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INTRODUCTION


Marketing is part of management process that helps in identifying the existing need of customer, generate the demand through promotion, set pricing strategy as well as distribution channel. This whole process takes between the buyer and seller that helps the buyer to satisfy their emerging desire as well as seller to achieve long term success (Khan and Adil, 2013). Thus, to form long term relationship with the customer online platform or digital marketing tool is used like social media or email marketing is used which is a part of ECRM. To better understand the report Travellodge hotels has been selected which is one of the largest chains of hotel that provide various services to its traveller such as hotels, food services, meetings, lodging and so on. This report cover the importance of marketing information system and its effectiveness within hospitality and tourism industry for marketing, information gathering and communication.

MAIN BODY


Marketing Information System is part of management information system which include the gathering of data, storage as well as share the processed information to the manager in order yo formulate efficient business decision. The data for business is generated from both internal as well as external sources on the continuous basis to create viable decision for business (Lane, 2016).  Thus, based on the information gathered from various sources business can make effective decision related to new product development, distribution channel, packaging, promotion and so on. Hence, the external factor are not in control of business but it affect the overall functioning of business. So business take the help of MIS and take the proactive decision in order to overcome the negative circumstances by making the favourable strategy in favour of an organisation. Hence, it is significant for Travellodge hotels to collect the data in order to gain competitive edge over the rivalries. Therefore, the various importance of Marketing Information System for marketing, information gathering and communication are defined below:

Evaluation and control: Marketing information system provide the company's proper evaluation of its marketing strategies and help them to control the market by communicating various new plans and areas to explore. Evaluation and control are considered as an important activity which helps it to manage its marketing program (Simkin and Dibb, 2013). The MIS helps to communicate in an effective manner to implement proper control and gather all the required information in order take effective decision. Travellodge Hotels also uses MIS to control its business operations and evaluate the performance and collect all the required information to enhance its operations and market their deals.

Want Creation And Delivery: Marketing goals for the company have changed from satisfying and understanding the needs of the buyers to deliver and create the demand for its consumers. With the help of marketing information system companies create wants for the company and market its product which can satisfy the wants, it also collects the information before creating a want for that particular product and after the delivery of the product and gather feedbacks to make necessary changes. This marketing information system is also used by Travellodge Hotels to communicate the information about it is various packages and create a want to explore new areas.

Non-price Competition: The price competition has resulted in the cutting of prices making whole industry suffer due to the losses incurred. Marketing information system uses the information collected on the awareness and attitude of consumers towards the prices and products offered by it and its competitors in order to implement non price competition. In Travellodge Hotels, it also uses the marketing information system to collect the information and market their products and services to target its customers in order to implement non price competition. It communicates about the products and services in an effective manner to capture a huge market base (Baker and Magnini, 2016).

Closing Information Gap: Marketing information system is considered as a vital role due to the expansion of geographical market, the market has expended from local to national level and to international level. Due to this expansion of market the information gap between the market and the organisation are widened up (Purvis,  2015). The exporters working on an international level need the information as they operate at very far from their markets. In Travellodge hotels it is important for it to close the gap between the information system as they provide various international packages to it customer which makes it important for it to close the information gap.

Customer insights: MIS generate the information regarding customer which helps the business to satisfy the requirement by giving stiff competition to the competitor (Wilson, 2014). In context to travellodge hotel marketing research assist to gather the information and finally converted it into solution to communicate its effectiveness to the ultimate user. 

Marketing research: Based on the deep insights of customer marketer identify the opportunity as well as solve the problem in order to analyse the relevant marketing information.  Moreover, market research collects the data from primary and secondary source, organises it as well as interpret it in efficient manner (Blythe and Martin, 2019). Herein, Travellodge Hotel can make the use of technology and people to prepare the strategic decision. Therefore, it provide immense contribution in marketing information system that provide factual data which assist the business to take quicker and accurate decision.

Minimises the chances of crises: As business operate in dynamic environment which keeps on changing so it is essential for the business to anticipate the future so that they can enhance their workforce and work accordingly. Like, Travellodge hotels can track their profit margin based on their expenditure. This helps the company to move significantly and cope up with the crises which helps the business to operate its operation significantly (Nirschl and Steinberg, 2018). 

Internal record: Internal record refer to the internal source of business which can be easily accessed by business. It is basically generated from customer database, supplier, operation data, sales data and so on (Stahlberg,  and Maila, 2013). In context to Travellodge hotels keeps the documentation of each and every record like the invoices, billing document, reservation or travelling expenses of traveller. These report helps the business to formulate the sales strategy for future.


Customer database: Management information system works as as tool for electronic customer relationship management by maintaining the best possible record of customer. It include the phone number or the address of customer so that business can use the digital platform to communicate with their customer. Like, respected company can prepare customised messages or advertisement for the youth to be a part of adventurous trip (Clow and James, 2014). 

Marketing Intelligence System: As internal record helps the provide the information related to internal sources which is valuable but itself not efficient in order to make business decision. Thus, marketing intelligence system helps the business to generate the information from the external environment like change in marketing trend, requirement or preferences of customer, promotional strategy and so on. The market of respective company utilises this data to gather the external information and make effective decision by communicating the better result to the stakeholders of company. Further, for this company on the regular basis provide training and development session for its existing as well as potential employee. This helps to be a part of innovative team where changes are accepted based on the external environmental factor.

Receives the vital feedback from the customer: All the creation of data and preparation of business decision is done for the satisfaction of ultimate user of services. So marketing information system involve a very essential practice where the constructive feedback is generated from the traveller of selected company. Hence these reviews are used to modify the services of business and attain the business standard successfully. For instance, business people require the company to book those hotels which consist of conferences where business meeting can be held without any disturbances. In that case marketer understand the need of their target market and make effort to provide them desirable services (Pike, 2015). 

CONCLUSION


From the above report it has been concluded that marketing essential is an essential function of business that provide various advantage related to gaining the information and satisfy the need of customer in order to build long term, relationship. Along with that marketing information system is an essential component that helps to gather the data from existing record or external sources to anticipate the future trend or requirement of customer for the services. This helps the business to remain head of competitors by gaining long term sustainable achievement. 
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