret... = CTHURSOAY:

6o

Q v I'msearching f ® = Q search ) & = FREE SHIPPING & RETURNS FOR ALL BOOTS

Books .ee Classic Horror and Ghost ... l‘

The Strange Case of Dr. Jekyll £3.99

and Mr. Hyde and Other Tales £4:09-
of Terror You save 20%
Robert Louis Stevenson, others ? —2_5—]
£\
= )
- £ >
$14.99
Women's High Waisted Legging - Mossimo Supply
Co.™ (Juniors')
125 !5
color Black .
i B
_____ [\ q / \ \
0 reviews , j “\
Paperback v In Stock k,“ ‘ . ‘ PreSident I Brown 'Ogle

4199
Delive Ve size size chart §199



Add urgency elements

junige.com

JUNIQE

> Filter

SORT BY: Bestsellers

\/ 5
POPULAR '.5 &

“a>

A3

Wings Dream Chaser
Bedlinen Bedlinen
Cassia Beck THE MOTIVATED TYPE
from €69.00 from €69.00

lyst.com

V.4l 07:00
lys't - 1item

Bellfield
Lonki Wind Breaker Jacket Black

pick a size ¥

£65 £33
T [

rei.com

Silver Streak 10f7

$193.99 $2606-60"

REDUCED PRICE You Save 25%
Select Size: S Size Chart

XS S M

(3 sizes)

Select Color

33

(2 colors)

Quantity

Find in store Add to wish list

5 Shipping restrictions apply. Find out the details

__& This item shios for FREE! nogle



Research

Urgency is a powerful motivator, if done well.
There are 3 ways to create urgency:

e Quantity limitations (Only 3 tickets left at this price)
e Time limitations (Discounted tickets until July 1st)

e  Contextual limitations (Father's Day is coming, get a gift now)

Google


http://conversionxl.com/how-to-increase-sales-online-the-checklist/

Case Study: LYST

Highlighted urgency - By showing on
product pages items selling quickly

Result: 17% increase in CVR

[ ] ®
Bellfield Bellfield Case study link
Lonki Wind Breaker Jacket Black Lonki Wind Breaker Jacket Black
pick a size ¥ pick a size ¥
£65 533 £65 533

& add to bag & odd to bag

Hurry! This item is selling fast

Before After
Google


https://docs.google.com/presentation/d/17gowFcsjZplxasgOs6NJztM5Ny-7nGrvfAXAG15hLLk/edit#slide=id.g101c97cb7e_0_17

Make sure product descriptions are readable (use bullets, easy to skim content)

thursdayboots.com

P
= ©/ THURSDAY =2

& Fit Tip: Athletic shoes tend torun 1/2to 1

ADD TO CART

FREE SHIPPING & RETURNS
n the domestic U.S. View policy

PRODUCT FEATURES

» Brown Thursday Chrome Leather
Goodyear Welt Construction
Full Glove Leather Interior Lining
Premium Flat Wax Laces
Cork-Bed Midsole
EVA Comfort Strip
Studded Rubber Outsoles
Handcrafted

revolve.com

ADD TO BAG

Estimated Delivery: Apr 27 - Apr 28

0000

PRODUCT DETAILS A

« 100% poly

* Hand wash cold

* Unlined

* Elastic smocked bodice

+ Wrap skirt

* Neckline to hem measures approx 48" in length
* Revoive Style No. BANR-WD4€

* Manufacturer Style No. W1J34983

SIZE & FIT v
ABOUT BAND OF GYPSIES v
FREE SHIPPING & RETURNS v

asos.com

Q asos ® [

BODY BY ASOS COLLECTION

* Stretch ribbed jersey

» Off-the shoulder design
* Thong cut to reverse

* Close cut bodycon fit

* Machine wash

+ More

0 Size Guide

YOU MIGHT ALSO LIKE

ogle



Reiterate value prop at conversion point

junique.com rei.com

V.4 Nl 07:.00

AREi v =
HEI

*.

Search for great gear & clothing Q

Shopping cart $193.99

1 item Subtotal

Available: delivery in 4 to 6 working days

ADD ITEM TO CART Osprey
Aura 65 AG Pack - Women's

Rainforest Green
Free shipping for all orders over 69 € 3 s

> v Free returns #8784560002

Secure payment

oue) [T

€25.00

incl. tax excl. shipping

O 1 ]|® swas 19299

=S £266-00 You save $66.01

Save for later ]] Remove l

PRODUCT DETAILS

Slim, lightweight, printed 3D iPhone case. Allows
full access to all ports and buttons. Durable hard

rhall wilbh cmvabab vaninband hixk clace cnabio~

CJs This order qualifies for FREE U.S. Standard
shipping! Learn more.

gap.com

v4d ! 07:00

OLDNAVY  BANANA

% A )

© ATHLETA

L A G

v i

FREE SHIPPING ON ORDERS OF $50 OR MDRE dglu)

Subtotal (1 tem) $29.95

Shipping $7.00

" 3-5 business days - §7
2-3 business days - $17

1 business day - $22

Have an Account?

