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CSR is a ubiquitous term and is very important among large corporations. CSR represents corporate social responsibility and deals with reporting to large corporations about social and environmental activities and their impact on the environment. CSR practices have become increasingly common, from building relationships with the community to reducing waste and pollution and employee development (Holcomb et al., 2007). The broader range of CSR initiatives hospitality companies undertake has thus generated a significant interest in research and understanding (Ryan, 2015). 
According to Statista (2024), a survey was carried out between July 2019 and the same month in 2024 to explore whether travellers from Great Britain were choosing more ecological hotels to contribute to reducing the impact on the environment. In July 2024, the share of travellers who are thinking and intend to use ecological hotels has increased massively in the last two years to 38% (Statista, 2024).
This academic essay aims to mainly discuss the subject of CSR and its impact on sustainable practices in the tourism and hospitality industry. To develop this, London Marriott Hotel County Hall was chosen as the main case study, and its primary purpose is to answer questions such as what the CSR practices of the organization are, how they incorporate CSR into Marriott’s business practice, what challenges this represent on the companies, and also what opportunities or impact these practices can have on the local environment or even more widely on the hotel.



Bowen (1953) introduced for the first time the concept of "CSR" which represented Corporate Social Responsibility, a concept introduced in his book called "Social Responsibilities of the Businessman" (Bello et al., 2017). Since the introduction of this concept, CSR has become an increasingly ubiquitous but also very popular concept in the corporate world. This concept of CSR refers to the ways in which large organizations can thus exceed the obligations they have towards specific stakeholders through corporate governance but also through regulations, according to Johnson et al (2008).
Most companies have defined CSR practices as something secondary to the imperative of business growth. Also, as an answer, many studies have tried over time to identify the aspects of CSR management and performance, both positive and negative, which ultimately have a major impact on corporate financial performance measures. This topic is one of the most searched and researched topics of the CSR concept for the tourism and hospitality industry, according to (Dief & Font, 2012). The regulations of the UNWTO and the "World Travel and Tourism Council" as well as the "Green Hotels Association" are regulated, which are followed by the implementation of CSR in the tourism industry (Tsai et al., 2012).
The concept of CSR is described by UNWTO (2018) as one of the "extra-legal" but also "extra-economic" behaviours of companies in this tourism industry. This fact is due to the need to strengthen the argument "to be a better business". Most CSR strategies in the tourism industry are classified into four distinct dimensions such as "community relations", "environmental issues", "employee relations" but also "product quality" according to the research of Holcomb et al (2007).
The London Marriott Hotel County Hall company, which will be discussed later in this essay, is part of the Marriott hotel chain that has franchised such hotels under 18 brands including "Marriott Hotels & Resorts", "The Ritz-Carlton", "Bulgari" and " JW". Marriott” (Krupskyi et al., 2017). This "London Marriott Hotel County Hall" brand is located along the Tmisa river in the south and it combines both luxury and history as well as modern comfort. The building dates back to 1922, being one of the clear witnesses to the significant moments in the political history of Great Britain, making it a very good example for this Essay that studies the practice of CSR (Forbes Travel Guide, 2019)
London Marriott Hotel County Hall has adopted a number of sustainability practices being very prominent but also substantial practices. These practices are thus the "Declaration of Environmental Policy" adopted in 2007, as well as the achievements in the fields of integration and immigration, diversity and inclusion as well as the adoption of human ethics, which can be found in their sustainability reports for 2012 . -2019. According to the London Convention Bureau (2020), the London Marriott Hotel County Hall is one of the few hotels in Great Britain to hold the "Green Key" certificate for the work it has done in terms of sustainable practices.
Also, this evaluation was carried out according to very strict standards as well as through customer relations, staff commitment or even more sustainable management of both its food and energy and waste, water and cleaning products (London Convention Bureau, 2020). The hotel has adopted an initiative imposed by the Marriot hotel chain, and this sustainability and social impact initiative is designed to increase Marriot's business, but also to balance the needs of associates, owners, customers, communities and the environment. This initiative is called "Serve 360: Doing Good in Every Direction" and this platform includes commitments for the year 2025 such as reducing water by a percentage of 15%, carbon by a percentage of up to 30% and food waste by up to 50% representing half of what the hotel wastes annually. Also, the inclusion of criteria regarding human rights is something essential for all Marriott hotels including the London Marriott Hotel County Hall, in incorporating these rights into their recruitment policies (Tan, 2018)
Most of the time, CSR services are Intangible services, but they are ultimately evaluated based on the appreciation of quality, more than on the tangible attributes of the product itself (Bello, Jusoh and Nor, 2020). However, the goodwill created by this CSR initiative is transferred to the image of the brand itself, which can thus create a major difference from other brands and thus create greater loyalty and trust on the part of customers as well as employees or investors (Chen et al., 2021).
