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	Website Chosen 
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	Insert hyperlink to website
	https://www.yogareading.co.ukc

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Based on the visible complexity and content, I would estimate the site load time is moderate: probably in the range of 2-4 seconds for a decent connection on desktop, and possibly 3-6 seconds or more on mobile/slow networks. It likely passes the basic usability threshold, but could benefit from optimisation to make it feel faster and more seamless, especially for mobile users.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages and a well-structured set of sections that cover most of what a prospective customer would want to know: classes, courses, pricing, online options, contact, and legal info.
Navigation is generally intuitive, with clear calls-to-action and logical grouping, but there are some potential user-experience hiccups (especially around timetable and online-library clarity).
For a first-time visitor, the flow is quite good, though they may need to click around a little to understand the full breadth of offerings.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
So in summary: yes — you can make bookings via the site, but the transaction and scheduling are handled through Punch Pass rather than being fully self-contained on the Yoga Reading site itself.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Embed the Punch Pass timetable using their widget
Or create a dedicated “Today’s Classes” section visible directly on the site
Add filters (studio / online / beginners / pregnancy) 
Add a simple homepage button:
 ➡️ “I’m New – Start Here”
 This page could include: 
Which class to try first
What to bring / expect
Best pricing option (Intro Pass)
Step-by-step booking instructions
Teacher recommendations




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Desktop shows more content at once; mobile forces linear scrolling.
Buttons and sections look better spaced.
Photos display at their intended resolution.
The layout has more breathing room.
Images display more cleanly.
Timetable linking out to Punch Pass feels less disruptive on a large screen.
Text blocks are easier to skim horizontally.
Answer: Mobile site remains readable and functional. The menu collapses neatly into a hamburger icon.
Text doesn’t shrink too small — good for accessibility.
Since the homepage is long, mobile users scroll a lot to reach key info.
Buttons and links could be larger for easier tapping with thumbs — important for accessibility.
Because the timetable opens in an external booking system (PunchPass), mobile users have to load a fresh page, which can feel jarring and take extra time.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Soft, calming palette — the colours are gentle and yoga-appropriate (whites, muted tones, warm neutrals).
 This supports the studio’s identity and creates a relaxed, welcoming feeling.
Consistent theme — colours are used uniformly across pages, which gives the site a coherent visual identity.
High readability — text colour contrast is generally adequate, so the site remains readable
The website mentions an On-Demand library of video classes.
However, the main visible pages do not feature embedded video, video previews, animated elements, or background video.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	. I checked and there is no visible online chat tool (e.g., live chat widget) on their site.  There’s no “Chat with us” or “Live chat” pop-up visible when browsing the site
No, the website currently does not use an online chat tool. Their contact via form, email, phone, plus FAQs is good — but not as immediate or conversational as chat would be.Adding a chat widget could significantly improve user engagement and conversion, especially for prospective students or beginners who need reassurance or help deciding.




	Question 2d – How effective are the social media links on the website?


	Answer: By having both Instagram and Facebook, they cover two of the most used social platforms. Instagram especially is very visual, which works well for yoga — they can show class images, short video clips (Reels), teacher profiles. Their Reels page is active
The Instagram bio clearly ties to their mission: “Healthy Movement for Life.” Instagram
The Facebook page reinforces their local studio identity (“Reading, UK”).People can message them via Facebook or Instagram — useful for prospective students who want to ask class‑specific questions, check availability, or learn more.Their Facebook page has community-style posts and albums, which helps new customers see what the studio is like and feel more connected.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	· Answer:Dedicated Pages: Each major service has its own page, which reduces confusion and allows for more detailed explanations.
· Example: The On-Demand Library page explains the type of content, access method, and benefits.
· Descriptions are clear: For most offerings, the site explains:
· What the service is (e.g., “Yoga for beginners” vs “Ashtanga Yoga”)
· Who it’s suitable for (e.g., beginners, pregnancy, experienced practitioners)
· Duration and format (e.g., 60-min classes, 6-week course)
· Visual aids: Some services include images of classes or teachers to give a sense of the experience.
· Booking links are provided: Users can directly access booking or signup links for each service, reducing friction.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	· Answer: They have a dedicated Testimonials page. Yoga Reading
· The content here appears to be long-form written testimonials from students — quite personal, with stories about their yoga experience, the teachers, and how the practice has affected them.
On the Chamber of Commerce listing for Yoga Reading, there are 31 reviews with a 4.9/5 rating.
The Chamber of Commerce reviews include dates (some from 2022), but not very recent ones (e.g., many are from 2022)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High-Quality Instruction
Skilled, qualified teachers guide students safely and effectively.
Variety and Flexibility
Classes for all levels, plus online access, allow a person to choose what fits their lifestyle.
Welcoming and Inclusive Environment
Beginners feel supported, while more advanced students have challenges.
Convenient Booking & Scheduling
Online booking and clear class schedules make attending classes easy.
Positive Social Proof
Testimonials and external reviews show that students enjoy their experience, increasing confidence in the service.
Professional and Safe Studio
Clean, bright, and well-maintained spaces suggest professionalism and a high standard of care.
Community & Engagement
Active social media and in-person workshops foster a sense of belonging and ongoing support.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yoga Reading is quite transparent about its pricing, and their prices generally reflect a high‑quality service.
There is a dedicated “Our Prices” page, which lists all their class‑pass options, memberships, intro pass, on‑demand subscription, etc.
They also clearly state terms & conditions for their pricing (refunds, cancellation policies, pass validity) on the Pricing page.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Reading

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It is highly plausible that Yoga Reading’s website does appear in the top 10 for Google when someone types in “yoga Reading classes” or similar — they are a well-known local yoga studio with an established web presence.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes — websites still have strong relevance in modern UK business, and here’s why.
A professional website immediately signals that a business is legitimate, trustworthy, and established.
Customers often judge the quality of a business by the quality of its website — especially for services like yoga, where the studio’s environment, teacher expertise, and class offerings need to be communicated visually.
Unlike social media, a website is fully controlled by the business — you aren’t limited by platform restrictions, and you can provide detailed, structured information.
Websites allow for online booking and payments, which are essential for many modern services.
For Yoga Reading, customers can book classes and memberships directly through the site — saving time and increasing convenience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: By adding an embedded, live review system, Yoga Reading could:
· Show up-to-date social proof
· Increase customer trust and bookings
· Improve local search rankings
This small addition could make a big difference in converting visitors into paying customers. Google Reviews can improve local SEO, helping the website appear higher in searches like “Yoga Reading classes” or “Yoga studio Reading. This could attract more local customers who are searching for nearby classes. Modern review widgets are easy to embed and automatically update as new reviews are posted. This is a relatively simple improvement compared to redesigning the whole site, but it delivers a significant boost in credibility and usability.






Reference List 
	British Wheel of Yoga — https://www.bwy.org.uk
https://www.orbitmedia.com › blog › ways-to-improve-your-website
https://www.reliablesoft.net › website-optimization