Your Bag (1 item) Sign In

m Slouchy scoop-neck tank

Subtotal Before Tax
'“.95

jle



Bonus: if large number of products, add reviews

crutchfield.com

Details

Average Review:

Y% % K K 105 Reviews

SR Write a review

Amazing speaker! | added this to my
other Play 5 for a stereo system that
is hard to match. Because the deep
bass is very effective, there is no
need for a sub-woofer. If you are
looking to scale down your audio
equipment by eliminating a receiver,
Sonos Play 5 speakers won't
disappoint.

Articles

— Barry, Exton, PA

What's in the Box:

@ Owner's manual
Network powered speaker

6.5' AC power cord

V.4 1 07:00

\ VI Erarsl

target.com

Y K Vv

$14.99 $12.99 $14.99 $1
Women's Yoga Women's Back Women's Yoga W¢
Legging Flat Tie Tank Top - Bootcut Cr¢
Wais... Mo... Foldover... Blg

ratings & reviews 125

A

B @K

most helpful positive review
| love these!

r7¢ katie1981 — 1 year ago

| needed new leggings for figure skating practice, and
ordered these, the regular Mossimo yoga leggings, and
the Xhilira... see more

most helpful negative review
Not meant for petite frames

Crystinew — 7 months ago
| was so excited for the arrival of these leggings since
it received such good reviews; however, | was
disappointed to f... see more

more reviews | | write a review

rei.com

V.4 1 07:00

Aﬁ\é\l
coop

Search for great gear & clothing

Anniversary Sale — Save up to 30% during OUR
BIGGEST SALE OF THE YEAR thru May 29!
Shop the sale

Camping and Hiking > Hiking Backpacks >
Backpacking Packs

Osprey Aura 65 AG Pack - Women's

4.6 (68) Item #878456

ogle



Bonus: add secondary CTAs for additional conversion actions

rei.com

Silver Streak 1of7

$193.99 $260-00"

REDUCED PRICE You Save 25%
Select Size: § Size Chart

XS S M

(3 sizes)

Select Color

(2 colors)

Quantity

ED
I

Find in store Add to wish list

£\ Shipping restrictions apply. Find out the details
s This item ships for FREE!

asos.com

=Q asos ® [

™
P> vioeo
PrettylittleThing Bardot Layered Frill 0
Shift Dress
$46.00 Free Shipping & Returns*
COLOR: White

SIZE: Size guide

T
‘ Pleose select v

ADD TO CART o

Na soles tax or duties charged*

zumiez.com
V.4 Nl 07.00
Oozumez 0 we
Quantity:
o
i OR s
PICK UP IN STORE *

®' Dulles Town Center 196.7 miles - Only 1 left!

(Check other stores)
=y BUY ONLINE & PICKUP IN STORE

Tell us what you think v TAGIT

Oh those are sleek BOY WISh |lSt

cool beans cool nice ogle



Bonus: match browser elements to your brand (info how, research)

wayfair.co.uk warbyparker.com zalando.co.uk

2 94 m14:25

ps:/www.wayfair.co.uk

Free Delivery Over £40* = WARBY PARKER 'E . Zalando Search Q
Q swayfair o ¥ = 0O & & 0O
Meny Homepage Login Wish List My Bag

R

More brands than any other
fashion retailer

A2

te (hnd ' y ‘
e
i DECK THE HALLS
® OO0 OO
Try at home for free
Shop by Department

5 pairs, 5 days, free trial

sALE  Sale :h Furniture Ready to find your perfect frames? oogle



https://developers.google.com/web/fundamentals/design-and-ux/browser-customization/
https://www.colorcom.com/research/why-color-matters

Proprietary + Confidential

Conversion




Conversion checklist

Section Conversion

Key suggestion Don't redirect into checkout after adding to cart

Re-iterate value prop (typically free shipping) in
the cart

Allow users to update their carts (change
quantity with steppers, remove)

