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ScreenSmart
 
40-60
 
–
 
Scan,
 
Self-Check
 
and
 
Screen
)
 (
e)
 
Timeline
Month
 
1-2
 
will
 
entail
 
configuration,
 
safety
 
inspection, and an evaluation of data-protection.
Month 3-6 will be based on pilot testing in chosen 
locations.
Months 7-12 will entail assessment and growth in additional areas within communities.
Monitoring
 
of
 
the
 
progress
 
will
 
be
 
carried
 
out
 
by using QR scan data and feedback surveys.
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 (
Figure
 
2:
 
Health
 
Screening
 
Mobile
 
Apps
 
(Community
 
Brands,
 2025)
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d)
 Implementation
The campaign will start with the posters and QR codes in GP surgeries, community pharmacies,
 
and big workplaces.
The rollout will be hosted by two Integrated Care Systems during the first pilot with the assistance of pharmacists and wellbeing coordinators.
All the information gathered by the app will be in accordance with the UK GDPR, DCB0129/0160, and NHS DTAC regulations to ensure privacy and security (NHS England, 2025).
The information will be presented to users in plain English and the option will be available to receive the reminder through email or text message.
)Figure 1: Web-based digital health campaign smart screen illustration (Freepik, n.d.)
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f)
 
Development
 
and
 
Regulations
ScreenSmart
 
adheres
 
to
 
NICE
 
evidence
 
standards
of
 
digital
 
health
 
and
 
NHS
 
DTAC
 
framework.
It
 
encrypts
 
all
 
data, needs
 
express
 
permission,
 
and is a signposting tool and not a diagnostic tool (NICE, 2025).
The design is also currently accessible in accordance with the Accessible Information Standard (Guardian, 2024).
)Figure 3: Using app to screen health (AARP, 2024)


Figure 4: QR Code for screening app
 (
h)
 Dissemination
Advertisement will be conducted at GP surgeries, pharmacies, working places, community activities, and social-media
 
advertisements.
Co-branding of materials will be done by local councils and Cancer
 
Alliances.
To retain the people, the message of the campaign will be similar to the NHS branding, which is 60 seconds now may save months later.
)
 (
i)
 Conclusion
ScreenSmart 40-60 provides an easy and harmless method of letting adults behave earlier about cancer issues.
The initiative will contribute to the NHS objective of
 
improved health outcomes and an earlier diagnosis by incorporating trusted NHS guidance, solid data protection, and an accessible design.
Avoidable
 
late-stage cancer
 
cases in
 
the
 
UK will
 
be
 
reduced by encouraging self-checks and appointments that will be taken in time.
)
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c)
 
Target
 
Audience
 
and
 
Impact
The primary target audience will be UK adults between 40 and 60 years, who are digitally active yet give medical visits a second thought.
ScreenSmart assists them in identifying the symptoms sooner, knowing when to get a national screening and making
 
the GP
 
appointment when it is needed.
The innovation enhances patient survival by encouraging early interaction and decreasing the price of emergency treatment by the NHS (CRUK, 
2025).
It is also health literate and confidence building
 
and leads to the broader social objective of lowering diagnoses of cancer at an advanced 
stage.
) (
a)
 
Innovation
 
Overview
ScreenSmart 40-60 is a web-based digital health campaign and mobile-
 
friendly web application that is designed to encourage adults aged 40 to 60 to check early to find out about cancer.
The scan of a QR code located in GP surgeries, pharmacies, or workplaces allows completing a self-check in less than a minute, get reminders,
 
and makes appointments to local GP practices or
 
a screening test.
It is in line with the NICE NG12 guidance on suspected-cancer referral and is in line with the ambition of the NHS England that 75 percent of cancers must be diagnosed at stage 1 or 2 by
 
2028 (NHS England, 2024; NICE, 2025).
It
 
is
 
aimed
 
at
 
accessibility, data
 
protection
 
and
 
time saving in order that busy adults may act early.
)
 (
b)
 
The
 
Issue
 
/
 
Gaps
 
in
 
Health and Social 
Care
56.8% of cancers with a known stage were diagnosed at stage 1–2 in 2022, the highest in the last decade. (OHID/DHSC, 2025).
The issue is that the adults of mid-life frequently postpone the appointment due to work and family obligations, which leads to later detection and worse outcomes (McCormack, 2021).
There is evidence demonstrating that behavioural nudges and digital reminders are more likely to boost attendance to screening (Hirst et al., 2017).
ScreenSmart is a response to this lapse providing fast access, streamlined health data and an easy path to NHS-recommended screening services.
)	 (
g)
 
