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1. [bookmark: _Toc168143053]Introduction
The hospitality industry also serves a great purpose by actively participating in the sustainability process as they are heavily involved in the GDP of many nations. In light of these considerations, the hotels have no option other than improving their productivity for hotel sustainability as consumer awareness of social responsibility hits the top. This report seeks to identify the necessary measures from the hotel, especially Hilton, to achieve the required accreditation for sustainability, the opportunities and challenges of building sustainability in the hotelier sector, as well as the prospects of sustainability in the hotel and hospitality sector. Travel with Purpose is the Magintars of the Hilton hotel group, and through this program, it has become one of the most successful hotels (Achmad and Yulianah, 2022). What makes Hilton succeed in its program? This effort goes hand in hand with the global sustainable development goals that the company seeks to embrace and also underscores Hilton’s goal of offering increased positive social and environmental change. The scrutiny of these practices and the learning of their consequences will go a long way in informing the topic of sustainable hospitality and the future development and effects on the field.
2. [bookmark: _Toc168143054]Sustainable Accreditation Requirements
The following are still some of the requirements that are of paramount importance when hotels seek re-accreditation: These allow the hotels to act in an eco-friendly and socially responsible manner. The following criteria relate to these two aspects:
· Energy Efficiency: The installation of energy systems is definitely essential. Energy-saving measures that hotels can implement include the use of LED lighting instead of conventional lighting, the use of energy-efficient heating, ventilation, and air conditioning systems, and the use of intelligent energy management systems. These technologies help to minimise energy costs and, in turn, cut the energy that the hotel uses, hence making a minor impact on the environment (Asadi et al., 2020).
· Water Conservation: Hotels will have to use low-flow fixtures, adopt recirculation systems, and encourage water protocols with regard to guests and employees. Some practical changes, for example, incorporating the use of low-watered plants and fixing rainwater collection methods, can go a long way in the usage of water.
· Waste Management: Waste management programs and guidelines should be regarded as highly important. Crisis management should start by addressing this issue, and hotels should incorporate the following aspects: Recycling should be integrated into hotels and accommodated through various channels, besides implementing the minimum legal requirements for recycling. The use of plastic products in hotels should be minimised or discouraged in as far as possible. Ineffective food waste management should be discouraged in hotels, and the following measures should be adopted. It emerges that some of the activities, such as food waste composting and donation of food to people in need in society, are methods of waste management (Cerchione and Bansal, 2019).
[image: Hilton Commits to Cutting Environmental Footprint in Half and Doubling  Social Impact Investment | Business Wire]
· Sustainable Sourcing: Some of the areas in which hotels should focus on responsible consumption include the use of local products as well as organic and fair-trade products. This concept encourages local markets and mitigates the adverse effects of transportation costs and pollution that are linked to the long-distance movement of commodities.
· Employee Training: Training on sustainable practices should also be enhanced in order to ensure that all he staff members undertake the training. In this respect, it is wise to incorporate training programmes in energy efficiency, waste disposal, and sustainable acquisition so that most of the staff are knowledgeable and actively participate (Dani, Tiwari and Negi, 2021).
· Community Engagement: It is essential to support local communities by providing initiatives, participation, and partnerships. Beneficial to the community: this is so because hotels can donate their profits towards the development of community projects, source their products from the community, thereby helping the local traders and farmers, and also be involved in charitable activities.
· Certification Standards: Practical accreditation of sustainability should meet requirements set by Green Key, LEED and the ISO 14001 standard. These certificates confirm the hotel’s concern in the direction of sustainability and also give a roadmap for the organisation to follow in the way of sustainable development.
Hilton's hospitality industry is guided by this Travel with Purpose program, which raises the idea of detailing its investment in social impact as well as reducing the firm’s environmental impact by fifty per cent by the year 2030. This follows many other Hilton worldwide sustainability standards, which are helpful in making sure that the climatic and social sustainability of the Hilton hotels is well-checked. Employing strategies such as the use of energy-efficient products, use of water sparingly, efficient waste disposal, sourcing of resources in a sustainable way, training of their employees, and engaging the community directly, Hilton has become one of the most sustainable hospitality companies. This shows that Hilton is very serious about embracing the sustainable concept across its different areas and operations and can ignite other hotels to adopt sustainable practices (Duric and Topler, 2021).
3. [bookmark: _Toc168143055]Benefits of Integrating Sustainability
Sustainability is thus not just an excellent idea in the context of hotel operations but something that offers tangible and multifield benefits in environmental, economic and social terms. The benefits arising out of this centralisation of control are not only instrumental in efficiency improvement within the hotel but also in achieving organisational objectives that are beneficial to society at large.