Allow users to continue on another device by
emailing or saving for later

Limit your exit points during the conversion flow
Allow checkout as guest

Let users sign up/sign in with social

Add value prop around why someone should
create an account

Use pagination or a progress bar if more than 2
steps in conversion flow

Have descriptive CTAs

Ease of implementation

Medium
Easy

Medium
High

Medium
Medium
Medium
Easy

Medium

Easy

Conversion

Impact
High
Medium
Low
High
High
High
Medium
Medium
High

Low

Key Metric
pages/visit, cart size, AOV
CVR, exit rate

CVR, exit rate

cross device conversions,
track as micro-conversion

CVR, exit rate
CVR, exit rate
CVR, exit rate
Signup rate, exit rate
CVR, exit rate

CVR, exit rate

Google



Don’t redirect after adding to cart, instead use a modal with options

lyst.com

l St & 1item

Just added to your bag...

Bellfield &65 £33
Lonki Wind Breaker
Jacket Black

Size: S

Customers also bought...

V.4 Nlo07.00

revolve.com

= REVOLVE Q Q=55 43

CATEGORIES DESIGNERS SALE

ITEM ADDED TO BAG @)
Large Floral Maxi Dress in B..

Band of Gypsies

$89.00

VIEW BAG / CHECKOUT

CONTINUE SHOPPING

BAND OF GYPSIES
Large Florsl Maxi Dress in Black & Coral

asos.com

= 'Q asos ® [@

River lskind Lace Maxi Dress Added fo your bag...
View your bag

¥

%
\

(® Cotwalk

ogle



Case Study: LYST

—— Q lyst & 1item

Your Shopping Bag

items in your shopping bag are not reserved
and may sell out

Shipping from THE IDLE MAN
Est. Shipping: £3.95

3 Bellfield £65-00 £35.00
Lonki Wind
Breaker Jacket

Black
Size: S

Llirmul Thia dana
Order Summary

Before
User redirected to the cart

Just added to your bag...

Bellfield
Lonki Wind Breaker
Jacket Black

Size: S

Customers also bought...

Lot

View bag

£65 £33

)

1L

¥ odd to bag

Hurry! This item is selling fast

After

Add-to-cart notification

Lyst: Upgraded the add-to-cart process- Adding pop
out add to cart rather than redirecting to cart page
e 4% higher average order value

Additional info:
e  Give users the option to
o  keep shopping (x out or keep shopping button)
o  view bag
o  orcheckout directly

Google



Case Study: AllYouNeedFresh

& ups wwwianyouneedfresn.de ok =

q thr aktueller Warenkorb 3 Antike’

T L85« 157¢
L] e

Aktion Lavazza A Modo Mio , Kapselmaschine
Mini LM500 weif3, 1 5t (19,99 / Stk)

7:%1'1 -69-,09(»— 19,99¢

Dreistern , Rindfleisch im eigenen Saft,
4009 (5,82 /kg)

@—2—196—223(

Noch 15,21 € bis zum kestenfreien Versand

2wischensumme 2 3,79 €

Before

y | Lsferrogion: © 45888 Morgen, der 05.08.47 zwischen 18

Kostenfreier Versand!

Berchtesqadener Land , Frische
Bergbauern Milch 1,5% Fett, 11{2,15 /1)

1,15¢

i Twe

Glaserne Molkerei , Hattoare

Ihr aktueller Warenkorb 8 Artikel
Kostenfreier Versand!

LZwischensumme 6 1,75 €

Sie sparen bei diesem Einkauf -5,09¢

< Noch was vergessen? Weiter einkaufen
d O O

After

e e ERE O WD 15 L) e

What they did

Results

Moving delivery date options to the start of the checkout
process

Adding a “continue to checkout” call to action in the
basket at the bottom of the checkout

Automatically determining the customer’s credit card
type rather than having users select from a drop-down
Matching field length to the length of the input
Exposing title options through segmented controls
Using labels instead of placeholders for form fields
Enlarging the “save” call to action and making it more
noticeable by adding contrast

Transactions via mobile grew 51%
Mobile CVR improved 14%
Drop-offs from order confirmation page dropped by 21%

Case study link

Google


https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/improved-checkout-boosts-mobile-orders-51-allyouneedfresh/

Facilitate x-device movement in the cart

Zzumiez.com

MY BAG
SUBTOTAL (?)

SHIPPING (?)

TAX (?)
TOTAL

This purchase will eam you 6,995 Stash Points

@ CHECKOUT

= EMAIL MY BAG

ao.com

Order total: £269.00

< Continue shopping

We accept

o I ish Vst

Norton = Our site is 100% encrypted and your personal
details are secure.

