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In contemporary times, the growing concern for environmental issues has emphasized the significance of promoting sustainable practices in all types of organisations. This essay aims to undertake a critical analysis of the sustainability efforts of The Marriott Hotel. Moreover, it intends to scrutinize the Corporate Social Responsibility policy and circular economy endeavors of other companies in the hospitality industry. By working together towards the common goal of achieving Net Zero emissions, hotels have a considerable chance to make a significant contribution to environmental preservation (greenalliance.org.uk).
In general, sustainability is perceived as a critical concept that pertains to the ability to assist or sustain a given process in time without exhausting all resources, natural or physical. Its roots can be traced back to the Human Environment Conference that took place in the year 1972, in Stockholm. Since then, there has been a growing consciousness about the negative consequences of industrialization, which has led to an increased interest in sustainability (Shmaefsky, 2015).
Purvis et al. (2019) have identified three main pillars of sustainability: social, economic, and environmental pillar. Economic sustainability prioritizes the conservation of natural materials, whereas the environmental pillar of sustainability is centered on life support systems. The third pillar of sustainability, the social pillar, strives to eradicate poverty and address inequality.
Caroll's pyramid-shaped framework (2016) proposes a fourth pillar of CSR, with an economically sound and sustainable business as its foundation. This implies that businesses must prioritize financial stability and sustainability as a fundamental requirement for implementing CSR initiatives. As part of its efforts to become more sustainable, the UK Hospitality sector has undertaken actions in several areas, including biodiversity, packaging, supply chain, and skills. 
Marriott Hotel's sustainability efforts are strategically divided into three pillars: environmental, social, and economic. Within the environmental pillar, the hotel focuses on promoting sustainable business processes through its operations "Nurture Our World" and "Sustain Responsible Operations". Marriott's extensive CSR policy is designed to promote social sustainability, with a particular emphasis on embracing differences and prioritizing people, as evidenced by its "Empower Through Opportunities" program. To achieve this goal and reduce disparities, Marriott invests in programs that provide hospitality skills and opportunities to underrepresented groups such as women, people with disabilities, and young people (news.marriott.com, 2023).
The economic pillar is addressed through the Triple Bottom Line approach, which emphasizes reducing expenses and operational costs, increasing employee productivity, and improving waste handling to ensure long-term profitability and sustainability.  Martin (2019) observed that the total operating cost of a hotel determines its profitability and sustainability in the long run. Marriott Hotel is committed to implementing sustainable business practices that will help reduce costs and promote economic stability. 
Adopting the Sustainable Development Agenda in September 2015 (by the United Nations) marks a significant milestone in promoting and encouraging sustainable practices across the globe. According to Falzetti & Falzetti (2021), the shared action plan comprises 17 Sustainable Development Goals aimed at achieving well-balanced economic growth, social inclusion, and environmental protection for a brighter present and future for the planet and its inhabitants. As such, it is incumbent upon all individuals to strive towards the attainment of these goals by making interventions in key areas that can contribute to a more sustainable future.
The global hotel industry is actively supporting sustainable development by implementing additional actions into the hotels' corporate social responsibility (CSR) strategy. CSR has become an indispensable priority for business leaders worldwide, and it involves the implementation of socially responsible practices that address people, the planet, and ethics based on a triple-bottom-line approach (Buchanan, 2019).
In this regard, hotels are aligning their business operations and policies with the Sustainable Development Goals (SDGs) to reduce carbon emissions and redefine sustainable travel. It is promising to see that hotels are taking responsibility for their actions related to society, including the use of technology and energy consumption, also ecological concerns, and the portrayed respect for local communities. 
Climate action is a component of the UNSDGs, and given its complexity, requires the involvement of both the government and the public. Metz et al. (2007) consider that to promote a reduction in GHG emissions, governmental agencies may employ various tools, including setting environmental rules for public businesses, imposing legal fees on CO2 emissions, and offering monetary stimulus for technology development. 
