Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Edwin Ossei-Gerning - 2540915
Topic chosen: The use of social media to promote businesses
Title of source: Social Media and Its Role in Marketing
Author(s): Sajid, S.I.
Year published: February, 2016
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source through Google Scholar.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? - This source is relevant to the topic; it describes the concept of social media marketing and how it has such an impact in the world of business.
Is this a useful article? I found this source to be very useful because it shows insights of why people may use social media for marketing. In addition, it dives into the byproduct of using social platforms and how businesses can benefit from them.
Is this an academic source? Yes this is an academic source. I thought by choosing an academic source it would improve the authenticity of my reference and also a more focused approach on the topic.


When was it published? Is it recent enough? Why?
Despite being published in 2016, I believe this source is still relevant in today’s market. Ten years may seem like such a long space in time and there have been a lot of changes and updates of how people are using technology for their business; especially for promoting their business. However, it has not changed the fact that social media is still being used today for this purpose. In my opinion, this just shows how dominant and important social platforms can be for businesses and I am sure this trend will continue for many years to come.


Author Credibility
Who is the author? What are their qualifications or expertise?
The author (Sajid, S.I.) is an academic researcher, and is affiliated with the Department of Management Sciences. 


Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
This published this paper in an academic journal (The /Business Journal of Economics). The structuring of his work is formal and does not come across as if he is selling a product, but rather an abstract insight on the topic. This author also used traceable references which verifies what is being said. 

Reference: 
Sajid, S.I. (2016) ‘Social Media and Its Role in Marketing’, Business and Economics Journal, 7(1), pp. 1–5. Available at: https://repository.embuni.ac.ke/server/api/core/bitstreams/8295f0fa-d0ad-42be-8082-65dbafeb8e1b/content (Accessed: 19 August 2026).



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