@ L % © A&

Match nnect recycie finance retums

I B Save basket to your email

33 About ao.com

rei.com

vA B 07:00
s v =
coop

Search for great gear & clothing Q

Shopping cart $193.99

1item Subtotal

coun o [N
Osprey

Aura 65 AG Pack - Women's
Rainforest Green
S

#8784560002

G| 1 |® $193.99 $193.99

— £256-00 You save $66.01

|| Save for later i Remove ] .ogle



Bonus: upsell in cart

hunterboots.com

|
Women's Original Short Jungle Women’'s Original 3 Layer
Print Canvas Wellington Bools Hooded Jacket

| £95 £225

N

ao.com

Sonos PLAY:5
Free Shipping

$499.00

% Go to Cart

© Continue shopping

© See accessories

Protect it with SquareTrade

3 Year Protection Plan “
$49.99

Get everything you'll need to enjoy your
new gear

Just added to your bag...

Bellfield

Lonki Wind Breaker
Jacket Black

Size: S

view bag

Customers also bought...

T
LO“ -

£65 £33

ogle



35%

Of users will abandon the
checkout if a retailer does not
offer guest checkout.

Password

Google



Allow checkout as guest

crutchfield.com michaelkors.com patagonia.com

vanow v.am070

CRUTCHFIEI'D MICHAEL KORS patagonia
W 1 Ak / Payment /R Shopping Cart

Need Help? Call 1.844.287.0518

_> e = o m

Bi"ing Address = You are currently checking outasa

guest.
Full Name * OR If you've already registered with Patagonia.com,
please go shead and Sign In If not, Sign Up. It's fast
[ and easy.
f CONNECT TO FACEBOOK
Street Address *
Y i i s ¥

. e Mo ot Ayl
NNECT TO TWITTER
S i e 3

Y
B =Sl

Zip*
) — CHECKOUT AS GUEST
Enter Zip for City & State

You can create an account guring checkout to
Phone * PSPl B GRAR S0

ogle

as st iInfAarcanbiAarm &M & i




Add value prop around why create an account

Mmango.com petco.com novica.com

< Login

Returning customer Verify Password
Remember Me

I'm not a robot CREATE ACCOUNT

Have an account? SIGN IN HERE
Keep . Signed ’ =

——pp Enjoy these perks with your free account!

FOrgotton your password? Checkout as Guest
jteefp Save time now and proceed directly to checkout. *» Faster checkout
. 3 » Full rewards program benefits
New customer An account is not required to complete your purchase. 2 ;
However, you can enter a password on the final = Earn credits with every purchase
- checkout page to complete your account registration. « Manage your wishlists

_> Enter your e-mail address to continue with your « Curate your own collections
urchase. If you wish, you can ¢reate an account later, 4 %
R 4 ¥ checkout as guest « Make microcredit loans
« Spread happiness around the world

| wish to receive the newsletter v

ogle



Additional: don’t make users confirm account info

¥ Last Name

Email / Login Information * REQUIRED

* Email

————  *Confirm Email

* Password

Must include at least 1 number, 1 uppercase letter and
t speciai character {e.q. 1@#5%A8&") 8-25 characters

e * Confirm Password

>< Receive emails about new products, sales and
store events.
Patagonis does not shiare or sell personal info. See
Privacy Policy

VS.

WARBY PARKER = m

Create an account

FIRST NAME
LAST NAME
EMAIL ADDRESS

PASSWORD

Create account »

By creating this account,

you agree to

Google



Let users sign up with social accounts

92% of users give up if they don’t
remember a username or password.

[}
asos CHECKOUT @

ALREADY

NEACTRASOSE REGISTERED?

SIGN UP WITH...

K FACEBOOK
G GOOGLE

Signing up with social is super quick. No extra

passwords to remember - no brain fail. Don't
worry, we'd never share any of your data or post
anything on your behalf #notevil

Guest Checkout

CONTINUE AS A GUEST >

You can create an account at the end of
checkout.

Returning Account Holders

Email Address
Enter your email address
Password

Enter your password

EXPRESS CHECKOUT >

Forgot password?

| Or Sign In Using 0@ P




Consider integrating Google identity one tap sign up (2-4x higher sign-up rates)

Sign up new users with just one tap, without interrupting them with Sign in users automatically when they return to your sfte on any

a sign-up screen. Users get a secure, token-based, passwordless

device or browser, even after their session expires. More info
account on your site, protected by their Google Account. More info.