Marriott's Corporate Social Responsibility (CSR) program has two sections that relate to Goal 13 (climate action): Sustain Responsible Operations and Nurture Our World.  The initiatives also connect to social and economic dimensions. Marriott is employing different tools to support places where calamities occurred, such as the "Take Care" Relief Fund and the Disaster Relief Fund. The aim is to support partners, businesses, and the public in disaster-hit areas. Furthermore, the collaboration between Amazonas Sustainable Foundation and Marriott Hotel encourages the reduction of deforestation (Amazonas region), as well as global projects for the restoration of forests, including in Cairo, Burkina Faso, and Pike National Forest, Canada (Marriott.com).
It is worth noting that the Sustainable Development Goals include a goal that focuses on achieving financial growth as well as decent work. This objective seeks to achieve full employment, equal pay, and an increase in GDP (at least 7% per year) for underdeveloped countries by 2030. Additionally, the goal addresses critical issues such as putting an end to slavery in contemporary times and the illegal labour of young people, supporting tourism in creating employment opportunities, and reinforcing national financial facilities. This sustainable goal has been widely addressed by hoteliers (Jones and Comfort, 2019).
Marriott's unwavering commitment to sustainable practices is exhibited through its proactive measures to assist employees impacted by natural disasters and the provision of equal opportunities to all employees, regardless of their backgrounds, for compensation and positions within its hotels. The company's "people-first culture" embodies its philosophy of prioritizing employee well-being, fostering career advancement and personal skills development, and creating a feeling of camaraderie within the organisation. This approach is both admirable and commendable, demonstrating Marriott's dedication to creating a sustainable future while supporting the needs of its employees.
In today's hospitality industry, providing guests with an exceptional experience is a top priority for hoteliers. As a result, sustainable principles and policies have become a key focus for many companies in the industry. Marriott International is one such organisation that has launched its new Corporate Social Responsibility strategy, named Serve 360, which aligns the hotel’s respectable business practices with the SDGs (Marriott.com).
As a part of this strategy, Marriott has made several commitments such as reducing water consumption and carbon emissions, cutting food waste by 50%, educating its associates on human trafficking awareness, and integrating human rights criteria into its sourcing and recruitment policies. Adopting sustainable business practices not only helps hotels improve their reputation, but also enhances their brand image, guest experience, and revenues.
Anthony Capuano, the CEO of Marriott International, discussed the company's Serve 360 strategy which reflects Marriott's resilience and commitment to the core value of serving the world and has renewed the company’s support for the communities and environments where it operates. Despite the climate crisis challenges, Capuano expressed his pride in the company’s constant efforts towards sustainability and civic influence, and its allegiance to all its associates (Froehlich, 2022).
Marriott's implementation of the Serve 360 strategy will foster innovation and enhance the company's competitiveness, while also contributing to addressing some of the most pressing challenges facing our world today. This approach is indicative of the company's commitment to corporate social responsibility (CSR), which not only benefits the environment but also translates into better long-term profits. The financial statements of the company reflect the growth it has achieved, with the first quarter reporting a net income of $757 million, in contrast to $377 million in the three-month based financial report for the previous year. This demonstrates the financial advantages of sustainable practices, and it is a testament to Marriott's commendable commitment to sustainability and social impact (Marriott.com).
However, it is important to consider the potential drawbacks of corporate social responsibility (CSR). One major disadvantage is the impact on public image, as any missteps can result in a loss of reputation. To build trust within the community, a company must invest time and effort. It is essential to acknowledge the fact that implementing CSR programs can lead to high costs, unintended consequences, and increased accountability. Companies that prioritize social responsibility are subject to greater scrutiny and must be prepared for this additional level of attention (Martín de Castro & González-Masip, 2020). 
The formation of the SHA, Sustainable Hospitality Alliance, gathering 14 successful hotel businesses worldwide, is a laudable initiative towards ensuring a responsible and sustainable hospitality industry. The Alliance's unique representation of collective responsibility for supporting and protecting destinations and communities is commendable, especially considering that its members represent a quarter of the world’s hotel industry by rooms, counting Hilton, Radisson, and Marriott International. By committing to advocating for ceaseless action on critical issues like youth employment, human rights, water resource management, and climate change the Alliance's alignment with the UN SDGs is noteworthy. These efforts should continue to ensure a more sustainable future for the hospitality industry (sustainablehospitalityalliance.org, 2020). 
