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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the Eden Spa Harborne website encumbered quite speedily, especially when accessed straight through its web address on Google. After entering the correct URL, the page appears within just a few seconds, which creates a positive first impress. The structure of the site seems well-optimized, without unnecessary delays or loading errors. Steering is smooth and responsive, which shows that the developers paid attention to user experience. the homepage load efficiently even on portable devices, and image display clearly without lag. overall, the site performs well in terms of speed and accessibility, making it easy for visitors to explore the salons serves.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the Eden Spa Harborne internet site does not contain many subpages. It mainly conditioner a homepage, a list of packages with prices, and contact section. The navigation is simple, but also quite limited. Although service are listed, there is little to on detailed explanation of what each dealing involves. This may leave prospective customers uncertain about what to expect. While the minimalist layout is easy to navigate, it for someone unfamiliar subpages could improve the customer experience by offering clarity and building trust. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website Eden Spa Harborne does not include a direct online booking feature. Instead, visitors are encouraged to get in touch via a contact form or visit the location in person. While this offers a basic way to reach the spa, it lacks the convenience of modern online reservation system where customers can select service and book specific time. Adding a real-time reservation option would enhance the functionality of the website and improve the inclusive customer experience  


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Several progresses could enhance the usability of the Eden Spa Harbison website. Firstly, adding an online booking classification would make it easier for customers to schedule appointments without needing to call or email. Secondly, including detailed descriptions of treatment would provide more clarity about the services presented. Enlightening the devotion with better spacing, clearer headings, and additional structured subpages would also help users circumnavigate the site extra effortlessly. These enhancements would make the website more professional, informative, and user-friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Eden Spa Harborne website a minimalistic aesthetic, with a straightforward layout and natural design. While it appears almost identical across desktop and mobile devices, the font differs sightly between the two versions. A kay usability issue is visible on the desktop: a large map pops up by default, limiting the ability to scroll or browse freely. This does not occur on mobile. Overall, the visual consistency is acceptable, but the interface lacks refinement and modern visual appeal.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The spot presents insignificant use of multimedia. It embraces a header image and an shared commercial map, but there are no promotional videos or image galleries. The colours scheme is soft and natural, aiming to create a relaxing spa atmosphere. However, the overall visual impact is limited. Incorporating more high- quality photos of service or the interior could enhance the suite’s appeal and better publicise the impression and expertise of the package presented.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website lacks a live chat function or any king of real-time communication tool. Instead, users are encouraged to use a contact form by providing their name, email, subject, and massage. While this offers a a basic channel for enquiries, it is not very efficient. In practice a massage, which raises chat feature would improve responsiveness, encourage engagement, and offer quicker, more user-friendly support for clients seeking information or appointments.


	Question 2d – How effective are the social media links on the website?


	Answer: 
No social media links are comprised on the position, such as Facebook, Instagram, or TikTok. This lack of integration limits chances for client engagement through informal, Realtime boards. Social media could be used to showcase treatments, post update, and build stronger brand visibility. W without these tools, the spa misses the change to attach with a wider audience. Adding social broadcasting buttons would help modernize the platform and allow users to explore fresh, regularly update content beyond the static website.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company presents its services in the “Treatments” section of the website. Each service is listed by name and includes a price for each treatment, which presents to customers what is offered. However, the descriptions are small, with no detailed explanation for each treatment. Therefore, this may create uncertainty from new clients. To help this the website could include short summaries of each service to make the information clearer and help customers make informed decisions.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not shown on the company’s website, so clients can’t read direct feedback during browsing. Although, reviews can be found through Google search. Most comments are positive, however negative ones are still displayed which could influence clients negatively. The main issue is that the reviews are outdated, most recent entry is from seven years ago. Adding updated reviews on the website could improve transparency, build trust, and provide insight into current customer experiences.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site provides directions through an interactive Google Map and clearly displayed street address. Although the information is helpful, the map automatically enlarges on desktop, which can affect browsing. In addition, when searching the name of the spa on Google, it appears “permanently closed”, which may discourage new clients. This inconsistency between platforms may cause confusion. So, updating the business status on Google can improve clarity and reassure clients that the service is available.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Prices are clearly listed alongside each treatment on the website, helping users understand the basic cost of services. The lack of detailed descriptions/explanations makes it difficult to evaluate whether the prices fairly reflect the quality and value of what is provided. For new clients unfamiliar with the treatments, this may create confusion. Including more context, such as treatments duration or benefits, would improve transparency and support a stronger connection between pricing and service quality.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa- This word helps find business that offer general wellness and relaxion service.

	
	2.Facial Treatments-It targets places that specialise skincare and beauty manufacturing.

	
	3. Massage- This keyword focusses on body massage and reduction stress 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
After searching for the keywords (Spa, Facial treatments, and Massage) on Google, the company’s website does not appear withing the initially ten follows. This confirms that the location has limited visibility in search engines. To improve this, the business should invest in search engine optimisation (SEO) by using relevant keywords, renovating website content, and registering with local directories such as google business. Thes steps would help the website rank higher and become more discoverable to potential clienteles online. This would also support long-term growth and strengthen the business’s online presence.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites continue to play a crucial role in business, especially during the rise of social media. Unlike external platforms, websites give the company full ownership of their content and layout, offering space to present detailed information and build trust with clients. It allows businesses to maintain a consistent brand identity and provide practical services such as booking or contact forms. In the beauty industry, clients often search online before visiting a salon. A well-designed website allows it to be easily discovered and helps clients understand available services. It also signals professionalism, especially to first-time clients. Therefore, having an accessible, informative site is still one of the most effective to attract customers.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: One meaningful improvement would be to implement a real-time online booking service. Currently, users must fill out a form and wait for a reply, which can take time or in some cases never arrive. This process creates uncertainty and risks by losing potential clients. A proper booking system would allow visitors to choose their treatments, select a time slot, and receive instant confirmation. It would also reduce the need for staff to manually manage appointments and so it would save time. In today’s digital-first culture, where customers expect immediate solutions, offering self-service booking is not just a convenience – it’s a competitive advantage. This change would modernise the site and improve overall client satisfaction.
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