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[bookmark: _Toc321639325]Introduction
The purpose of this article is to perform a narrative review of how beliefs, values, and attitudes differ from one another within the workplace. Usó-Doménech and Nescolarde-Selva (2016 p.147) said ‘societies were founded, cohere, develop, degenerate and die based on their belief systems.’ Understanding differences in beliefs, values and attitudes can help resolve issues between businesses and customers, staff, and shareholders. Using the knowledge gained a critical assessment of case study B highlighting ethical concerns such as fairtrade, fair working conditions from customers perspective. To conclude with some suggestions based on resolutions to similar issues within larger companies. 

[bookmark: _Toc1155919335]Ethics in the workplace 
Beliefs values and attitudes are all different in terms of definition. However, they coincide with one another to form a platform of staff behaviour. A belief is a thought about a process or object. Oxford reference (2023) describe a ‘belief’ as accepting something is true without conclusive evidence. An individuals’ beliefs are usually quite firm and unlikely to change. Beliefs are stronger than an opinion. However, beliefs can be broken and cannot be measured in like or dislike, strong beliefs can lead to biases. ‘Belief systems define what is good or valuable’ Usó-Doménech and Nescolarde-Selva (2016 p.150)
 Belief systems are groups of beliefs about an object or process that led to the object or process gaining positive or negative valuations. Cambridge dictionary (2023) defines ‘values’ as ‘the principles that help you to decide what is right and wrong, and how to act in various situations.’ An individual's values are results of their lived experience such as upbringing, education and the culture and environment they are in. Values are unlike beliefs as values can be measured in like and dislike. Attitudes are differential and can be described as mouldable.
According to Cambridge Dictionary (2023) the word attitude is defined as followed ‘a feeling or opinion about something or someone, or a way of behaving that is caused by this.’ However, research suggests there are three elements that make up an individual's attitude. Zhang and Zhang (2020 p.1) stated “Albert Ellis put forward the Affective-Behavioural-Cognitive Model of Attitude in the 1950s.” Since 1950 the ABC model has been used widely to gain perspective on how an attitude is formed. Cognitive focuses on memories, knowledge, and decision making as described by Zhang and Zhang (2020). The process starts with receiving information, processing the information, and storing the feelings associated with the information received. The behavioural part outlines the behaviours and actions of employees. Affective, is related to feelings and emotions and how those emotions affect future decision making. All three merge together to form an attitude.
[bookmark: _Toc693198043]Case study issue
One of the ethical concerns affecting GeeVee ltd was the movement of production from the UK to India, this caused their customers to react by using the hashtag #geevee-sweatshop on Instagram and Facebook. The customers reacting this way shows they hold strong beliefs values and attitudes which differ from the company. The company seems to value increasing its profit margins, GeeVee like the profits received in the first year, while the customers value UK production. The customers values come from ranges of beliefs such as carbon footprint and pollution to be kept at a minimum, beliefs about fair workers' rights that cannot be monitored with production being far away.
 The Indian suppliers shared no commitment to fairtrade products. Wheeler (2012, p. 492) stated that 'the Fairtrade model presents itself as a simple solution to the problems of poverty created by unfair trading relations.' The beliefs held by the customers’ support the fair treatment of all workers. The customers values are down to personal beliefs about how materials should be sourced. The customers reacting with #Geeveesweatshop is their attitude as a result of their beliefs and values. 

[bookmark: _Toc1785195521]Positive and Negative consequences 
Some positive approaches from the company surround cheaper cost per unit. Increasing profits are of course any business's goal. This financially helps Geevee Ltd increasing profits further if sales are made. In doing business with India, it helps employ people in severe poverty. It helps the Indian economy if successful as well as the UK economy also. 
Customers negativity view issues surrounding moving production to India for several reasons firstly, the ethical concerns around sweatshop working conditions, ‘low priority for workers and their working conditions’ Arnold and Hartman (2003 p.432). Another ethical concern is the use of fairtrade materials supporting the fair labour outlook on sweatshop usage. There are also negatives in the loss of jobs within the UK and the effect on the UK economy from the job loss. Lastly, with carbon footprint playing an imperative part in daily life transporting the goods is also impacting the environment. 
[bookmark: _Toc484902718]Conclusion 
In conclusion, the decision of GeeVee Ltd to move production to India resulted in negative consumer feedback. 
Reputable companies such as Nike and Adidas faced negative criticism due to ethical concerns surrounding production previously and combatted it by producing ‘a revised set of policies for dealing with contract workers in order to avoid future criticism’ Arnold and Hartman (2003 p.450). By setting a policy in place consumers know the company's beliefs values and attitudes towards all employees, even those subcontracted. Another suggestion taken from Nike was offering the opportunity of education to members of production is less economically developed countries. Some workers may have no education due to not being able to afford tuition fees.
To improve customer relations in the future the company should try to demonstrate commitments that mirror their customers beliefs, values, and attitudes. They determine the way we think, feel, and act. If a customer believes a practise is unethical and hold strong beliefs and biases about unethical procedures it is unlikely that they would buy goods that are unfairly sourced.
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