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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Suited Cars website demonstrates a satisfactory loading speed between 2–3 seconds on both mobile and desktop platforms. The website pages move through transitions that do not produce noticeable delays thus creating a pleasing user experience. The webpage displays images together with text promptly indicating it uses effective web speed optimizations (Tua Manalu et al., 2024). The website loading time extends for a bit longer when accessed through slower mobile data connections. The site delivers swift and effective search capabilities to users who need rapid service-related information.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Online visitors of Suited Cars can access numerous sub-pages which include "Airport Transfers" and "Wedding Cars" in addition to "Corporate Hire" and "VIP Travel." Customers can easily navigate through website sections because the homepage provides these services through a navigation bar which links directly from the top of the page. The homepage contains visible and direct links under call-to-action buttons which lead to relevant sub-page destinations The key to increasing user happiness and maintaining their engagement stands on simple website navigation, especially in industries based on services (Dewi and Cahyaningrum, 2025), in contrast research shows that complicated navigation systems cause customers to get frustrated and leave the site (Sharma, and Dutta, 2024).

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Clients have access to request bookings through the website by using its available booking feature. Through its available online booking form people can enter their trip information to select transportation choices before submitting a request to the system. Customers can submit booking requests efficiently through the website although adding real-time pricing and instant confirmation would enhance the booking process even more. A complicated or challenging booking interface causes a double detriment by reducing customer trust and book completion frequency (Tang, Wang and Kim, 2022).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
A live chat option should be implemented for immediate customer service because this would let users get answers immediately while building their engagement with the website. Strategies to enhance the website function include immediate pricing calculation and an accelerated booking process during checkout. The text alignment as well as spacing on mobile devices requires improvement to maximize readability. The site could become more accessible for all users by introducing bigger text options next to text-to-speech functionality. The essential elements for enhancing customer experience and boosting booking completions involve mobile streamlining and data entry simplification (Nurshuhada et al., 2019).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Suited Cars website maintains a high-quality executive appearance through its black, white, and gold colour scheme together with its formal design elements. The website displays refined desktop arrangements through its well-distributed content areas. The website functions properly on mobile screens yet some text blocks overlap each other, and specific images do not resize accurately. Today mobile-friendly design has become essential because smartphone users expect seamless service performance (Sunarmie, Pamungkur and Elliyana, 2024) while accessing services through mobile devices. 

	Question 2b - How does the website use imagery, video, and colour? 


	Answer:
The website depends on professional standard images of luxury vehicles to build exclusivity and professionalism among its visitors. The site focuses on Black-white design elements linked with gold accents to strengthen its brand presence. Extraordinarily little video content exists on the website though it presents a chance to deepen user engagement. The site would gain additional dynamism through short promotional videos along with customer testimonials. An integration of proper video optimization leads to better user trust and improved perceived service quality (Sunarmie, Pamungkur and Elliyana., 2024).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
An online chat tool appears absent from Suited Cars website currently. The lack of an online chat tool may present a significant problem because contemporary customers expect immediate responses throughout their online service browsing experience. Users would enjoy a better experience if the website added a real-time chat feature that addresses questions regarding pricing along with service and availability details. The speed of personalized chat interface communications speeds up the booking process while establishing better trust relationships with customers (Ho, 2021).Implementing this feature enhances responsiveness to customers while also increasing satisfaction levels.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The Suited Cars website enables visitors to access social media through Facebook and Instagram by using links found at the base of the homepage. Although functional the car-related graphics need more attention regarding their size and placement for better visibility. Social media links that users can use actively serve as key elements for brand visibility and customer communication. Higher prominence of social media links combined with contemporary icons or built-in social media feeds will boost visitor interaction with the brand independently from the website domain. Active and credible digital presence requires businesses to strengthen both their social media engagement periods as well as its quality parameters (Wattenberg., 2024).

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Suited Cars presents clear details about its services through the homepage and elaborates these services on separate dedicated pages. Prospective customers can easily recognize essential services including airport transport, wedding transportation and corporate vehicle rental and event travel services from the website. Every specific service page briefly describes its content, so customers easily understand the service inclusions along with potential advantages. The company builds trust and defines its offerings to clients through its simple structured presentation approach. A business needs to use concise and transparent service listings to both optimize customer journeys and build loyalty (Nguyen et al., 2023). 

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Real customer testimonials placed on the homepage demonstrate how the company maintains prompt service along with professional practices and high-quality transportation. The reviews on their website lack proper dating and this makes it difficult to determine their current validity. A separate reviews page or a Google Reviews and Trustpilot implementation will make the website more transparent and trustworthy. Up-to-date reviews bearing time stamps help future clients trust service consistency across time, which leads them to make booking choices. The literature shows that easily viewed and modern customer reviews establish confidence in customers while delivering substantial growth to conversion rates (García et al., 2024).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The high-quality service presentation at Suited Cars utilizes luxurious vehicle pictures and expert website design alongside thorough explanations of luxury and comfort along with reliability features. The website language at Suited Cars addresses business clients along with high-end personal service customers with a sophisticated vocabulary. Anyone in need of professional chauffeur service should choose Suited Cars because their trustworthy business brand, premium vehicles and dedicated personal service make it an attractive option for notable events and business travel.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Customers cannot find prices on the website because the company creates personalized offers that depend on specific client preferences and destination demands. Tailored quotes enable the company to adapt their pricing structure for corporate travel contracts as well as personal celebration bookings. Despite its advantages for price disclosure the personalized rates maintain the brand image of luxury service. The company invites potential customers to request personalized quotes by phone, thus adopting an exclusive service method that matches their professional brand identity.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Chauffeur service Birmingham

	
	2. Executive car hire

	
	3. Luxury airport transfer

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Searches for "chauffeur service Birmingham" display Suited Cars among the top ten Google results due to its successful use of SEO strategies. The search position for "luxury airport transfer" tends to place the site slightly below its performance in the "chauffeur service Birmingham" results. The website ranks within the top ten Google search results because of consistent SEO updates along with keyword optimization and added content creation which can enhance its placement. The website maintains suitable visibility on search engine results pages for local clients, but more specific Search Engine Optimization approaches would enhance its performance even further. The effectiveness of SEO techniques specifically aimed at targeting local keywords stands as the critical element for better search engine positions and customer interactions according to García et al., (2024)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Although social media platforms have grown in popularity, businesses in the UK still greatly depend on websites to succeed in their operations. Through websites companies can create a central platform which shows their professional services to build their brand authority while giving essential details to customers. A website enables businesses better control over their content and customer engagement since it differs from social media platforms. The website of Suited Cars provides both credibility and serves as the primary gateway for clients seeking serious business opportunities. Websites remain crucial resources that serve people's needs in the present time.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The website of Suited Cars needs to include a live chat function. Such an improvement enables customers to obtain quick responses during booking sessions which shortens their time-to-book. Clients who use digital platforms in modern times need fast interaction so providing live chat operations will increase lead capture and conversion rates. The addition of live chat proves that Suited Cars cares about customer ease and operates ahead of rival companies.
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