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Manifesto

1. Account for the future of the product – or more importantly the future that your product will exist in.
2. Perfection through iteration.
3. Must serve a purpose - no making things just for the sake of it.
4. Nature as the ultimate inspiration. Nature has always found a way to adapt and improve itself over time. Whether that be from regenerative design or aerodynamics. Having natural inspiration at the forefront enables good practice.
5. Empower the user. A good design should push the user further and make their lives easier.
6. Repairable. 
7. Always pushing the envelope. A belief to hold yourself at the highest standard to mark an industry standard.
8. Make an emotional connection. The product must resonate and create a culture that is passionate about the ethos.

1.In a field that can feel oversaturated and at a tipping point, it is surprising to see the lack of accountability or a real care for the impact a designer can have on our planet. Consumerism being at the forefront for most modern design (in any avenue) has led us astray from the real heart of what design is about. It is easy to forget that designers are problem solvers. 
“” The scope of debate is shrinking; it must expand. Consumerism is running uncontested; it must be challenged by other perspectives expressed, in part, through the visual languages and resources of design.”” (Barnbrook et al., 2000).
We need to pay more attention to the things that really matter, the environment, mental health, working conditions for labour, etc. Whereas the spotlight has been taken by virality, social media influence and flaunting wealth. We are fully distracted by superficial distractions and fake importance. We are so hung up about the things that are in front of, or what is being shown to us. As designers we should be rallying for our products to be made more fairly. With the amount of money in consumption the fact that more of it is not equally distributed to those who produce our goods is evil.
2. iteration is one of the finest tools we as designers can use. It is arguable that iteration in any field is powerful but as designers it can be used to creatively and productively form new designs. From many different design methods iterations can be used through every process. From sketching to model making to 3D CAD design. Taking the design and exploring every avenue to further develop can show you your own capabilities but also open your mind to designs that you wouldn’t initially have thought of. Iteration through modelling breathes a whole new life into the design as you can get a real sense of scale and ergonomics that would have been previously impossible just on paper. Iterative design truly is the most expansive and detail-oriented method. The best outcomes from trial and error.
8. A need to create a culture that supports your design and enhances a greater brand image. A well curated ethos will make users feel connected to the character of the brand. Make your designs a lifestyle that associates and amalgamates similar designs by comparison. We are trying to resonate with people that have a distaste of current affairs and world state. With a heavy influence from biomimetics which can create a great juxtaposition between the shrinking natural world and the current trajectory of inevitable technological dystopia. This is a great way to draw users in and get them interested in the aesthetic and open their mind to how they can make different ecological choices. By supporting designs that integrate sustainability we are encouraging others to follow suit to think more about the impact their consumption has.
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