G Signin to localhost with Google X

Hotel Guides for the Most Popular U.S. Cities

& Chippy Munk
chippy@hipmunk.com

'

G Verifying...

Chippy Munk
CONTINUE AS CHIPPY chippy@hipmunk.com

< M M Hl < M M H

One tap sign-up Automatic sign-in

Google


https://developers.google.com/identity/one-tap/web/
https://developers.google.com/identity/one-tap/web/

Bonus: use credential manager API (aka smartlock) to reduce failed sign in later

Detect & Save Autofill next time

D ht www.eventbrite.com/ i : B htt www,eventbrite com

Eventbrite

Sell Tickets

Promole, manage, and ho

GET STARTED

1

Popular Events in Mountain View, CA

*

Google




Use credential manager API (aka smartlock) to reduce failed sign in

later

Why:
e  Most popular password (2015): 12345
e  2nd most popular: password
e  3rd most popular: 123456

Login

-~
-

i ?
Did [ use that? 8 billion assisted sign ins per month

Google

Works across devices

What:
e  Saves password to browser

[Email address Yes, but which one?

$%&8§"%$?! Password

e  Auto-signs in returning users

Forgot password?
Google Developers implementation docs:

e  Streamlining the sign-in flow using credential manager

% ?
Don't have an account? API

Sign up!
& ° Integration quide

Research: goo.gl/9FwBh4

Google


https://developers.google.com/web/updates/2016/04/credential-management-api
https://developers.google.com/web/updates/2016/04/credential-management-api
https://developers.google.com/web/fundamentals/security/credential-management/
http://goo.gl/9FwBh4

Limit exit points during conversion flow

(only allow uses to go to homepage, back to cart or contact support... NO menu)

junige.com

JUNIQE

’ \ddr > Payment >> Order review

ADDRESS INFORMATION

Billing address

Title

<>

First name*

Last name*

Address*

petco.com

Shipping Address

* First Name

* Last Name

* Phone

* Email

i Yes, | would like to receive updates from

B i AR L VAR e A

ao.com

Delivery Method

@ Click & Collect

v~ Collect from over 5,800 local stores,
including Spar, Londis and Costcutter

v~ You'll receive a text when your parcel's
ready, with 10 days to collect

v Express and free delivery available

Choose Click & Collect

¥ Home Delivery

v Delivered to your door, on a day that
suits you

ogle



Use pagination if more than two steps in conversion flow

junige.com petco.com

I [7 \ddr > Payment >> Order review | I 2 3 4
ADDRESS INFORMATION Shipping Address
Billing address * First Name
Title
s * Last Name
First name*
B * Phone
Last name*
* Email
Address *
7 Yes, | would like to receive updates from
Petco & partners.
Address line 2 / Company Privacy Policy
* Address Line 1

ao.com

Delivery Method

© Click & Collect

Collect from over 5,800 local stores,
including Spar, Londis and Costcutter

You'll receive a text when your parcel's
ready, with 10 days to collect

Express and free delivery available

Choaose Click & Collect

=i Home Delivery

Delivered to your door, on a day that
suits you

Delivery from 7am to 7pm, we'll text
you a timeslot on the day

Next day and free delivery available

ogle



Try Upfront Progress instead of starting at zero

There is more motivation for getting things done the closer we are to completion

Cool. You have completed 2 out of 12 things already.

]

You have completed 0 out p#10 things. Keep it up.

Google


https://goodui.org/#42

Have descriptive CTAs

Zzumiez.com

MY BAG
SUBTOTAL (?)

SHIPPING (?)

TAX (?)
TOTAL

This purchase will eam you 6,995 Stash Points
@ CHECKOUT

EMAIL MY BAG

schuh.de

V.4l 07:00
01899 0141 Help

SECURE CHECKOUT

2 3

delivery

Checkout

Email Address

This is where we will send your order
confirmation.

ao.com

Delivery ]

Delivery Method

© Click & Collect

v~ Collect from over 5,800 local stores,
including Spar, Londis and Costcutter

v You'll receive a text when your parcel's
ready, with 10 days to collect

v Express and free delivery available

— R P e

i Home Delivery

v Delivered to your door, on a day that
suits you

v~ Delivery from 7am to 7pm, we'll text
you a timeslot on the day

v~ Next day and free delivery available

— Choose Home Delivery

Google



Case Study: AllYouNeedFresh

T ) ! ==
Nachname® Strafie und Haysnumme
[ Auf dem Graskamp 67 J
Firma
Posleltzabl
iy [45888 ] | stact |
c Land bestimmen:
StraBe und Hausnummer* [ Deutschland 'W
Tel#forrumme
Adresszusatz
| e
Postieitzahl”
Optional:
Stadt®
[ Postnummer o ‘
Deutschiand )
[ Adress m Nachbar l
Telefonnummer = l_ — e mm mm mm mm omm
!
— e o o o o o o W
€ Zahlungsarten + NEUE ADRESSE ANLECGEN °
7|