The Circular Economy is widely recognized as another thoughtful approach to protecting the environment and enhancing the operations of several hoteliers. This system efficiently repurposes goods that have reached the end of their service life, thus minimizing waste and closing loops in industrial ecosystems. The Circular Economy aims to rebuild different types of capital, including financial, manufactured, human, social, and natural and provides organisations with various opportunities and solutions (Stahel, 2016).
Marriott International has committed to the global Race to Zero campaign and is taking significant steps towards promoting sustainable practices. The organisation aims to achieve a reduction of emissions from greenhouse gas to a value of net zero throughout its value chain by 2050. As part of its sustainable practices strategy, Marriott is reducing single-use plastics, minimizing food waste, and operating more responsibly through certifications (news.marriott.com, 2021).
Geissdoerfer (2017) has analysed the concept of circular economy and suggested that it can be achieved through various methods such as repairing, reusing, remanufacturing, refurbishing, and recycling. Marriott Hotel has incorporated circular economy principles into its business practices using its toiletry program, which aims to avoid millions of single-use plastic bottles from going to landfills each year. Specifically, Marriott has replaced small single-use bottles with larger pump-topped bottles, resulting in an estimated 499 million little containers stopped from ending up in landfills annually. In addition to the toiletry program, Marriott is also working to reduce its food waste by 50%. This is being accomplished through an informative campaign on internal food waste prevention. By educating its employees and implementing best practices, Marriott aims to minimize food waste and contribute to a more sustainable future.
The company is also a member of the Evergreen Alliance and has planted over 415,000 trees to support ecological resolutions for sustainability and citizen objectives. In addition, Marriott in partnership with The Ocean Foundation, works on removing and repurposing the sargassum seaweed, an innovative initiative that supports ecosystem restoration and carbon sequestration. Overall, Marriott's circular economy initiatives align with its corporate social responsibility endeavors and demonstrate its pledge to sustainable practices.
Marriott International and Hilton Hotels have both taken noteworthy steps in the direction of sustainability, with a focus on reducing their negative impact on the environment. Marriott's CSR program, titled "Sustain Responsible Operation," has resulted in 36% of their hotels being recognized by sustainability standards (Landau, 2020).
Furthermore, Marriott is aiming to increase the use of renewable energy, diminish carbon intensity, and make significant progress in this area. Hilton Hotel, on the other hand, launched its campaign Travel with Purpose 2030 Goals, which aims to reduce waste and minimize plastic waste by offering a digital key to guests (Hilton.com).
Additionally, Hilton has opened in the U.S. the only net-zero-certified hotel, called the Hotel Marcel New Haven. It is encouraging to see companies taking responsibility for their environmental impact and implementing sustainable practices (Hilton.com).
Marriott International's devotion to diminishing GHG to a value of net zero by 2050 is admirable. Additionally, Marriott plans to improve building design efficiency, install smart thermostats, and build electrification to maximize renewable electricity (Wroten, 2023).
A key area for the hospitality industry to consider in the reduction of GHG emissions is through dietary changes. Given that hotels often offer meals during their guests' stays or have a restaurant within their premises, a change in menu could facilitate a reduction in GHGs. A major new study highlights that the production of meat accounts for 60% of all greenhouse gases worldwide, underscoring the significance of considering alternative dietary options to reduce emissions (Milman, 2021).
The paper has presented an overview of The Marriott Hotel's sustainability initiatives and circular economy actions, highlighting the company's pledge to promote the welfare and prosperity of the environment and its guests. Through its various sustainability programs, the hotel strives to support the health and prosperity of communities, foster a greener economy with reduced emissions and pollution, and ultimately advance its business success through the financial benefits of sustainable practices. 
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