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[bookmark: _Toc78763661][bookmark: _Toc79241518]Introduction
[bookmark: _Hlk80979570]Community engagement refers to the process where the people of a certain community or society come together to focus on different problems within the community and require inclusive participation from all to bring change for the betterment of the society and its residents. It is composed of proper healthcare, education, housing and urban development and efficient transport etc. The community programme that is selected is parks and recreation. The United Kingdom government provides funding to create these green spaces. It also facilitates people to engage in many community activities. These shared community engagements in society allow the neighbours to become friends and family. The parks provide the community to engage in innovative programs, health activities, entertainment facilities, inclusive community offerings and lastly it generates revenue in exchange for the services. However, since they are most of the time funded by the government, it is mostly for public welfare. The report will focus on how to properly plan and coordinate the community engagement programs. The practices, roles, standards and benefits will be discussed. Then the use of social media to increase participation and making people aware and excited about the community programs. Lastly, recommendations will be given according to the analysis. 
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The project programme that has been chosen is the parks and recreation programme to promote community engagement. Parks and recreation create many opportunities. It not only has economic benefits but also has health, social and environmental effects. For instance, a tiger named tango was saved from death by the British wildlife park. The best practice of community engagement is composed of engagement program designing and planning, governance, implementation, evaluation, and sustainability. 
There are nine principles of community engagement that will be discussed. The first principle is being clear about the purpose, goal, and the community that the individual wants to engage. The organisers and researchers of the programme need to determine and define the purpose of the community program. It also includes defining the population that will engage in the activity. For instance, the purpose of parks and recreation is recreational activities, entertainment and leisure and the goal is to create economic value and has social, health and environmental impact (Williams, 2018 p.1263).  The second principle is about learning about the community. To make a community program more engaging and successful. It is crucial to know about the history, culture, social nature and network, experience, and population demographic etc. It aids in creating a program that can benefit most people (Williams, 2018, p.1263). For instance, if the population is mostly overweight, the park can include exercise programs whereas if the demographic is older people, it may include light exercise since older people are more prone to breaking bones. For the implementation of community engagement, it is crucial to go to the community and establish relationships. Community involvement is the epitome of the program’s success. The society members should be included in the planning and implementation of the plan. This will aid in understanding the issues, concerns, or barriers to participating. By talking to key leaders and groups a constructive solution will be taken. Also, diverse groups can be included by taking different ethnicity leaders. For instance, parks and recreation in the United Kingdom have shown at least a 25% increase in exercise (Williams, 2018, p.1263). In the community, the individuality of people should be respected and promoted. Individual rights, interests and opinions should be respected. It will aid in creating trust and creditability. When community individual is included to identify the problem issue. It makes them feel a part of the process and thus community resistance is decreased. For instance, an individual knows the best way that will aid him and so he or she will give an opinion based on his or her point of view. However, it may not be optimal for other people (Greenberger and McNaughton, 2019, p.99).  It is vital to partner up with the community. The equitable community partnership and transparent discussion duties, responsibility, authority, and decision-making will lead to effective management. The interested partner individual will identify the opportunities and the benefits that they will get. As an example, in the United Kingdom partnerships based on the community are working with the rail industry. It has been instrumental in shifting towards an environmentally friendly and suitable travel system (Greenberger and McNaughton, 2019, p.99). Community diversity should be appropriately recognised and respected. Globalisation has made travel easier, and people migrate from one country to another. The United Kingdom has also seen migrations and there is a lot of different ethnicity, religion, caste and creed. Also, diversity and culture are determining factors in the community engagement process (Greenberger and McNaughton, 2019, p.99). So, when community culture and norms are considered and celebrated, the participation risk is minimized. The community assets must be properly identified and mobilised. In a society, different people with different educational qualifications and backgrounds will have different expertise. Their skills, knowledge, experience, and social network will be included in the engagement process for building community assets (Dorgan, 2018, p.45). This will lead to long term planning and collaboration and ultimately long-run outcomes. There should be scope for flexibility. It will pave the way for change. A new partnering relationship between the community of individuals will lead to new affiliation, alliance, asset, and social network. This will lead to changes. The capability to adapt and change will help in solving the community issues as future problems will arise. Also, in the United Kingdom it has been found that flexibility also leads to innovation and constructive solutions (Dorgan, 2018, p.45).