I Aktuell haben Sie noch KEINE Zahlungsart i‘| —_—

Before After

What they did:

e  Moving delivery date options to the start of the
checkout process

e Adding a “continue to checkout” call to action in the
basket at the bottom of the checkout

e  Automatically determining the customer’s credit card
type rather than having users select from a drop-down
Matching field length to the length of the input
Exposing title options through segmented controls
Using labels instead of placeholders for form fields

Results:
e  Transactions via mobile grew 51%
e  Mobile CVR improved 14%
e  Drop-offs from order confirmation page dropped by 21%

Case study link

Google


https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/improved-checkout-boosts-mobile-orders-51-allyouneedfresh/

Show summary
before the

v a4 B12229

checkout

Once confirmed, show
what happens next

FARFETCH NEED HELP? (O
 Merian
SHIPPING PAYMENT REVIEW
Shipping Address

Indre Putrimaite

Gordon House, Barrow Street, Google Dublin, Dublin, Co.
Dublin

DUBLIN4 - Ireland

Change

Billing Address

ndre Putrimaite

Gordon House, Barrow Street, Google Dublin, Dublin, Co.
Dublin

DUBLIN4 - ireland

Change
Payment Method
VISA
Card ending: 4669 11/2020
Change

FARFETCH NEED HELP? (O
Not long to wait
Your order has been placed and can take up to 48 to
confirm
Wrapped just for you

It's then carefully packaged with a personal touch

It's on its way!
You'll receive dispatch confirmation and an
estimated arrival date

Changed your mind?
Rest assured, we offer free returns within 14 days

Order Details

() Shipping from 58m In France

COMME DES GARGONS
WALLET

zip wallet
Quantity: 1
Size: One Size

“ Dogle
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Google’s Payment Solutions




The new Google Pay

E Hundreds of millions
of cards on file

o
[
. 0 J Saved to Google
N d - @ Accounts

M

S Pay Ready to pay

¥ B 800

& https:/m.fancy.com/cart?google o
:. FANCY Open in App ‘o

1item in cart

B Sunnyside Egg Mold $12
@Y Soid by VEASOON 1
=5 Save for Later Remove

Payment method
O B -

G Pay with Google

eSS Express Checkout

Subtotal $12.00

Proceed to Checkout

Google



A better way to pay & Pay

Logged in and ready to pay

e e
One API that enables web & app
Integrate in under a week
Buy with G Pay
Available globally e @ E =

Checkout in a few clicks

Higher conversion rates

Buy with G Pay

Future proof -

No fees

Google



Can enable at earlier or later in the flow

GIANTS vs NATIONALS
&« AT&T Park
SRS San Franci

SHARE
+
&‘ SEATS

Tonight - 7:15 PM

TICKET 2 TICKETS 3 TICKE

o GAMETIME BEST PRICE GUARANTEE

SCAN CARD

Directly on product page

Have a profile?

Sign in to enjoy faster easier checkout

Email address

Password

Forgot Your Password?
Don't have an account? Create one

No profile?

Buy with & Pay

Checkout as a guest

At guest checkout

G Pay

FANCY

1item in cart

ker Air Digital Highli $100
< . Black 1

Sald by Fancy Merchart

Remov

Payment method
B -
© G Google Pay
Express Checkout
J Pay with Bitcoin
Subtotal $100.00

Buy with G Pay

(n Q w’ ¥ =

At payment
Google



What our partners are saying & Pay

Conversion Uplift

Customer Retention

Customer Acquisition

Customers who had Google Pay
selected as their payment type were
65% more likely to complete their
booking flow. (HotelTonight)

We've found sustainable Google
Pay growth with its share of
Android App orders up 30% weeks
after our promo ended. (Fandango)

Since integration, 68% of Google
Pay transactions were driven from
new users; and 24% of these new
users chose to create an account
with B&H. (B&H)

Google



Integrating with Shopify

(A shopify payments

powered by stripe

Change provider

Your store accepts payments with: Shopify Payments. View the terms of service.

