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Student Journal; Health and Wellbeing- The Emerging Trends within Hotels
The hotel industry has undergone an immense paradigm shift from the days when wellness and fitness services were relegated to the back corner of the hotel premise to an era where health and well-being are at the forefront of the services in the industry. The reason for the paradigm shift is not a mystery, but well-being and health are some of the fastest-growing elements in the hospitality industry. According to the Global Wellness Institute report unveiled during London's World Travel Market, there is a projection that the industry aspects of well-being and health are expected to reach $919 billion Salomon(Lara. 2022). My persona reflects on the hotel industry's health and well-being trends in this student journal. The application of theoretical knowledge in implementing the well-being and promotion of health in the hotel informs the second section of this student journal. The last section of this journal discusses why the topic is important to the hospitality industry.
The merging of well-being and health as part of the hotels' services has been on the rise, owing to the awareness among travelers who prefer to visit hotels that offer unique accommodations. As such, the management of hotels has taken into consideration the growing demand from their customers to integrate wellness and health into their services. Since hotels want to present their customers with unique experiences that they are akin to, it is important to note that most customers prefer to visit hotels that promise them an experience that they resonate with as part of their daily routine.
The recent shift from the traditional gyms in hotels to the installation of fitness equipment in the customers' rooms proves to be an indication that the hotel industry is ready to provide the needed support for health and well-being to their customers. I believe that customers who hire services from hotels with fitness equipment know the importance of well-being and health. As such, they would prefer to hire the services of hotels willing to support them in their pursuit of health and well-being. For example, it is a trend in hotels to have wellness and health class that offer an array of services, such as group activities and yoga. It is the responsibility of the hotel management to ensure that they provide services that address the needs of their customer.
While working in the hotel industry, I will be able to first assess the customer reviews and responses on the services they think will address their well-being and health. It is imperative to note that conducting customer surveys and feedback is important to help introduce services that exactly address the customers' needs. The management of the hotel's personalization is a priority targeting all travelers; as such, identifying the specific wants and needs of the guests is an effective way of maintaining the services demanded.
In the same way, improving outreach is essential for the hotels to use while marketing their health and wellness services. The hotel employees are also to be informed on the knowledge of wellness and health to offer services that are beneficial to the guest visiting the hotels (Bas& Sivaprasad, 2021). An entire hotel system that supports well-being and health is important for long-term engagement with travelers. Employees should strive to identify the guests' profiles, then connect them with the hotel's wellness and health programs.
For the hotels to continue providing their guests with health and wellness opportunities in their facilities, there must be a constant assessment of the trends in the hotel industry regarding wellness and mental health. The growing trends regarding health and well-being include digital detoxification, mental health, yoga classes, and ethical living.
The topic of wellness and health for the hotel industry is important because it is bound to promote the level of guest satisfaction while using the services offered by the hotels. I believe that hotels that want to remain unique in terms of the services they offer should integrate wellness and health programs and facilities to benefit the customers. The increased awareness and demands for wellness provisions in hotels indicate that there is still a considerable gap in hotels that are yet to include well-being and health as part of the services they offer to their customers. The hotel industry is bound to constantly engage their guests through surveys and responses to understand the specific health and well-being facilities and programs to be included in their rooms to improve their level of satisfaction of the guests.
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