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Executive summary
This report emphasises the value of cultural sensitivity and awareness in the hospitality sector. Hotels are welcoming more and more visitors from different cultural backgrounds as a result of globalisation and increased international travel. Hence, in order to provide excellent service and encourage customer loyalty, hotel staff members must have a thorough understanding of the cultural norms, practises, and preferences of their visitors.
The report starts out by going over the idea of cultural sensitivity and intelligence and how it might help hotel staff. It assesses several cross-cultural ideas and models, placing emphasis on the requirement that hotel staff members be culturally aware in order to deal with visitors from varied cultural backgrounds. The report then takes into account the hotel departments and functions that might need to modify how they provide services in order to take into account certain cultural norms and needs of visitors. It gives specific examples, such providing halal food and prayer mats in hotel rooms, for Egyptian visitors.
The report also underlines the necessity for cultural sensitivity training for hotel staff in order to guarantee a satisfying visitor experience. It recommends that hotel managers give cultural awareness instruction top priority in order to make all visitors feel welcome and included. The report summarises the significance of cultural sensitivity and understanding for hotel staff by emphasising the necessity for hotel staff to be aware of cultural variances and visitor preferences and to provide excellent customer service to accommodate visitor wants and preferences. Hotel staff may offer a satisfying guest experience and encourage guest loyalty by tailoring their service delivery to the individual cultural norms and requirements of their visitors.
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Cultural awareness is crucial in the hotel sector because it fosters a welcoming and polite atmosphere for both customers and staff (Goncharuk and Shvindina, 2020). A hotel is a gathering place for individuals from various cultures, and cultural sensitivity aids staff members in appreciating and comprehending these differences, which in turn fosters a friendly and welcoming environment. The hotel industry needs to be culturally conscious since it improves communication. Hotel workers can communicate more effectively with visitors from various ethnic backgrounds when they are informed of their culture (Baker and Erskine, 2019). This report will create a hotel staff manual to help manage guest service interactions with tourists from abroad. The significance of cultural diversity awareness and the practical implementation of several cross-cultural theoretical approaches for hotel managers will be discussed in this report. Also, this task will educate staff members about the major cultural distinctions, traditions, and conduct specific to Egypt.
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Cultural sensitivity is important in the hotel sector since it can impact how visitors view the establishment and their overall experience (Manhas et al., 2015). As a result, it's critical for hotel staff to understand the many cultural backgrounds of their clients and possess the abilities needed to communicate effectively with them. Due to its role in fostering a friendly atmosphere for visitors, cultural understanding is significant to hotel workers (Raub and Blunschi, 2014). The ability to successfully interact with guests, comprehend their wants and preferences, and adapt services to meet those needs is enhanced by culturally competent hotel staff (Kabadayi et al., 2019). 
Cultural sensitivity is crucial for hotel staff members since it can help avoid miscommunications and disputes. Staff members are less likely to misread the acts or behaviours of their visitors when they are aware of cultural differences (Boddy et al., 2010). By doing this, it may be possible to prevent misunderstandings and disagreements that might be harmful to both the hotel's reputation and its guests' experiences. Cultural sensitivity encourages inclusiveness and diversity in the workplace. As a result, employees may be better able to collaborate and support one another in a more peaceful work atmosphere (Arora and Rohmetra, 2010).
It is essential for hotel workers to think about the key departments and functions that might need to alter their service delivery when interacting with guests from different cultural backgrounds (Mmutle and Shonhe, 2017). To enhance the guest's comfort, the cleaning staff may need to be aware of cultural customs, such as the requirement to take off shoes before entering a guest room. The front desk employees may require training on how to interact with visitors from various cultures and how to cater to their requirements and preferences (Bardi, 2021). Also, they might need to be mindful of any cultural etiquette that prohibits direct physical contact. It may also be necessary for the hotel's marketing and sales staff to modify their promotional tactics and materials to suit the tastes and requirements of various cultural groups. This could be adapting the materials into various languages, providing culturally appropriate experiences and activities, or highlighting how easily accessible the hotel is to places of worship or other significant cultural or religious landmarks (Reisinger, 2010).
The ability to communicate effectively, engage guests, and satisfy guests requires cultural awareness and intelligence from hotel staff. For controlling and comprehending cultural differences, cross-cultural theories and models offer frameworks. The cultural dimensions hypothesis, created by Geert Hofstede, is one of these theories (Minkov and Hofstede, 2012). It defines six cultural dimensions, including power distance, individualism, masculinity, uncertainty avoidance, long-term orientation, and indulgence. These factors can aid hotel staff in recognising and comprehending cultural variations in communication, social relationships, and decision-making (Minkov and Hofstede, 2012).
When it comes to Egyptian visitors to hotels, cultural sensitivity and intelligence are crucial for ensuring that staff members are aware of their cultural norms, traditions, and preferences ((Fakhreldin, 2011). For instance, hotel staff members should be taught to greet Egyptian guests with warmth, help, and genuinely care about their well-being because they place great importance on hospitality and respect. The idea of saving face is also very important in Egyptian culture, so hotel staff should avoid any actions or behaviours that could make Egyptian visitors feel embarrassed or lose face (Jahandideh et al., 20140.
[bookmark: _Toc128138145]Hotel guest service implications for visitors from Egypt.   
The staff at the hotel should be informed of the cultural norms, traditions, and preferences of Egyptian visitors. They should extend a friendly greeting, genuinely care about their welfare, and refrain from any acts or behaviours that could put them in an embarrassing or embarrassing position (El-Bassiouny and Sadek, 2019). For Muslim visitors, hotel restaurants may need to provide halal selections or separate dining places, and staff members should refrain from offering alcohol to Muslims, particularly during Ramadan. Muslim visitors may also appreciate having prayer mats or a Qibla direction sign in their hotel rooms. To give a satisfying guest experience, hotel staff should generally make sure that the demands and preferences of Egyptian visitors are addressed (Soliman and Ragheb, 2021).
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	Dos
	Don’ts

	Warmly welcome visitors and genuinely care about their welfare.
 
	Behaving in a way that makes guests feel embarrassed or loses face.

	Be mindful of the cultural and personal interests of visitors.

	Offer alcohol to Muslim visitors, especially during Ramadan.


	Provide Muslim visitors halal food options and prayer mats.
	Dismiss or ignore requests for or preferences from guests.

	To satisfy the demands and preferences of the guest, offer excellent customer service.
	Engage in any type of discriminatory action towards visitors.
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In conclusion, cultural sensitivity and knowledge are critical for hotel staff to deliver high-quality service and satisfy the demands and preferences of visitors from all cultural backgrounds. Hotel personnel can offer a satisfying visitor experience and encourage guest loyalty by modifying their service delivery to fit guests' unique cultural norms and expectations. To provide a warm and inclusive environment for all visitors, hotel managers should prioritise cultural awareness training for their staff.
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