Technology
 
Integration
To access the secure web application, users scan
 
a QR code which redirects to the application itself.
They take a self-check of 60 seconds, get relevant guidance and are able to make a screening or GP appointment in real time.
All data are encrypted, and the system has established SMS reminder technology that they demonstrate will increase participation in bowel- screening trials (Hirst et al., 2017).
)	 (
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Pitch for ScreenSmart 40–60
1. Introduction
ScreenSmart 40-60 is a digital health product that aims at motivating adults between 40 and 60 years to participate in early cancer screening with a convenient, easy, and safe self-check process. As the poster presents the main characteristics of this initiative, this pitch elaborates the facts, reasoning, and anticipated outcome. Mid-life (adult) patients tend to postpone visits to the doctor because of the work-life balance, which causes cancer to be diagnosed at a later stage and worse prognosis (McCormack, 2021). ScreenSmart 40-60 is an answer to an urgent national demand with NHS England currently planning to achieve 75% of all cancers being diagnosed in stages 1 or 2 in 2028 (NHS England, 2024). It is consistent with NICE NG12 on referral of suspected cancer and contributes to the overall NHS early diagnosis (NICE, 2025). It is this pitch that explains why ScreenSmart is important, why it is helpful in promoting the wellbeing of the general population, and why it needs to be adopted and promoted in communities and services.
2. The Health Problem and Why It Should Be Done.
Despite the fact that there is an improved survival rate of cancer in the UK, there remains a huge disparity in the early detection of cancer. The percentage of known-stage cancers diagnosed with stage 1-2 was 56.8 in 2022 only, which is way less than the national goal (OHID/DHSC, 2025). The delayed screening behaviours are particularly susceptible to adults between 40 and 60 years. To a great extent, this group of people is occupied, combining work and responsibilities, family, and home, thereby suggesting that many can delay visits to GPs or ignore the first signs (McCormack, 2021). Late or missed appointments are one of the major obstacles towards early detection goals.
It has been demonstrated that behavioural nudges, text messages, and digital notifications have a remarkable positive impact on screening attendance, particularly bowel cancer screening (Hirst et al., 2017). This fact allies technology based engagement tools as an effective means of fighting forgetfulness, lack of motivation as well as time limitations. One should also consider targeting 40-60-year-olds: these people are digitally literate individuals who are not only knowledgeable about mobile health tools but also would appreciate having a more straightforward access (AARP, 2024). ScreenSmart fills these knowledge gaps using a fast, convenient, and easy-to use platform that promotes early health-seeking behaviour and reinforces early detection mechanisms.
3. Innovation Overview and the Topics of the Innovation.
ScreenSmart 4060 An internet-based mobile application whose usage is achieved by scanning QR codes in the strategic locations of GP surgeries, pharmacies, supermarkets, and workplaces. On scanning, they are given a 60-second self-check which assists them to realise main symptoms, when they need screening and make an appointment to a GP instantly or national screening examination. It has a plain-English interface, a visual interface and is inclusive, based on the Accessible Information Standard in the UK (Guardian, 2024).
The innovation minimises the significant obstacles to early detection because it breaks the whole process down into three parts that include scan, self-check, and screen. It provides custom advice to refer users to NHS-approved services to aid their awareness of possible symptoms that might need to be followed. Notably, ScreenSmart is not a diagnostic tool but an indicator and behavioural-support system that is in line with the NICE guidance (NICE, 2025).
4. Influence on the Target Community.
The basic beneficiaries are adults between the age of 40-60 years who might not even pay attention to early detection because of time, fear or ignorance. Providing people with a quick self-diagnosis and immediate access to appointments, ScreenSmart is likely to make people become more aware of the symptoms and come to screenings in time. This will result in earlier diagnoses, better survival, and less intense treatment (CRUK, 2025).
On a population scale, early diagnosis has the benefit of lowering the financial and resource cost of NHS services through the avoidance of late-stage interventions. Health literacy is also encouraged by the use of ScreenSmart to ensure that communities make informed choices and engage in preventive behaviours. It promotes health equity by offering uniform information in crowded places like workplaces and community pharmacies which are some of the settings working adults are likely to access frequently without necessarily going to GP clinics. The innovation brings about social wellbeing as communities will talk openly about cancer screening and help one another to embrace the early detection habit.
5. Policy, Legislation, and Professional Services Involved.
ScreenSmart is in direct correlation with NICE NG12, which provides information on the scenario of patient referral due to possible cancer symptoms. It is also in line with the NHS England cancer programme, which focuses on early diagnosis by enhancing screening and rapid investigation pathways (NHS England, 2024).
The app is also meeting the legislative requirements, such as the UK GDPR regarding the data security, NHS DTAC regarding the assurance of digital technology, and the clinical safety standards of DCB0129/0160 (NHS England, 2025). Its convenient layout is also in line with the Accessible Information Standard that provides accessibility to individuals with communication requirements (Guardian, 2024).
The professional presence would involve the GPs, practice nurses, community pharmacists, and wellbeing coordinators, who will assist to promote the tool and refer patients to relevant NHS pathways. Integrated Care Systems (ICSs) are also important in helping during the pilot phase and alignment of the local cancer care services.
6. Citizenship and Engagement and Reason Why.
The success of ScreenSmart revolves around the involvement of the population. The campaign helps the users to make 1 minute to do the self-check, share with the family the QR code, and become more aware of the community. Preventive health culture can be enhanced by engaging the population, and this strategy can be used to promote the campaign of earlier detection of cancer by NHS England. Since early detection positively impacts survival and decreases the intensity of treatment, community involvement will have both immediate and indirect effects on health.
Its convenient format, plain wording, and ubiquitous location of QR codes enable anyone regardless of their background to be involved without being required to make an appointment or log-in. Feedback of the pilot to the public also assists in the refinement of safety, usability, and cultural sensitivity so that the campaign can meet the needs of reality. Through the participation, the citizens will make the society healthier and more knowledgeable.
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