In this part, the standards of community engagement are going to be expressed. Community collaboration and long-term commitment are paramount for community skill-sharing and growth.  Most of the time community partnerships can be short-lived as it is dependent on a specific plan and initiative. However, long term partnership engagement will lead to maximum output and benefit. So, such strategies should be taken that maintains motivation and keeps the individual committed. The United Kingdom government has provided national guidelines and procedures that assist in maintaining a commitment to collaboration (Dorgan, 2018, p.45). Community engagement standards are created based on policies that reflect four criteria. They are Participation, Inclusion, Equality and Fairness.  Inclusion Standard means no discrimination in respect of caste, creed, race, religion, age, gender, disability etc. All the people in the community have the right to equal access to wealth, health, justice, and other opportunities (Danseco, 2020, pp.59-64). This leads to a better lifestyle for everyone within the community. The parks and recreation program are free for all in the United Kingdom. Support Standard provides the tools and expert advice to overcome any challenges and figure out strategies to enhance the experience of individuals and eliminate the issue that impedes participation. The parks and recreation can collaborate with individuals who are talented and skilled and give them the motivation to engage (Danseco, 2020, pp.59-64). Planning Standard ensures the participation of the stakeholders from the start. The stakeholders come together to create a plan defining the scope. The best engagement plan is accepted, and the plan is created based on the SMART goal which determines what facilitates will be provided by the park is determined in this stage (Danseco, 2020, pp.59-64). Working Together Standard refers to the need of working together which is created based on trust, mutual belief, and confidence. The parks and recreation need to work together to ensure proper maintenance and functionality of the activities. Methods Standard means determining and selecting the method that is suitable for undertaking community activity. Methods should be chosen that is appropriate for the objective. The Park and recreation program will use one method for attracting stakeholders and another method for making community people exercise (Hall, 2019, pp.1-17).  Improvement Standards refers to looking for ways that better improve the member experience. The introduction of safari parks has improved the event impacts.  Impact Standard means what effect the program will have. Parks have economic, social, health and environmental impacts. Communication Standard means the proper management of communication which will maintain confidence and trust. Transparent and clear relevant information should be communicated. For instance, the parks must properly communicate the goals to achieve them (Hall, 2019, pp.1-17).
Working with others indicates a Standard that creates social cohesion. The individuals engaged in parks and recreation work together which can create a lifelong bond between them. Feedback Standard is crucial. By listening to feedback, the parks and recreation team can identify their weakness and can create strategies which enhances community experience (Hall, 2019, pp.1-17). Effective community engagement allows the stakeholders to collaborate and work together. This partnership creates a bond between the individuals and creates a strong friendly and harmonious relationship between the stakeholders. It ultimately creates social cohesion (Gilchrist, A., 2009, p.89). Such as, by providing equal access to all ethnicities and groups of people in parks and recreation, social cohesion is achieved.  Community engagement means the collaboration of individuals with different skills and abilities. It creates a diverse team of knowledgeable and talented individuals. So, all the prospects of the program are well thought, and roles are fulfilled by the individuals who are proficient in their work. This leads to the optimum outcome and paves the way for a healthier society. However, if everyone was from a homogenous background then it would not have created a better outcome (Gilchrist, A., 2009, p.89). Community engagement facilities the opportunity of shared responsibilities and accountability. It leads to increased scrutinization and reduces absenteeism. So, individuals work hard more and strengthen the accountability of the individuals and alliances. On the other hand, if there was only one individual in charge, there would be no accountability. Participation of the stakeholders the more the better. In this way, the community can find out the issues and problems associated with a program or strategy. This enables to listen and take into account all of the citizen’s group’s issues which ultimately helps to identify a solution that is best for the society (Gilchrist, A., 2009, p.89). Thus, effectiveness, service delivery and efficiency are improved.
Stakeholder engagement is fundamental for community engagement. To get stakeholder engagement there are many tools. They are creating art, continuity mapping, public meeting, interview, workshops, focus groups, forums, web-based engagement, future search, open space technology, social media, citizen panel, roundtable discussions, street stalls and community surveys (Smith, 2017, pp.35-45). The social media platform is used to determine the target stakeholder audience. It makes it easy for people to tell their issues and engage in a community programme. Especially in the COVID-19 situation, social media has been the way of communicating with others. As lockdowns meant no human contact and there was no possibility for physical meetings. Also, social media platform has greater reach than other methods (Smith, 2017, pp.35-45). There are many different social media platforms Facebook, Instagram, Twitter, Linked In, WhatsApp etc. They may be different in their features but the common thing they have is connecting people. Parks and recreation can create social media posts, pages, and groups to introduce the facilities and the services (Mitts, 2017, p.129). The people can also be informed about the events and festival programmes in the park. It will create traction within the community. Twitter can be used to connect people with similar interests and passions, and they can help each other grow. Also, LinkedIn is a great way to meet qualified and skilled people eligible for planning and hosting community programs. The Park and recreation can assign a team or individual who can make the connection between the people that ensures and promotes community engagement. (Mitts, 2017, p.129).
Community programs should be created in a way that will create connections and social relationships between the people. When the connections will be made people will come together to work and solve each other’s problems. Modern society has made cities more ethnic and mixed culture of pot more than ever. The people within the community should have respect for another community member irrespective of caste, creed, or religion. There will be different ideas from different types of people and not all will resonate with the program in the same way (Day, 2006, p.132). So, their opinion should be taken to future widen the impact. The community members should be given the opportunity to interact with each other. So, they can talk and build close bonding and a sense of community. Every member of the community will have their own strength and weakness. Their roles should be assigned by their strengths. In this way, they can do a job efficiently and contribute to community development which creates a sense of belongingness (Day, 2006, p.132). The forward-looking approach to educate the community in the influencing internal and external factors of community development will aid individuals to understand the way to get the optimal community development (Day, 2006, p.132).


[bookmark: _Toc78763662][bookmark: _Toc79241520]Conclusion
The selected community engagement event is parks and recreation. Especially, in the summer, thousands of people in the United Kingdom go to parks. It has economic, social, health and environmental benefits. The parks and recreation management team can identify the recreational needs of the community people and make strategies according to them. Community participation and engagement are crucial to achieving it. The parks can also introduce recreational programs that have an educational element particularly for children that enhances memory and their cognitive abilities. Creative social media content should be created to promote community engagement.  Sustainable Park design elements, public recycling, awareness, education and outreach, sustainable park construction methods will lead to sustainable development. 
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