3.1 [bookmark: _Toc168143056] Environmental Benefits
· Resource Conservation: Eco-friendly activities bring substantial savings in the usage of various essential commodities like water as well as energy, etc. For instance, using energy-efficient lights and appropriate heating and air conditioning systems helps hotels cut down on the amount of energy that they use, thus lessening their impact on the environment. Similarly, the water-saving fixtures and recycling systems effectively reduce the wastage of this precious commodity, especially in areas where water is rare (Ho et al., 2021).
· Waste Reduction: Proper management, recycling, and organic waste disposal through compotation greatly minimise waste that finds its way to landfills. Not only this, but it also reduces Methane emissions, which is a potent greenhouse gas, and as a result, we conserve landfill space.
· Biodiversity Protection: Through sourcing goods sustainably, hotels have a knock-on impact on preserving ecosystems and the biological diversity of the world. This includes utilising food items and goods that are naturally sourced or processed by invoking the least harm to the environment, such as certified sustainable seafood and organically grown foods. Sustainable sourcing refers to the protection of ecosystems and the species that are in them so that there will be no destruction of such ecosystems when sourcing for products (Kılıç et al., 2021).
[image: Results of study 2: preference for Hilton Hotel. | Download Scientific  Diagram]
3.2 [bookmark: _Toc168143057]Economic Benefits
· Cost Savings: The first gain of sustainability that can be obtained from the adoption of such practices entirely is the cost-cutting measure. Integrated energy-conscious systems accompanied by a system developed for sparing water led to reduced energy and water consumption, thus resulting in considerable expense deductions overall. For instance, LED lighting costs more than others at the outset, is longer lasting, and uses less energy than standard bulbs, making them cheaper in the long run and requiring no frequent replacement besides lower energy bills.
· Increased Revenue: With more consumers becoming environmentally conscious, customer interest could be gained by hotels which indicate their green conscience, which in return can boost revenue. There is a population that seeks environment-friendly products and services to meet their needs. This comes in handy since they are willing to pay for such services (Mzembe et al., 2020).
· Enhanced Reputation: CSR activities are popular with consumers which position the hotel as environmentally friendly and conscious of its impact on the physical environment. As well as the guests, it brings in the investors and the partners who would be interested in getting connected with the responsible companies. Commitment to sustainability as a hotel attribute can provide a competitive edge when it is emphasised well among competing hotels.
3.3 [bookmark: _Toc168143058]Social Benefits
· Community Support: It involves local involvements, which include socially responsible strategies such as empowering the local community and offering employment opportunities. This helps maintain good relations with locals and also improves the local economy due to consistently sourced goods. Efforts like sponsorship of local environment clean-up activities or purchase of local artworks are some of the activities that support the welfare of society (Moliner et al., 2021).
· Health and Well-being: Another merit I acknowledge in sustainable practices is that it helps to produce a healthier environment that guests and staff can adopt. Delivering a healthy indoor environment with no toxic cleaning agents and elements, sourcing and providing fresh and procured food, and providing a safe and comfortable environment will lead to improved health and well-being of the individuals involved.
4. [bookmark: _Toc168143059]Challenges of Integrating Sustainability
As we have established, the benefits of managing sustainability in hotels are great; nonetheless, there exist challenges that need to be overcome to ensure the practices are incorporated into the hotel industry (Ngawenja Mzembe, Idemudia and Angel, 2021).
4.1 [bookmark: _Toc168143060]Initial Investment
· High Costs: One of the main disadvantages of integrating sustainable technologies and systems is that their initial investment demands are usually high. New compliant electrical installations, water reclamation utilities, and environmentally friendly building supplies materials are capital intensive to procure and incorporate. For instance, introducing energy-efficient HVAC systems or Integrated photovoltaic systems for electricity generation in a hotel requires a substantial initial fixed capital investment, which may prove prohibitive to most tiny hotels.
· Long Payback Period: The payback period of such investments and, hence, the visibility of financial surpluses that may accrue from such specialised sustainability investments can be stretched. Although cost reduction coupled with revenues through sustainability is tangible, the benefits come in shorter, timely and incremental forms. This long payback period may deter some hotel operators from future biodiesel usage because they are seeking immediate ROI (Ng and Tavitiyaman, 2019).
