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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The Acocks Green Bowling Alley website is a simple informational platform, providing vital information any user would visit and serve its purpose for. Information and specific data loading times were fast without any delays, visiting multiple pages e.g. terms and conditions which loaded quickly showing no significant delays. Furthermore, there has not been any complaints or data suggesting the website causing delays, crashing or having issues, however, a slow internet connection may cause delays.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

The website clearly portrays its attractions in various sections, such as bowling, party packages, food and drink, all its latest offers, leagues, contact, jobs, and more with each section having its own sub-page. Users can scroll through these categories, as the structure makes it easy to find information on each service.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Indeed, customers can make a booking on the webpage. Furthermore, customers have options to book bowling lanes online, the website clearly encourages users to reserve their bowling sessions in advance, either through the online system in accordance with availability or by phone. It is stated “Please pre-book your bowling online (where available) or by phone”. The site’s terms and conditions, prices shown for bowling during the booking process, suggesting a built-in online booking and payment system.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

The website works well overall, but a few improvements could enhance user experience. Adding visible “Book Now” buttons that link directly to the booking page, showing prices or packages clearly on main pages, and making FAQs or contact details easier to access would be helpful. Ensuring the site is mobile-friendly with a responsive design and large touch areas is also important. Key details like booking rules or health and condition policies should be highlighted or summarized instead of buried in long text.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Acocks Green Bowling website is functional but looks outdated. Its bright, family-friendly colour scheme fits the venue’s entertainment theme, it has a clear, simple layout with sections like Bowling, Parties, Offers, Food & Drink, and Contact. The site is responsive, adjusting to various screen sizes. On desktops, the menu appears across the top, on mobile, it changes to a collapsible menu. While images and text resize well, the mobile version could use better spacing and touch-friendly features.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website features static images of bowling lanes, food, and party areas that effectively convey the atmosphere and services. However, the absence of video content reduces engagement. The bright colour scheme of reds, blues, and yellows creates a lively, family-friendly feel. While the colours work well to express energy, the overall visual design could be improved with more modern graphics and higher-quality images for a fresher, more polished look.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not have an online chat or chatbot. Customers must use phone or email to ask questions. Without live chat, real-time help is limited, which can delay replies. This lack of instant messaging makes the site less user-friendly, especially for customers who need quick answers or want to book. Adding a chat feature could make communication easier and improve the overall customer experience by offering faster support.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has clear social media links, mainly to Facebook. These links work well and take users to the venue’s active social media page, which shares promotions and updates. However, the site does not fully incorporate social media features like embedded feeds, customer reviews, or share buttons. Although having these links is useful, their impact and visibility could be improved by placing them more prominently and adding interactive elements.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The website clearly presents the main services offered by Acocks Green Bowling. Users can quickly access details about bowling lanes, party options, food and drinks, and special events. Each service has its own section or page, making it easy for visitors to see what is available. The descriptions provide helpful information, such as lane features, food and bar options, and group booking choices, giving customers a full understanding of what to expect.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are not clearly shown on the website. Instead, visitors are directed to third-party sites like Google, TripAdvisor, or social media to read reviews. These outside sources usually have up-to-date feedback, with some recent comments available. Since reviews are not displayed on the site itself, users must leave the website to read them. Adding a section for customer reviews on the site could make it easier for visitors to see others opinions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Acocks Green Bowling presents itself as a high-quality venue by including features such as automatic scoring, areas suitable for families, and a well-stocked bar and snack zone. The website emphasizes health and safety measures along with professional management. Regular updates reflect a commitment to enhancing the customer experience. With 20 lanes, a variety of food and drinks, and arcade games, it's ideal for families, friends, or colleagues. Friendly staff and special deals make it both enjoyable and affordable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not shown clearly on the main pages of the website but do appear during the booking process. This allows customers to see the exact cost when making a reservation. Not showing prices upfront may help encourage contact or give room for deals and group pricing. According to the services offered and customer reviews, the pricing seems fair and matches the quality and range of activities provided at the venue.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Best

	
	2.Bowling

	
	3. Birimingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In Some Cases, Yes, in some no.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain very important for UK businesses today, even with social media and mobile apps growing. They help companies build trust, share detailed information, and maintain a professional online presence. Unlike social media, websites allow full control over design, content, and branding, making businesses look clear and professional. They improve search engine visibility, helping customers find and trust the business. Websites also support functions like online booking, e-commerce, and customer service, enhancing user experience. While social media aids engagement, it cannot replace a website, which is a stable and essential part of any business’s digital strategy.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I could recommend one change for the Acocks Green Bowling website, it would be to add a live chat feature. This would let visitors ask questions and get immediate answers, boosting customer service. Live chat helps potential customers find information quickly, which could lead to more bookings and higher satisfaction. It also makes the website more interactive and easier to use, improving the overall user experience.
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