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ADDA4022: Ways of Thinking

Tasks in order that I received them:
1. Semiotic Analysis: 522 words
2. Manifesto: 550 words
3. Reflective Writing: 540 words

For this assessment, I confirm that I have NOT used Generative AI to support me in structuring my submission, including creating a draft argument structure, identifying parts and headings. 
I confirm that I have not used Generative AI to create text for my submission. I confirm that I have not used Generative AI for creative materials, such as images.











Part 1: Semiotic Analysis
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Fig 1 (Ferguson, Revenge of the Sith 20th Anniversary, 2025)
The use of hierarchy within this poster draws my attention, firstly, to the dominant image element of the design; specifically, Darth Vader’s helmet with Anakin below getting my attention first, next the orange and red tones, then followed by the centrally aligned title at the bottom of the page. My attention then goes back up top to the ”20th Anniversary” text, before finally moving to the smaller print back at the bottom; the use of font size and colour helps draw attention around the page – with the contrastingly white, larger text helping draw focus first. Plus, the fact that the lower text is grouped well also helps bring the attention to the bottom of the page, Interaction Design Foundation (2022). The use of colour palette and individual colour meanings play a powerful part in the poster’s success; the dominant use of black and it’s symbolic meaning is interesting, with black having meanings of prestige, evil, and intimidation, with some meaning of sophistication too. Red has many symbolic meanings, while a mix of positive and negative connotations are attached to the colour, common semantic meanings are of anger, alarm and romance; not only is the strong contrast from the use of black interesting, but the symbolic meanings of both colour hint at themes within the film Robinson, (2017) Nugaha (2019), Hébert, (2019). Typography and use of font is another interesting aspect of the poster; somewhat linking back to the visual hierarchy, the grouping of the white text and the use of different weightings and fonts help to vary both composition and where viewers look/read first - the font sizes used to list actors starring and co-starring also tie into the grouping of text and composition (Carter et al, 2015). Plus, the mixed use of serif and san serif fonts intrigued me too; having ’Episode 3” written in capital and as a serif font not only draws attention but also draws connotations of sophistication, elegance and respect, as a serif font - and with the added context of the use of colours and their semantic meanings/connotations, the connotations of seriousness and authority that also come with serif fonts are strong takeaways from the use of font. With the rest of the text being in a san serif font, there’s not only strong contrast but also different connotations that come along with the different font style; modernity, a cleaner and more clarified look Hasan (2025), Singla and Sharma (2022), Svaiko,  (2023). After looking further into the poster through the above analysis, I feel like looking at the poster now and knowing the meanings that come with the design choices made, it makes more sense in my head – already knowing the film and what happens, I think the design choices, use of colour in particular, elude to what happens and the themes in the film. The mix of colour and the dominant use of the image, to me, make sense when thinking about the film and what happens, so knowing the intent behind the design massively changes my perspective and has added more understanding of design.
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Part 2 – Manifesto

1. Practice brings improvements
2. Sometimes “simple” speaks louder
3. Designs feel better coming from somewhere personal
4. Having abilities in many mediums can really help ideas flow
5. Your abilities are always developing 
6. No idea is too small or insignificant 
7. Everyone’s ideas and input are valuable 
8. The hardest part of a design can be where to start

6. No idea is too small or insignificant 
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Fig 1 (Always, 2023, #likeagirl campaign)
I think, within design, knowing how to start and what to use as your “starting point” can be difficult; but once you get it, creation starts flowing. The sentiment applies to many aspects of life, but particularly in design - I feel like there’s a lot of pressure around seeking perfection/sophistication within design when it doesn’t have to be so; sketches, processes, ideas that go unfinished can all shape and inspire ideas that come later. With that, overthinking creations and spending too much time stuck in the same moment can be quite consuming; “Don’t overthink it; just go with your gut. If you’re unsure about whether to share something, let it sit for 24 hours. Put it in a drawer and walk out the door. The next day, take it out and look at it with fresh eyes.” (Kleon, 2014, p.22) is a quote that’s stuck with me, as I can personally relate to it – people shouldn’t feel the pressure to create something massively sophisticated or as if their ideas aren’t valid or values for being “too small,” and creativity should be endless.

