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[bookmark: _Toc28968041]Reflection 1
Situation analysis does guide the identification of all priorities regarding SBCC intervention that informs entire steps within process of SBCC. As stated by Binder (2016), this develops detailed, realistic and clear image of all resources, challenges, barriers and opportunities about specific issues and behaviour for marketing purpose of Joyride shoe by Nike. In addition to this, quality of this situation analysis has affected its success of overall SBCC effort laid by me individually. Our focussed and small team having 6 group members has conducted this project, among which I have conducted this situation analysis for Nike’s product, Joyride shoes. I have also taken help from service staff, research staff and communication staff as well.
Throughout the process of data collection, I have considered process of engaging stakeholders, involving service staff, policy makers, potential beneficiaries, partners, marketing managers and opinion leaders. In addition, as opined by Driskell, Salas and Driskell (2018), there are ways to achieve input of stakeholders involving focus groups, community dialogues, in-depth interviews, and discussions, workshops for participatory stakeholder, small-group meetings and taskforce engagement. Therefore, situation analysis is conducted at beginning of this program and project, before establishing strategy of SBCC as it seems to be part of such inquiry phase regarding this process.
Furthermore, in practice, Reflective Model of Gibbs’ permits me towards stepping back as from respective daily learning methodology. As explained by Pianpeng and Koraneekij (2016), it also focuses on developing my skills for critical thinking to improve my future performance through evaluating and reviewing my learning experience. It involves content of that, which I have learnt along with my emotions that are attached to my learning content.
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Indenting touch point of every sale with communications channel is very important to be capable for articulating our communication strategy within every channel. Moreover, it also focuses on defining subtle differences within the process of communication of Nike’s brand across various channels. Besides, as influenced by Haas and Mortensen (2016), unity across board appears as critical in nature, though it act as modern marketer and seems to be essential to determine all nuances, wherever applicable.

Information from my strategic analysis of brand acts as framework regarding aligning our tactical plan. Henceforth, it needs to be clearly communicated, disseminated and documented. This also act as compass, which serves clear understanding and direction of what Nike’s brand does stands for. However, as suggested by Vogler et al. (2018), this also enables stakeholders for remaining true towards brand of Nike with better alignment of behaviour and decision making with strategic vision for Joyride shoes.

As per Reflective Model of Gibbs’, where growth mindset has reinforces idea that all can learn most ideas well; this model puts it within practice. This can be done by encouraging both me and my guide to thin regarding what I have learnt and what they have taught me to use reflective process and self evaluation process to understand better and leave deeper as well. As observed by Sekarwinahyu et al. (2019), by this simple and often rapid review process, it seems directly within class time being set by my teacher. On contrary, self reflection helps me to more to next step with help of new materials that have been learnt by me to be significantly reinforced.
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Marketing a new product is essentially a top priority for any organisation as this can lead to better market penetration along with enhanced evaluation of pros and cons of existing marketing strategy. Nevertheless, when an organisation is operating at a global level, responsibility is huge as identification of wrong marketing channel may shatter the perspective of marketing. It is customary to note that marketing strategy building is an integral part of integrated marketing communication, which can facilitate strong relationships with customers. In this regard, my team has taken into account blog marketing strategy, as our intended audience is loyal customers of Nike. A considerable fact that influenced my team to engage in blog marketing strategy is the fact that blogging is placed on top of the list when consideration is inbound marketing which is essential for planning or promoting a new product (Haas and Mortensen, 2016). 
Planning about blog purpose was first criteria and contextually, as my team is involved in prescribing some suitable orientation to marketing and communication plan for Nike new product Joyride FlyKnit Run, it has been essential that we have gone through some detailed market and product research. Identifying the intended audience of this blog was also purposive for us. In this regard, my responsibility has been to investigate into specific segmentation, targeting and positioning strategy for this product that would enable and disseminate the information properly to other colleagues of mine so that they also could be benefited to utilise this information for writing their subsequent parts of this blog (Vogler et al. 2018). 
From this perspective, I have understood that keeping an eye on competitive marketing forces is essential so that intended audience of this blog such as marketers of Nike Company can evaluate their present marketing strategies as well as can identify strengths and weaknesses within it. I have researched in-depth about market segments that can be targeted by Nike as potential buyers of Joyride shoes. Alongside, for facilitating directive marketing for Nike, this blog is written in such a manner so that it can guide Nike marketing team to strategise its targeting options (Vogler, 2019). Moreover, for surviving in this stiff competitive area of product marketing, promotional strategies must be unique for Nike and I have included these criteria as well in this blog.
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Reflection 4 
Strategic marketing mix can articulate sophisticated outcomes in terms of analysis of suitable marketing approaches. In this context, I have given responsibility to focus on this specific part for strategising marketing channels through which Nike can distribute its new innovative footwear Joyride Flyknit to the intended marketing segments. I was influenced to utilise some theoretical concepts amongst which Ernest Hemingway’s Iceberg Theory of Writing was found to be essential to guide me how to approach in this blog writing (Sekarwinahyu et al, 2019). In this aspect, I have recognised the importance of this theoretical concern as this have engaged me in an in-depth study about strategic content of this writing that would bring in adequate beneficence to the strategic  marketing mix approach of Nike marketing team. 
In this regard, I have defined the core audience of this blog and identified preferred marketing channels by those. For investigating about appropriate product, price, place, and promotion strategies for Joyride shoes, I have researched authoritative sources. In addition to this, Nike is using government websites along with heavily cited research articles for predicting about appropriate marketing strategies. Blogs written by preeminent industry experts have helped me a lot for defining goals of my blog content strategy (Haas. and Mortensen, 2016).
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Reflection 5 
In managing a suitable communication framework within the context of marketing management for a brand new product or service, it is essential that marketers of respective organisations are able to have a close look at the competitive forces in contemporary business place (Binder. 2016). As this blog is focused on informing marketers of Nike to select strategic marketing choices for selling their new product Joyride Flyknit, it is an extreme requirement that these people are keeping them abreast of all changes happening across the contemporary field of product or service marketing. 
Accordingly, in my point of view, competitor analysis is an integral part of marketing management. From this perspective, I have been responsible for bringing in brainstorming brand-relevant content (Driskell et al, 2018). For making my blog more presentable and attractive that can attract maximum numbers of intended audience, I have understood the importance of visual graphics and presentations. For this, I have tried to utilise as many as possible graphs and visual images that can clarify either influence of competitive forces that can affect positively or negatively the marketing campaigns of Nike. I am confident that visual punchline I have incorporated in this blog will be able to attract maximum numbers of my audience. 
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Reflection 6 
Integrated marketing communication (IMC) channels are definite choices when consideration is marketing of a new product through creation of a massive appeal to a mass. In this regard, my blog has been focused on which IMCs are most utilisable by marketing managers of Nike so that a better way of marketing management can be accomplished towards promoting its latest product Joyride Flyknit Run. 
In this concern, I have gone descriptively through the analysis of industry experts that helped me a lot to prescribe the most suitable IMC approached for Nike.  Apart from that, I have researched on online statistics that are relevant for understanding which marketing communications approaches are found to be beneficial for other contemporary organisation. Apart from that, I have researched about IMC strategies being utilised by Nike previously in promoting and distributing their different unique products. This has enabled me to make me knowledgeable about most productive IMC strategies that can organise best-fitted marketing strategies for promoting Joyride Flyknit shoes at optimised level (Vogler et al. 2018). I found that the information being collected by me would help my colleagues in outlining their blog writing. For this, I collaborated at all stages of blog writing with my peers having a focus on time and quality management of the overall blog.        
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