4.2 [bookmark: _Toc168143061]Operational Challenges
· Training Needs: Training staff is a critical component of developing sustainable practices and is particularly important when addressing waste. Changes at the workplace have to be communicated to the employees, and this entails training, which might take money and time. In response to the following knowledge questions: Measures: Ensuring that all staff members are aware of the necessary sustainability measures and are willing to follow them remains a continuous process given that most large hotels receive a lot of applicants for jobs, maybe within a year hence, a lot of new staff deliver sustains different from what we expect due to the variation in policy and the amount of time they have spent with the hotel (Oliveras-Villanueva, Llach and Perramon, 2020).
· Supply Chain Issues: Sustainability can be arrested when it comes to guaranteeing the purchasing of products and services that are sustainably sourced. Over time, a range of appropriate suppliers must be identified and developed so that they conform to sustainable practices that the hotels can leverage. Such measures may require thorough screening and ongoing examinations to guarantee conformity of supply chains, thus making it a more complex activity.
4.3 [bookmark: _Toc168143062]Guest Perception
· Awareness and Acceptance: It is also challenging to ensure that the guests are informed of sustainable measures that can be implemented and get their cooperation. Some or most of the guests may not know about the measures that are being taken to ensure sustainable events or may not have any interest in the event sustainability measures. To achieve increased sustainability, hotels have to look for efficient means of informing their consumers about their efforts and creating a connection regarding sustainability practices. This could entail giving guests details about the green policies at the hotel when they are being checked in, adopting policies that will encourage guests to engage in green activities, such as offering them incentives that will make them engage in environmentally friendly activities or developing an online means of passing information on the green practices to the guests.
Overcoming such challenges entails designing sustainable solutions that are able to address specific operational concerns, invest in new training initiatives and technologies, and engage employees and customers effectively. Nevertheless, the long-term advantages of implementing sustainability strategies assert that the hotel industry can effectively reap sustainable outcomes (Sáez-Fernández, Jiménez-Hernández and Ostos-Rey, 2020).
5. [bookmark: _Toc168143063]Future of Sustainability in the Hotel & Hospitality Industry
The outlook for sustainability for the hotel and hospitality industry is positive. It is down to technology, an increase in pressure from the government, and the rise in consumer awareness. Several key trends will shape this future:
· Smart Technologies: Exploring smart devices and employing Internet of Things (IoT) technology will be vital to optimising energy control. Automated temperature control, efficient lighting, and energy-saving devices available in smart homes can analyse usage, acquire efficiencies and minimise wastage and expenses. Yet another advantage of IoT technology is that it enables accurate time monitoring and control of this and many other systems, making the operation of hotels more efficient and sustainable(Scholz, Linderová and Konečná, 2020).
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· Circular Economy: Currently, the industry is striving to implement more decentralised and environmentally friendly principles of the circular economy, which implies the reuse and recycling of many products. Measures being implemented include proper disposal of food wastes by composting, restrictive disposal of materials and using environmentally friendly products, including those produced from biodegradable materials. This approach, as one might observe, helps to save resources and supports sustainment throughout the hotel's cycles.
· Carbon Neutrality: Some hotels have made the task of achieving nothing less than net-zero emissions one of their key objectives. This involves moving from using conventional energy to green energy, incorporating solar and wind energy, among others. A carbon offset program has also been incorporated. Other factors that have emerged as crucial considerations in hotels are those related to energy; hotels have also shifted their priority towards concerns of energy conservation to curb their energy utilisation.
· Sustainable Design: Another of the significant issues that emerge is the development and rebuilding of hotels using sustainable materials and environmental concerns. Sustainable design strategies include the use of installations like green roofs and windows that can regulate the amount of heat that is let into the building and the use of sustainable sources of raw materials in construction and development. The benefits of such practices are two-fold: firstly, construction has implications on the environment, and implementing these practices helps to minimise their effect; secondly, guests and staff deserve to be in safe, healthy, and sustainable environments.
· Collaborative Efforts: Collaborations between various organisations are crucial for learning from each other and for progressive developments, which need to be implemented in the future. It may, therefore, be helpful for hotels to liaise with different hotels, industry bodies, and other specialists in this line so as to get the best insight into the latest developments in the industry. They also allow for collaborations or concerted efforts towards attaining sustainable goals and objectives within the food industry (Su and Chen, 2020).
6. [bookmark: _Toc168143064]Conclusion 
Being environmentally friendly has become the order of the day in every organisation, which includes the hotel and hospitality industry. Adhering to sustainable accreditation highlighted in the above examples, like Hilton, showed that they could benefit in terms of environment, economy and society. There is still hope; however, in the future, the industry will be promising as the trend is seen with the increase in technological advancement and integrity for sustainability. Adopting these changes will help to continue a hotel’s success beyond the short term, enabling the success of the entire industry and supporting sustainable development goals.
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