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Metrics

• Understanding what's working and what's 

not with your digital marketing

• Market, Message, Media, MEASURE

• p315



• Know the right statistics!

• Data Manipulation

• Excel

• Presentation



• Impressions

• Clicks

• Views

• Conversions

• Attribution



• Google Analytics

• SEO

• Social

• Paid Results

– Google

– Facebook











Timing

• Learn from the data

– Campaign Timing

• Time of day

• Day of week

• Real Time

– Adapt and change