Using: Shopify Payments

Ey_ Credit card rate
Online: 2.9% + 30¢
In-person: 2 +0¢
Get a lower rate

T; Transaction fee
0%

@ Bank account
............. 83 (USD)

LSJ Customer billing statement
SP * MRMISOCKI
4158469439
Edit

View payouts Edit «

How to Activate Google Pay:

= Use test mode — Learn
more about test mode

Notifications

® Email me when | receive a
payout,

Fraud prevention )

Decline charges that fail CVV
verification.
Decline charges that fail Zip
code verification.

CARDS ACCEPTED

M w e @
D" @
ACCELERATED CHECKOUTS

Make sure your processor is supported by the Google Pay API.

From your Shopify admin, go to Settings > Payment providers.

1.

2.
3.
4

In the section for your credit card payment provider, click Edit.

in the Accelerated Checkouts section, select Google Pay.

Click Save.

Your customers can now use Google Pay to check out on your store.

Google
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Form Optimization




Playbook at a glance

Creating frictionless experiences across the funnel (RETAIL)

Form optimization

Section Form Optimization Ease of implementation Impact Key Metric

. Use inline validation . . .
Key suggestion & autofill Medium Medium Form completion

Remove optional fields

Use full name instead of first/last
Hide company and address line 2
Check billing as shipping by default

Reduce number

of fields Medium Medium Form completion

Don't use dropdowns for
inputs with < 4 options, Easy Easy Form completion
instead opt for buttons

Use steppers, sliders, or
open field input for
numerical entry rather
than large dropdowns

Easy Easy Form completion

Use correct keypads Easy Easy Form completion



Typing on
mobile is hard

me_every_time@

oooooo



Use inline validation & autofill

In-line validation

Payment details

Hurry, that's the cheapest room at DoubleTree by Hilton
Hotel London - Westminster! Book it now.

First name

John v

Last name

Meyer v

Card number

1M1

—\
Your credit card number appears 10
be incorrect. Please check it and try
again.

Card type
Card Type

<>

Security code

In-line validation

asos

Email address

Thaselbeck@google.com 4
We'll send your order confirmation here
First name

We need your first name - it's nicer that way

Last name

Haselbeck ¥

Password

Must be 6 or more charocters and contain ot least 1

number

Autofill

First name

Last name

Address

Apt

1ore St Claire 820 Hamilton Ave v D4




Reduce the number of fields

Use full name

< Back

— Full name
Address line 1
Address line 2
City
State/Province/Region
ZIP

Phone number

United States

Use this address

Not Claire ...?
Sign Out

Use Google Places

Autocomﬁlete API (link)

THREDUP

1. Shipping Info

First Name
Claire

Lost Nome

llimer
Street Address
= 534 DIVISADERO ST
534
534 Divisadero Street
534 Divisadero Street
534 Divisadero Street

534 Divisadero Street

Shipping options (estimated) o
Standard Shipping (3-8 business days)

Expedited Shipping (1-3 business days)

$5.99

$1.99

Check billing as
Shiﬁﬁinﬂ b‘ default
Zip Code *
Phene *

Email *

= ¢ Shipping same as billing address

ENTER PAYMENT INFO

~
TOP OF PAGE

wos [ K CE3

ogle



https://developers.google.com/places/web-service/autocomplete

Reduce number of checkout fields

< Back

Full name

Address line 1

Address line 2

City

State/Province/Region

ZIP

Phone number

United States

“

Use this address

Not Claira ?

27% of users abandon orders due to a “too long / complicated checkout process”.

Best performing e-commerce sites have 6-8 fields, total of 12 form elements.
Average retail checkout flow has 14.88 form fields.

Optimize forms:
1. Use Full name field, lose the title.
2. Default Billing = Shipping address.
3.  Collapse Address Line 2 + Company Name behind a link.

Full research.

Google


https://baymard.com/blog/checkout-flow-average-form-fields

Case Study: AllYouNeedFresh

S —r T What they did:
youneed = @ P—— T e  Moving delivery date options to the start of the
 Ldasese o checkout process
0 O e Skl e e Adding a “continue to checkout” call to action in the
Ptz % = | [waene | basket at the bottom of the checkout
—— e e e = = e n 1 e  Automatically determining the customer’s credit card
E ol Adrese l [‘P — ‘ | type rather than having users select from a drop-down
Bite wiblen b (s | [ sue l e  Matching field length to the length of the input
| i““ I e  Exposing title options through segmented controls
Deutsch v . . .
Nachnarme” | o J | e Using labels instead of placeholders for form fields
i | [ rectormner Q| I e Enlarging the “save” call to action and making it more
—_— o noticeable by adding contrast
Swrae und Kausnummer® Postnummer o
Adresszusaty [ J Resu Its:
[ ptesmusee i acrr e  Transactions via mobile grew 51%

— e  Mobile CVR improved 14%
m e  Drop-offs from order confirmation page dropped by

21%

Case study link
Before After Google



https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/improved-checkout-boosts-mobile-orders-51-allyouneedfresh/

Don’t use drop downs if less than 3 options

— MANGO

.

