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First published in 2016 by Routledge, a division of Taylor & Francis, the Journal of Global Sport Management focuses on studies examining the global nature of sport and the management issues that sport organisations around the world face. Most articles in this journal examine how local, national, and international sport management is impacted by globalisation, governance, commercialisation, and cultural differences.
The importance of understanding sport management in a global context is a crucial issue that is frequently discussed in articles published in this journal. Since sport organisations now operate internationally, managers must consider cultural diversity, global governance frameworks, and the increasing economic importance of sport. The professionalisation of sport management, which emphasises the necessity of strategic planning, moral leadership, and evidence-based decision making, is another significant theme. Additionally, studies highlight how globalisation affects sponsorship, fan interaction, and sport governance.
Academics and students are the main target audience, though practitioners might also find it useful. This conclusion is supported by the journal's use of theoretical frameworks, peer-reviewed research, and citations to previously published scholarly works. Instead of being practitioner-focused reports, articles usually have a scholarly format with literature reviews, research methodology, and empirical findings.
Key terms like "globalisation in sport, sport governance," and "sport management" are defined in numerous journal articles. In general, these definitions are accurate and clear, which aids readers in comprehending difficult ideas in a global setting. They are helpful because they link the distinctive characteristics of the sports industry with more general management theory.
One important conclusion that is frequently highlighted is that globalisation has drastically changed how sports organisations function. Global fan bases, international media rights, and multinational sponsorship deals have all contributed to the expansion of sport's cultural and economic influence on a global scale. The fact that sports organisations must strike a balance between financial success, social responsibility, and cultural sensitivity really caught my attention.
Lastly, several authors recommend more research on governance frameworks, cross-cultural management, and the long-term viability of international sports organisations.
