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Introduction:

Creativity and value creation is comprised of 4 units, each diving into the deeper aspects of innovation and value. Ideas and value, creative solutions, mobilising support, and evaluation. The world was slowly shaped and renovated through countless acts of innovation like the invention of the telephone that became a smartphone after decades or cars that are now becoming electricity cars in this day and age. These are a few examples of the results of innovation and creation which will still continue to evolve as more innovators and inventors come to light.




How innovation changes the world: 

The world has changed and evolved immensely and the change in the past 100 years could be seen as a different world to the world we are in now. In the 18th century, we developed farming, growing plants, and keeping livestock of animals and was known as the age of the plow. This then developed to Automate In the 19th century. This displays the immense speed at which innovation and invention was taking place, an example being the telephone which at the time no one even thought of making. In the 20th century, Programming, aggregate and computing. Computing being the greatest invention of that time, which then developed to innovation and creation in the 21st century. Only because of these previous inventions can we in this generation continue to evolve and create more.

In O’Sullivans book, it states that innovation is an attribute that is beneficial to a large society such as a native or region. Innovation can help increase economic growth by leading to higher productivity. As productivity increases, services and supplies will also increase resulting in economic growth. The downside of this is that traditional organisations and businesses will be wiped off the map. Innovation is everywhere in the world, even the smallest creations are all innovations and inventions. Businesses will go by a method of rinse and repeat, by investing in ideas that may or may not be beneficial to society and is a risk that works both ways ( O’Sullivan et al, 2009).

The amazing aspect of innovation is that anyone can do it. There are ideas I can think of that others cannot and vice versa. Innovation can be what we want it to be and has been like that since the start. James Farr stipulates that Individual innovation is just as great if not greater than an organisations innovation. Mainly due to how self-efficacy beliefs influence a person's decision to put forth the effort to implement change at work and how dissatisfaction with the current state of one's own situation and perceived payoff from changing that situation can influence the persistence of a person's effort ( Farr, James. L et al, 1990). 

Creativity is a skill that has helped humanity and the world develop and grow over years, decades, and centuries to get to where it is now. The more effective creations are, the more it will influence us to make better creations and this is in which the beauty of innovation and creation is revealed. 


Identifying new ideas:

Innovation is more than creating or modifying something. It is something that cannot just happen for everyone, we have to think of all of its assets, if it helps the environment, People etc. In this constantly evolving world, we are to identify new ideas every single day to keep up with this world. The main figures who help us by identifying these new ideas are; Entrepreneurs, innovators, inventors and changemakers. These 4 types of people each play a part in the identification of new ideas. As you saw from the history of innovation, identifying 1 idea leads to more and more modifications and innovations. This is because as the world progresses, so do us humans. An example of this is, Computers used to be really big and slow and was developed by someone else making it small and compact while maintaining better speed systems and quality.

New ideas and new inventions are introduced every day, to which some fail and some pass. This means that if they have a good creation then businesses and organisations are most likely to invest in it. I think that because of all the present-day innovations, it is quite difficult to think of something new, better or both and due to this, we are just waiting on someone to have a breakthrough. However, that does not take away the fact that innovation is rapidly becoming democratized. Users, aided by improvements in computer and communications technology, gradually can develop their own new products and services. This is because even if there is a wall stopping us from having a breakthrough, we in this society have much more systems and knowledge surrounding us giving us more chances and opportunities. These innovating users of both individuals and organisations / groups often spontaneously share their innovations with others, creating user-innovation groups and a rich intellectual common (Hippel. V, 2006).

An invention that has shocked the world in the 21st century would have to be artificial intelligence robots also known as AI robots. This innovation has the most potential in my opinion as robots can be modified and evolved so much in the future that they can perceive emotion though this is all speculation. Artificial intelligence may greatly increase the efficiency of the existing economy thus proving how amazing this invention is, however, it may have an even larger impact in the way that it can reshape the nature of the innovation process (Stern. S et al, 2018).

In the industry of identifying and managing innovation, there will always be failures before you can get to a successful idea and that it is a learning lesson in life that applies to most scenarios. We cannot head further without failing.


Be in it to win it:

There is a platform known as social media which has changed the face of marketing. Social media for most is the best place for advertisement and is a creative tool that can be extremely effective if used properly. However, navigating social media can be difficult. It is a creative tool but if someone does not know how to make use of it, then they are delaying the effectiveness at which it can be made use of.

The way to utilise this creative tool efficiently is to attain digital skills so that we can keep up with society, because in the future most things will be controlled by social media and modern technology. Your interpretation of technology and media will influence how you comprehend and evaluate the information provided, playing a big part on the aspect of social media being a ‘creative tool’. Social media is highly recommended for new businesses as a good start up and has helped numerous businesses become big such as Boohoo. This platform is used for many other things like connecting with others, making friends etc. The sense of connection is being enhanced through the growing number of people communicating online. Creating relations, advertising businesses are part of being ‘ in it to win it’, as these are all parts of the puzzle. (Duck, S.et al, DT)



Now to speak on why utilisation of digital skills is important for businesses, individuals, or organisations. Social media marketing is a system that is commonly used for the promotion of ideas and inventions greatly helping up and coming companies. An example of a great place to do this is LinkedIn. A great place to make connections, spread awareness, and team up with others to create an organisation etc. ideas. Businesses can use market exploration through social media in a more cost-efficient way and get through to hard-to-reach markets through social media (Cotterell. S, 2011).

Social media marketing and such are good but it is a person’s / business’s brand that will attract eyes and attention to their products. Entrepreneurs look at many factors for instance, If the product is effective, material efficient, environmentally friendly, and so on. A person’s brand is a reflection of their persona, someone who is impatient will not be able to move forward with ideas and innovations and become a successful brand. It can take years on end until one’s work gets recognised and for others, it can only take a few months. 
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