2. Sometimes “simple” speaks louder
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Fig. 2 (Brockmann, 1958, Musica Viva)
I believe that, sometimes, a simple or minimalistic style of design can speak louder than sophisticated pieces; there can be a lot of self-pressure, to over complicate designs and compose something that brings too many design elements. I think that a simplistic style has complexity behind it; the core values of graphic design still come into play within a simple style, and can be equally as effective as complex, sophisticated designs. “To present complexity in simple ways is the designer’s noblest aspiration.” (Mollerup, 2016, p.174) is a quote that resonates strongly with me, as I believe that the “sophistication” that so many seek in their designs can arguably be found within their process, ideas and development and not the final creation – and I feel like it’s not a bad thing for this to be so. Trying to fill a design with too many elements doesn’t always work out for the best, and not everything we produce should tick off every box; I believe that if used correctly, minimalism works best.

5. Your abilities are always developing
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Fig 3 (Robinson, 2006, “Do schools kill creativity?”)
I firmly believe that creative ability is always developing and expanding and constant practice and experimentation does come into play with how quickly your abilities evolve. Tying into the above beliefs, I think that any ideas you begin with and whatever style you create in, you can always develop something within your creativity. I believe in experimentation playing a massive part in expanding your abilities and that everyone has a creative spark and it’s whether you choose to act on it. A quote that resonates with me, “skills may be nurtured out of necessity, or because they were once useful,” (Runco, 2007, p.273) and I resonate with it because I think creativity, as a skill, is a necessity whether people realise it or not; I feel like you don’t always have to be within a dominantly creative setting like a job, to need and utilise your creative side – it’s something to have regardless of where life takes you.
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Part 3: Reflective Writing
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Fig 1 (Own image, self-portrait, 2024)
I created this during A Level art to answer the theme “Distortion.” Going into creating the piece, I didn't have a definitive piece of inspiration, but now I’m thinking on it, I know that wanting to improve my abilities in drawing portraits was a major influence; so, I think my inspiration was more subconscious (Candy L, 2020). That said, once I had the idea to create the portrait, the planning and process kickstarted the creation process; the idea of improving abilities helped the piece get in motion (Kleon A, 2012). I had planned to use a small selection of media to create a self-portrait, with the actual portrait being created in pencil. Going through the planning stage for the piece, I knew that I wanted to create something on a larger scale, using a mix of photos and materials to do so; to create the piece I worked from a photo using the grid method. Upon finishing the piece, I think it went well and to plan - I’d experimented with cutting designs (the “strips” of smaller sketches) both digitally and traditionally through my process to make sure I was happy going to the final piece. I think what helps is that every part of the piece works well together and the smaller sketches flow well with the main portrait - I think the “cut and paste” style makes the disrupted feeling flow very well (Barnet, 2015). With that said, I think the “cut and paste” pieces were one of many things to go well within the piece and I’m happy I was able to make it happen. I think the use of different media was also an effective choice, considering the piece is mainly quite grey/colourless due to using pencil, I think using more colourful media too (oil pastel, posca pens) was a solid choice that worked well – I always look to get a range of colour within my pieces, even if it’s small, so was happy to involve a little range to get the contrast. I’m also happy with how the proportions of the main portrait look, while perhaps not perfect, I’m more than happy with how this aspect of the piece turned out, and I do remember feeling more confident in my ability after completing the piece. If I was to do this again, I’d want to focus on refining the “smaller” details, such as better shading on the main portrait; I’d use a bigger range of pencil grades to help me, an get a wider range of tones – just to add more realism do it. Looking back, I’d also want to make more use of the different mediums I used too, just to add more colour to the piece; so I think with that, making smaller cut and paste pieces and a few more of them too, I’d probably use a bigger range of colours within these bits too. I did use a photo (the reference) within the cut and paste too, but I don’t think it was printed to scale, so I’d want to make sure everything would be to the same scale too - and I’d probably use more pieces of the photo too, without overcrowding the piece. 
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