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Social Media platforms such as LinkedIn and Facebook have a significantly transformed recruitment processes within the companies. Traditional recruitment relied on job fairs and newspaper advertisements. Today, social media, provides more effective and expansive methods to find and connect with potential employees. LinkedIn, with the focus on professional networking, and Facebook with board user base, they both serve as key tools in modern recruitment. This report examines how these platforms have become integral to recruitment, enhancing efficiency and effectiveness in finding the right candidates. 
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Social media has fundamentally transformed the way people communicate and share information, becoming an indispensable part of modern life. Platforms such as LinkedIn, Facebook, Twitter, and Instagram have evolved far beyond their original purpose as simple networking sites. Today, they serve as powerful tools for marketing, business development, and recruitment. This evolution has been fuelled by innovation, with new features continually being introduced to enhance user engagement and provide businesses with deep, actionable insights into consumer behaviour. As a result, social media has become a strategic asset for organizations, enabling them to connect with a broader audience, effectively promote their brand, and streamline the process of recruiting top talent. The integration of analytics and targeted advertising has further empowered businesses to reach specific demographics, ensuring their messages has been delivered for the right audiences. Moreover, social media platforms facilitate real-time interactions and feedback, allowing companies to adapt immediately to market trends and consumer needs. In the recruitment, these platforms have opened vast networks of potential candidates, making it easier for organizations to identify and engage with individuals who possess the skills and experience they require. Consequently, social media's ongoing development continues to reshape the business communication and talent acquisition, offering unprecedented opportunities for growth and engagement (Kaplan & Haenlein, 2010).
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Recruitment involves attracting, selecting and appointing suitable candidates for positions withing an organization. Historically, companies relied on methods such as newspaper adds, job fairs, internal hiring and employment agencies. While effective, these methods had limitations in reach and efficiency. The advent of digitals transformation has introduced modern recruitment techniques, leveraging online job portals, company websites and increasingly, social media platforms. This shift allows recruiters to access a larger, more diverse candidate pool and streamline the hiring process through advanced tools and analytics (Parry & Tyson, 2008). 
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LinkedIn and Facebook have become very important in modern recruitment, because of their large user bases and bases and advanced ad- targeting tools. LinkedIn, which is specifically toward the professional networking, allows reciters to post job listing, find candidates with skills and connect with potential hires through direct messages and networking groups. On the other hand, Facebook thought primarily a social platform, provides powerful advertising options that enable companies to target jobs ads based on user demographics, interests and behaviours (Sivertzen, Nilsen & Olafsen, 2013). Both platforms also help businesses build their employer brand, highlight company culture and engage with passive candidates who aren’t actively job hunting but might be interested in the right opportunity. 
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Social media offers numerous advantages for recruitment, It allows companies to reach a vast and a vast and diverse audience quicky and cost-efficiency compared to traditional methods. Advanced targeting options on these platforms enable recruiters to focus on specific demographics and industries. The interactive nature of social media fosters engagement, enabling direct communication with potential candidates and relationship building. The visibility and transparency of social media enhance a company’s employer brand, attracting top talent by showcasing a positive work environment and company values (Davison, Maraist & Bing, 2011).

[bookmark: _Toc175658660]Disadvantages of Using social media for recruitment 

The Social media recruitment offers significant advantages, however also presents several challenges. Privacy concerns are a key issue, as candidates may be uneasy with employers viewing their per social media profiles, raising ethical and legal questions related to data protection and potential discrimination. additional the casual tone of social media interactions can sometimes diminish the professionalism of the recruitment process. The volume of applicants can lead to information overload, making it difficult to identify the most qualified candidates. Furthermore, relying on social media may inadvertently exclude individuals who are less active online or who favour more traditional job search methods, potentially reducing the  diversity of the candidate pools (Clark & Roberts, 2010)
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In conclusion. Social media tools such as LinkedIn and Facebook have introduced innovative and efficient solutions for modern recruitments. However, their use most be balances with considerations for privacy, professionalism and inclusivity. When used thoughtfully and ethically, these platforms can greatly enhance the recruitment process, helping companies find the right talent more effectively. 
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