Both LEED and Green Key certifications held by the London Marriott Hotel County Hall and certifications such as Green Seal, thus build entire brands around the concept of sustainability (Singal & Rhou, 2017). The London Marriott Hotel County Hall thus organized a series of cleaning challenges which in return offered career counseling but also both support and training for 20 young people who had the ambition to thus double the support in 2013. According Nicholls (2013), London Marriott Hotel County Hall hired two employees from "Fairbridge" of "The Prince's Trust" who thus offered disadvantaged young people a series of major opportunities to gain a broader perspective in the world of work. (Nicholls, 2013). At the same time, the hotel also reduced its energy consumption in the rooms by up to 37% by cleaning the filters in the air conditioning units. In addition to all these changes, significant changes were also made to the operating times of the air conditioners as well as the heating of the banquet halls, thus leading to more significant energy savings (Kain, 2024)
The latest annual report of the Marriott companies, including Marriott County Hall, highlighted its CSR in 2020. In the first category, "Nurture the World", the company played an essential role in supporting communities, associates, and guests during the COVID pandemic. For its community, the company thus offered accommodation at a reduced price for health professionals by donating cooked meals and supplies of significant importance for frontline work. It also offered a space for organized non-profit events in the health field. For its associates, the company has established a wellness program that supports mental health and distributed more than 1.45 million USD of medicines and other essential items to employees in 16 markets. Also, in the second category, "Sustaining responsible operations", Marriott did very well in reducing carbon intensity. Also, its progress in building adaptive reuse projects is extremely notable with owners worldwide, which allows the reuse of land and existing buildings when building new facilities (Xie, 2022). Considering the CSR potential, it brings to hotel brands and individual properties, all activities that include CSR in the accommodation industry are often very ambiguous. As a multidimensional construct, CSR has often been cited as "the continuous commitment of businesses to behave ethically but also to contribute to economic development, thus improving the quality of life and the workforce at the same time, according to World Business Council for Sustainable Development (1999) cited in Levy and Park (2011).
The terms CSR and Sustainability are very similar terms and can be used in a similar way. To better understand, the term CSR is defined more widely but in a normative way, but sustainability also emphasizing the horizon on a longer term. The term CSR is defined as a series of corporate policies and activities that manage, evaluate and govern the responsibility of a company, as well as the impact it has on society and the environment.  According to KPMG (2013), cited in Christensen et al. (2021), CSR often aims to improve social welfare or make corporate activities more sustainable. 
According to KPMG (2013) which was cited as such in Christensen et al (2021), CSR thus often aims to improve social well-being but also to be able to do all corporate activities in a much more sustainable way. The CSR approach and reporting are thus limited to what is thus considered relevant or even essential for investors in all their decisions regarding investment information, according to Zhang & Yang (2021). 
CSR activities can make a significant contribution to the formation of the image and the adaptation of the local market on a company, thus working to reduce the systematic risk of a company. Their results show that socially responsible CSR actions did not have a moderating effect between internationalization and systematic risk (Front et al.; J., 2018). Many companies consider CSR a marketing tool for building a positive image for their businesses. As such, the need to obtain a more competitive advantage over the more socially responsible tourist enterprise has thus appeared as one of the critical factors of CSR. As mentioned by Melubo et al. (2017), the need to attract more tourists motivates tourism companies to get involved in the practice of social welfare as well as the environment.
The Companies Act, in particular, obliges large companies to report non-financial information as well as its impact on the environment and society, and this framework includes CSR reporting, thus making it mandatory for companies to disclose all efforts but also sustainability risks in areas such as carbon emissions or even climate change (Legislation.gov.uk, 2024). The Climate Change Act 2008 thus obliges companies to align all their operations with the United Kingdom's net zero objectives, emphasising reducing greenhouse gas emissions and thus promoting environmental sustainability. All these legislative frameworks shape all CSR practices, especially in industries such as hospitality, where thus sustainability is in constant anticipation of regulation but also drives consumers (Legislation.gov.uk, 2024a)



In conclusion, Corporate Social Responsibility plays a vital role in shaping all more sustainable practices in the tourism industry and hospitality. London Marriott Hotel County Hall exemplifies how large corporations can successfully integrate CSR into all their business models, benefiting the community and the environment. Marriott's initiatives, such as reducing carbon emissions, supporting employee well-being and contributing to social causes, thus demonstrate how CSR promotes the positive image of the brand as well as customer loyalty, which is aligned at the same time with global sustainability objectives. The company's commitment to social issues, diversity, and environmental management highlights a broader impact that CSR can have beyond financial profitability. Through its "Serve 360" platform, Marriott has demonstrated the potential of CSR in driving both ethical business operations and long-term success. 
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