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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
 The Eden Spa Harborne, build on the Wix platform, loads  quickly and smoothly. This is because it is a simple showcase page ,that does not contain many complex element ,which results in a short loading time .The navigation is intuitive and no delays were encountered during the user’s experience .The website has calm colors and is clear but not very deveped.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Eden Spa Harborne website does not contain an excessive number of sub-pages, which helps maintain its clean and straightforward design. A prospective customer can native the side with ease using the prominent navigation  bar located at the top of every page. This main menu features a clear  layout with key section such as Home , service ,About as, and Contact .When a user hovers over the “Service” tab ,clean dropdown ,menu appears, revealing organised categories like Message, Facials, and vaxing .This intuitive ,triered structure allows for a quick and logical journey through the available offerings ,ensuring users can find specific treatment or information without  feeling overhelmet or getting lost in the side’s structure.



	Question 1c - Can a customer make a booking via the webpage? 
  

	Answer: There is no visible booking system directly on the website .Instead to make a booking customers most likely contact the Spa by phone ,email or through a contact form. While  this method is functional ,it is less convenient compared to modern online  booking tools ,which allow instant reservations For customers  who value independence and speed,the luck of an integrated system may create frustration, potentially discouraging them from finalizing  a booking and reducing overall customer satisfaction. 



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
  To significantly  improve the website’s usability, an online booking system should be added. This is future would allow customers  to  conveniently schedule appointments and view available time slots in real time .Implementing such a system would streamline the  planning process for both the customer and the business ,potentially increasing the number of booking and enhancing overall customers satisfaction  by providing a more modern and efficient user experience.It would be more improve if the website was more advertised on social media e.g Instagram or Twitter because customes could leave a feedback and express theit opinion about atmosphere.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  


	Answer:
 The website is visually pleasant ,maintained in a natural, calm colour scheme .shade of is a beige ,brown and green dominate ,which creates a relaxing mood .The site was built on the Wix platform and is responsive ,meaning its appearance adapt to the device it is displayed on because to this ,the layout of element and text readability should be preserved on both a computer screen and the smaller screen of a mobile phone. This is ensures a consistent enjoyable visual experience regardless of the device .


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
[bookmark: _GoBack]The website uses imagery  to create a relaxing atmosphere ,as seen in the large background  photo on the homepage ,which shows a hand in a natural settings .The color  is consistent and subdued, based on an earthy  color palette, which is intended to be calming and  encourage relaxation. The use of green suggests a connection to nature and wellness.The  colors of the page are very calm and subdued. There are no additional more expresive colors.The website does not have any sample photo of what treatment are performed.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website dos not include an online chat tool. This can make it hard for users to an quick questions or get instant help. Instead ,they may need to use email or contact form which can be slower and less convenient .Having no chat option may reduce  customer satisfaction and make the website feel less interactive. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes a Facebook link ,a registration option ,and a special application, which enhances  use engagement. The Facebook link allows users to connect with the company’s social media easily. Registration  lets users access personalized features ,improving their experience .The  special application adds  extra functionality, making the website more interactive and useful. Overall, these features make the website more effective in attracting and retaining customers .This website does have more link social media Instagram or Tweeter.I think that were more connections with social media,the website could be available faster and would find more access to customers.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:  
The services are made clear to customers through the company website ,which provides detailed descriptions treatment ,pricing and benefit. Visual elements such as photographs and icons highlight the main features, while simple navigation ensures that information is easy to find. Clear heading, FAQs, and contact options further support understanding. This approach communicates not only what is offered but also why it is valuable ,helping customers quickly recognize the advantages and build confidence in the company’s service.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: 
 Customer  reviews are displayed  directly on the company’s website and booking platforms ,ensuring easy access for potential clients. They are organized by date ,which makes it clear that the feedback is recent and regularly updated. Verified reviews add credibility and help customers make informed decisions. This transparency shows the company’s commitment to maintaining trust and delivering consistent service quality.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The website  successfully  present the service as high quality through its elegant and  professional aesthetic. It uses high –resolution photography  showcasing the spa serene, modern interiors and sophisticated  presentation of treatments. The content uses professional language to describe  services and highlight the expertise of the staff ,reinforcing  a sense of premium value .I would use this company service because the website’s transparent information and clean ,thrust worsty  design make the booking process seem reliable and stress-free .I would also recommend it to a friend or family member because the side conveys a genuine commitment to providing  luxurious and relaxing customer experience. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes,the prices are made clear customer .They are prominently displayed
alongside  each service description on the dedicated ‘Services ’page and are also  visible during the online booking process. The prices appear to reflect the quality of service shown. Given the website ‘s professional design ,the luxurious imagery ,and the descriptions of high-end treatments, the pricing seems consistent with the premium experience being marketed .This level of the price transparency build confidence ,assuring customers that the company is confident in its  value proposition  and believes its services are worth the asking price.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.luxury treatment 

	
	2.high-end service 

	
	3. premium business

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Based on the provided text, which mentions a professional design and luxurious images ,its highly likely that the company invest its online presence and search engine optimization (SEO).If the website is well-optimized for keywords “luxury treatment ”or” premium business” ,it has a strong chance of ranking within the top ten search results. The actual position would depend on various SEO factors, including content quality, technical optimization, and competition.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes ,I believe that website are still incredibly relevant for business in the modern UK market .While social media platforms  are powerful for engagement and brand visibility, a website acts as a central ,authoritative hub for a company .It  provides a sense of legitimacy and professionalism that a social media profile alone often lack. For many UK business  a website is a primary tool for showcasing products ,providing detailing information ,and providing crucial details like contact information   It ‘where customers can find crucial details like contact information and terms of service ,and a comprehensive portfolio. In a highly connected country like in the UK ,a strong website in the digital  foundation for successful business in the UK .


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
 I would recommended adding a dedicated “Frequently Asked Question “(FAQ)section  to the company website ,particularly within a help or customer support area. This section would significantly streamline customer service and reduce the burden on the support team by answering common  inquiries  before customers need to reach out. These question could cover topics like opening hours ,return policies or product availability. By reducing the number of phone calls and emails .It frees up employee to focus on more complex  customer issues ,leading to more efficient and effective service. 
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