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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	yes, this network speed is fast, with the main content displayed in 1–2 seconds on a standard broadband connection


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	The site layout a user-friendly, and prospective customers can quickly locate relevant info.


	Question 1c - Can a customer make a booking via the webpage? 
 

	client usually obtain confirmation through email or telephone, based on the company’s procedures.

	Question 1d - What improvements could be made to the usability of the website?


	
This site is simple to use, however usability may be improved. Reducing image sizes could make it load faster, especially on mobile. Making buttons bigger, adding a sticky menu, and showing progress during booking would help mobile users. Accessibility could be better with alt text, good colour contrast, keyboard navigation, and screen reader support.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	This site features a tidy to professional look, with easy-to-read fonts, clear headings, and a consistent colour scheme. Images and icons are used well without overcrowding the page. The site adapts to different screen sizes: on a computer, menus are visible at the top, while on a mobile device, the menu collapses, images shrink, and text is stacked for easier reading. Overall, the website is attractive and maintains a consistent, user-friendly design across units.


	


	The website employs clear, full-resolution images to highlight offerings, personnel, and equipment, enabling visitors to understand the offerings without overcrowding the pages. Although no video content is provided, the mix of images and text communicates information effectively.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	This site isn’t featuring real-time chat. Questions regarding services need to be submitted through email, a contact form, or by telephone. Although these channels work, they are less prompt than a live chat, so users may experience delays in receiving responses. Implementing a live chat function could enhance efficiency by enabling instant communication and quicker replies to customer inquiries.

	Question 2d – How effective are the social media links on the website?


	this website’s digital networks connections are clearly visible and user-friendly, enabling users to reach the company’s social platforms quickly. These links help establish credibility by demonstrating an active online presence and offer an additional channel for customers to view updates, feedback, and make contact. However, their overall effectiveness relies on how consistently the social media accounts are maintained and how actively they interact with users. In general, the social media links are beneficial, but their impact could be improved through more regular posting and engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	This business’s offerings are clearly explained by individual service sections which provide detailed information about each type of cleaning. Distinct headings, brief explanations, and relevant images enable customers to quickly understand what each service includes. Pricing details and booking options are easy to access, allowing users to compare services and make well-informed choices. Overall, the website displays the services in a structured, clear, and user-friendly manner.


	Question 3b - How are customer reviews made available? Are these up to date? 


	 Client reviews were displayed on site in the form of recommendations and review sections, which appear on important pages such as the homepage and service pages. These reviews help establish trust by presenting feedback from past customers. However, it is not always evident how often the reviews are updated, as dates are not consistently provided. Although the reviews are beneficial, updating them regularly or including recent timestamps would enhance their reliability and overall impact.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	 This solution is portrayed of high quality through a polished website style, detailed service descriptions, together with the inclusion of good customer feedback and testimonials. Clear imagery, open pricing information, and a straightforward booking process further reinforce a sense of trust and professionalism. Customers may choose or recommend this company due to its credible online presence, clearly outlined services, convenient booking system, and encouraging customer feedback.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Yes, rates information clearly available on the website in a dedicated pricing section, allowing customers to review costs before completing a booking. The prices seem appropriate for the level of service presented, as the website conveys professionalism through clear service details, a polished design, and positive customer feedback. Making prices visible also increases trust and helps customers make well-informed choices.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Home cleaning London

	
	2. Professional cleaners near me

	
	3. Home cleaning service

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	The company’s website is listed in search engines and is relevant for the targeted service keywords, so it is likely to appear within the top ten results for common searches such as “domestic cleaning services London” due to its well-optimized, keyword-focused pages. However, its exact position can fluctuate depending on Google’s current ranking algorithm and the level of competition from other websites.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	definitelyssss, web pages continue to be very important in contemporary British company. The team act when the main online business presence, enabling potential customers to access information about products and services, view pricing, read feedback, and make bookings or purchases. A professional website also enhances credibility and trust, as customers often assess a business’s quality based on its online presentation. Despite the growing use of social media and mobile applications, websites remain a central platform for a company’s brand, providing controlled content, comprehensive information, and direct interaction with customers. Consequently, maintaining a well-designed, informative, and functional website remains essential thrive in the UK marke 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	A primary suggestion for enhance that Cleaners from London website is planned to incorporate a live chat function. that feature would enable potential clients to ask questions and obtain instant replies, improving convenience and the overall user experience. I recommend this improvement because, although the website offers clear information and contact methods, users currently have to rely on email, phone, or contact forms, which can be slower. Implementing a live chat would make the service appear more responsive and professional, likely boosting customer satisfaction and encouraging additional bookings.
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