Before

Dispatch and payment

Delivery methods

Home delivery - Free v

Shipping address
Max van der Heijden
Test, Test

W11 2BQ

United Kingdom

max.v.d.heljden@gmail.com

Edit

TOTAL AMOUNT £101.97

CONFIRM PAYMENT

VS.

After

<

Checkout

1. Delivery

O Collect from store Free
Delivery in 5 to 15 working days

(%) Home delivery

Delivery in 1 to 4 working days

Prv

© 20186 MANGO
wey Policy

Google




Case Study: AllYouNeedFresh

v 2 11050

Bitte wahlen*

Herr

Frau

Before

L V.4l
< Allyouneed am ﬁn
KASSE

Q 45888 Produkee (8] 61,75 €

Kontazkt-Daten “Pllichtfelder

[ E-Mail Adresse* 0 ]

[ StraRe und Hausnummer* o

Postletzanl

After

What they did:

Moving delivery date options to the start of the
checkout process

e Adding a “continue to checkout” call to action in the
basket at the bottom of the checkout

e  Automatically determining the customer’s credit card
type rather than having users select from a drop-down

e  Matching field length to the length of the input

e  Exposing title options through segmented controls

e Using labels instead of placeholders for form fields

e Enlarging the “save” call to action and making it more
noticeable by adding contrast

Results:

e Transactions via mobile grew 51%

e  Mobile CVR improved 14%

e  Drop-offs from order confirmation page dropped by

21%

Case study link

Google


https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/improved-checkout-boosts-mobile-orders-51-allyouneedfresh/

Use the correct keypads (phone, zip, credit card)

_ ¥ .4 1070 m
— (& oo £ ~ save $620°

/ o . 4

More than just car insurance pmmﬂm 7

a Q@ zipdode ’ Get started with a quote
94117
-
Auto VS . 5

Or, select a different insurance product: TETETT

X
w X
— -
QlwlelrITIYlULIlO|P 1 A%c ;’?
AlsiolrlelHlJlK]L ﬂl 5 M§o
olzlxlclvieInIM ES PZRS 8 9

Google
space Go + X # O &




Ensure that the correct input type is used

number <input type=”number”
min="2" max="10"

Daytime Phone Number

step="2" value="6">

email <input type="email”>
url <input type="url”>
date <input type="date”>
range <input type="range”

min="2" max="10"

step="2" wvalue="6">



https://goodui.org/#14

Case Study: AllYouNeedFresh

~ amazon
() amazon
./
° KREDITKATTE VISA
VISA Card
Karteanummer *
Karteninhaber *
01 v 2017
Prifnummer *
Bitte sicham Sie meine Kreditkarteninformationen fiir meinen
eigenen Gebrauch bei zukiinftigen Einkaufen
@ {Alyouresdiresh de witd diese tormaticnén richt flls andere 2wacke
verwenden |

™ >
| ) SOFORTUBERWEISUNG

Before

! o Klarmae
O kostenios nearcn

Kreditkartenzzhlung
Vervollstandigen Sie heer alle benotigten Informationen,
damit der Kauf per Kreditharte abgeschlossen werden kann,

visa Qo E’

I | visa 40 | I

I Karteninhaber l

[ Monat JLlam ] [ Prifnummer J

After

What they did:

Moving delivery date options to the start of the checkout
process

e Adding a “continue to checkout” call to action in the
basket at the bottom of the checkout

e  Automatically determining the customer’s credit card
type rather than having users select from a dropdown

e  Matching field length to the length of the input

e  Exposing title options through segmented controls

e Using labels instead of placeholders for form fields

e Enlarging the “save” call to action and making it more
noticeable by adding contrast

Results:

e Transactions via mobile grew 51%

e  Mobile CVR improved 14%

e  Drop-offs from order confirmation page dropped by 21%

Case study link

Google


https://www.thinkwithgoogle.com/intl/en-gb/success-stories/global-success-stories/improved-checkout-boosts-mobile-orders-51-allyouneedfresh/

Proprietary + Confidential

Thank You

Google



