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HOFSTEDE’S CULTURAL DIMENSIONS THEORY

Geert Hofstede created a framework for intercultural
communication called the cultural dimensions theory.
A structure built from factor analysis is used to
demonstrate how a society's culture affects its
members' values and how these values connect to
behaviour. The first idea suggested four dimensions
along which cultural values may be examined:
individualism-collectivism, uncertainty avoidance,
power distance (strength of social hierarchy), and
masculinity-femininity (task-orientation vs person-
orientation).
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                             INTERNATIONAL BUSINESS COMMUNICATIONS HOFSTEDE’S CULTURAL DIMENSIONS THEORY Geert Hofstede created a framework for intercultural communication called the cultural dimensions theory. A structure built from factor analysis is used to demonstrate how a society's culture affects its members' values and how these values connect to behaviour. The first idea suggested four dimensions along which cultural values may be examined: individualism - collectivism, uncertainty avoidance, power distance (strength of social hierarchy), and masculinity - femininity (task - orientation vs person - orientation).       
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APPLICATION OF HOFSTEDE'S

We must be conscious of these cultural
distinctions if we are to be able to interact
with other cultures respectfully.

Geert Hofstede's model helped to clarify
these variations. The resource may be used
to gain a broad grasp of foreign cultures,
what to anticipate from them, and how to
interact with people from other nations.
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                             INTERNATIONAL BUSINESS COMMUNICATIONS APPLICATION OF HOFSTEDE’S We must be conscious of these cultural distinctions if we are to be able to interact with other cultures respectfully. Geert Hofstede's model helped to clarify these variations. The resource may be used to gain a broad grasp of foreign cultures, what to anticipate from them, and how to interact with people from other nations.       
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PRACTICAL APPLICATIONS OF THEORY:
* |nternational communication;

INTERNATIONAL
BUSINESS

* International negotiations;

COMMUNICATIONS * International management;

* International marketing.
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                                  INTERNATIONAL BUSINESS COMMUNICATIONS PRACTICAL APPLICATIONS OF THEORY: • International communication; • International negotiations; • International management; • International marketing.
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CORPORATE SOCIAL
RESPONSIBILITY (CSR)

VIVIENNE WESTWOOQOD aimed to be a
responsible employer. The business,
together with all of its suppliers,
guarantees that all labour is done in
accordance with modern slavery and ILO
regulations.
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                                 INTERNATIONAL BUSINESS COMMUNICATIONS CORPORATE SOCIAL RESPONSIBILITY (CSR) VIVIENNE WESTWOOD aimed to be a responsible employer. The business, together with all of its suppliers, guarantees that all labour is done in accordance with modern slavery and ILO regulations.
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CORPORATE SOCIAL
RESPONSIBILITY (CSR)

YAROAD's goal is straightforward: to act
as a stepping-stone, assisting startups
with the transition from "Zero to One" in
the clothing industry; to support global
clothing wholesalers or buyers in driving
positive revenues and profits through its
excellence in supplying cutting -edge
technology roadmaps and privileged
industrial know -hows.
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                                 INTERNATIONAL BUSINESS COMMUNICATIONS CORPORATE SOCIAL RESPONSIBILITY (CSR) YAROAD's goal is straightforward: to act as a stepping - stone, assisting startups with the transition from "Zero to One" in the clothing industry; to support global clothing wholesalers or buyers in driving positive revenues and profits through its excellence in supplying cutting - edge technology roadmaps and privileged industrial know - hows.
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CULTURAL CHALLENGES:

+ COMMUNICATION - Language barriers

INTERNATIONAL + DECISION MAKING - It can affect a company's
BUSINESS analysis and decision on how best to enter a new

COMMUNICATIONS market.

* INTERACTION - In a different cultural setting,
professional gestures and behaviours that are suitable
in one culture may be rude or improper.
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                                  INTERNATIONAL BUSINESS COMMUNICATIONS CULTURAL CHALLENGES: • COMMUNICATION – Language barriers • DECISION MAKING - It can affect a company's analysis and decision on how best to enter a new market. • INTERACTION - In a different cultural setting, professional gestures and behaviours that are suitable in one culture may be rude or improper.
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RECOMANDATIONS AND CONCLUSION

« If a product fails, it can be done a research into the
international country to see the factors that conduct to
the failure.

* Learning the language spoke in the international
country can be a favourable factor for the business
and having an inclusive work culture.

» The best defence against the problems of global
human resource management is an organised
structure with established meeting times,
communication routes, and decision-making
procedures.

It can be difficult to expand your business abroad, but if
all the difficulties are overcome in a smart manner, the
brand may benefit, and sales and earnings may rise.
Such expansion may help to strengthen the brand and
offer value to clients throughout the world.
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                                  INTERNATIONAL BUSINESS COMMUNICATIONS RECOMANDATIONS AND CONCLUSION • If a product fails, it can be done a research into the international country to see the factors that conduct to the failure. • Learning the language spoke in the international country can be a favourable factor for the business and having an inclusive work culture. • The best defence against the problems of global human resource management is an organised structure with established meeting times, communication routes, and decision - making procedures. It can be difficult to expand your business abroad, but if all the difficulties are overcome in a smart manner, the brand may benefit, and sales and earnings may rise. Such expansion may help to strengthen the brand and offer value to clients throughout the world.
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FASHION BRAND COMPANIES

BRITISH FASHION BRAND: VIVIENNE

WESTWOOD - experimented with new fashion design
techniques when punk fell out of favour. She made
her high fashion debut in 1981 by creating her first
ready-to-wear collection with business partner
Malcolm McLaren. The "Pirates" catwalk display
demonstrated a significant departure from Vivienne's
earlier Punk Rock-inspired work.

YAROAD - is the top bespoke clothes maker in China
with knowledge of sample creation and private label
services. Yaroad produces apparel as private label
clothing producers in accordance with the necessary
brand labels and designs. Yaroad creates
personalised labels that are tailored to the needs.
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                             INTERNATIONAL BUSINESS COMMUNICATIONS FASHION BRAND COMPANIES BRITISH FASHION BRAND: VIVIENNE WESTWOOD - experimented with new fashion design techniques when punk fell out of favour. She made her high fashion debut in 1981 by creating her first ready - to - wear collection with business partner Malcolm McLaren. The "Pirates" catwalk display demonstrated a significant departure from Vivienne's earlier Punk Rock - inspired work. YAROAD - is the top bespoke clothes maker in China with knowledge of sample creation and private label services. Yaroad produces apparel as private label clothing producers in accordance with the necessary brand labels and designs. Yaroad creates personalised labels that are tailored to the needs.       


