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Welcome to Poland
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As a travel expert the task that has been set is to write a travel review article for a tourism organisation to promote a global destination with the aim to further develop its tourism industry, the destination that has been chosen is Poland.
Poland is a country that is located in central Europe and after its sovereignty with Germany Poland became an independent state in 1918, the country has a population of 38,860,353 and its capital city is Warsaw. A country filled with historic Holocaust memories, beautiful cities, picturesque castles, Heart-Warming food and much more Poland is an upcoming destination that will cater everyone’s needs and wants.
 Over the last few years Poland has seen a significant increase of tourists, visiting numbers reached a high in 2017 with an increase of 9.6% in two years to 18.3 million, the majority of visitors came from Germany, Ukraine, Russia and Great Britain (The First News, 2020). The ever-growing destination is also reflected in surveys of tourist satisfaction as 96% of tourists said they were “happy with the visit and would return in the future” (The First News, 2020). The image below shows the number of tourists visiting Poland from 2007 to 2018.
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Poland is very well known for its dark-tourism, dark tourism is visiting sites associated with tragedies, disasters and death (Collins Dictionary, 2020) and is a growing costumer market. This is a reason why many people visit Poland; Auschwitz holds the number one spot as the leading dark tourism destination due to its notorious background. According to Plog and his Psychographic theory there are two different types of tourists, the theory describes the destination characteristics and activities that are preferred by tourists while on holiday, the two different types are Psychometric and Allocentric. With regards to Poland the type of tourist that visits is the Allocentric Type; this is described as very outgoing, motivated attitude, adventurous holiday types, visits ‘unique’ destinations and are defined as wanderers (Stanley Plog, 1974). 
In 2015 Poland created a Tourism Development Programme which would last until 2020, the main priority areas for the country were ‘Competitive and innovative tourism, a modern tourism management system, competent human resources for the tourism sector and tourism as a factor of regional and local development, enhancing economic and social cohesion of the regions and the country, and improving the quality of life of residents’ (Tourism Development Programme, 2015). As it is now 2020 and looking back at the their aims and objectives it shows that they were very successful, in 5 years Poland has grown their tourism massively and Krakow in Poland is now the most visited European city which means their goal for being competitive and innovative has been effective, the tourism that Poland now has is also improving the quality of life for the residents as tourists are spending money in local businesses and having a positive social, environmental and economic impact on the country.
Social impacts
The positive social impacts that Poland has are reinforcement of cultures for example Poland has national holidays throughout the year where businesses may close and tourists must be respectful of this, Christmas is also considered a religious holiday which is very important to the locals, celebrations last 2 and a half days and Poland’s official language is Polish where most of the population speak this language.
Environmental impacts 
The positive environmental impacts that Poland has are improvement to infrastructure and reuse of buildings and landscapes. Due to Poland’s historic background many of the buildings and infrastructure are old but have great importance and are attractions to many tourists who visit which is why Poland has to look after their infrastructure by putting money into it. Poland also had a lot of money put into improving their transportation for example in 2018 the EU invested £320 million into road and rail infrastructure (European commission, 2020). 
Economic impacts
The positive economic impacts that Poland has are creation of jobs, as more tourists are visiting Poland and spending money in the country there is more demand for jobs for the locals. Poland is one of the most affordable countries within the EU and the cost of living is also very affordable compared to most countries within Europe which is why many tourists visit Poland and many return.
It is believed that Poland really is a place for everyone to visit particularly tourists who are interested in history and culture; there is plenty to do including numerous attractions to suit everyone’s needs, shops, restaurants, cafes, bars and nightlife. Poland also has great transport links including buses, trams and trolleybus systems. From recent experiences in Krakow the most effective way of getting around the city is by tram, they run often and you can buy tickets online. The transport is also accessible so that it fits everyone’s needs; there are priority seats, hand rails and wheel chair accessibility on all of the transport. There are also many taxis firms within Poland which available which are cost effective.
As a tourist you may be looking for self actualisation while travelling to Poland. Maslow’s hierarchy of needs is a motivational theory comprising a five-tier model of human needs, from the bottom upwards; the needs are Physiological needs, Safety, Love and Belonging, Esteem and Self-actualisation is realising personal potential, self fulfilment, seeking personal growth and peak experiences. A desire “to become everything one is capable of becoming” (Maslow, 1987). It is believed that Poland is the perfect place to allow individuals to reach elements of self-actualisation because of the experiences that they offer, filled with history and culture as well great social elements I think Poland will offer the opportunity to find your-self and offer self-fulfilment.
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There are officially 887 towns within Poland so there are plenty of locations to explore, the most popular cities within Poland include Krakow, Warsaw, Torun, Lublin and Wroclaw.
Krakow
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Krakow is the oldest city in Poland and is the second largest city after its capital Warsaw, full of history and culture Krakow is a great city and is currently the most popular European City Break with a total of 9.6 million tourists visiting in 2018 (Statista, 2020). Krakow is full of exciting tourist attractions, restaurants, hotels, nightlife and transport and is famous for its Main Town Square, Old Town and fantastic buildings. Some of Krakow’s main attractions include Auschwitz-Birkenau, the largest medieval town square in Europe, Wawel Royal Castle, Wielicza Salt Mine and St. Mary’s Basilica (Visit Krakow, 2020).
Warsaw
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Warsaw is the capital city of Poland, with a population of 1.7 million the city is mostly known for its resilience and respect for its history (Lonely Planet, 2020), home to unique architecture and outdoor scenery Warsaw has plenty to offer. “North of the lively centre are stunning Baroque Palaces and the meticulously reconstructed Old Town; to the south are two of Central Europe’s finest urban parks; and in the east lie remainders of the rich Jewish heritage extinguished by the Nazis” (Rough Guides, 2020). Top attractions within Warsaw include the Wilanow Palace, Museums, Warsaw Old Town, Palace of Culture and Science and much more.  
Torun
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Torun which is located in the north of Poland is a medieval town which was one of the only cities in the country that suffered no damage in WW2. The Old and the New Town in Torun as well as the Teutonic Castle, were entered on the UNESCO list of the most important historic sites of world cultural heritage in 1997 (poland.travel, 2020). Things to do in Torun includes walking through the old town to see the famous town hall, exploring the house of Copernicus, visiting the leaning tower of Torun, visiting the Cathedral and experiencing the Teutonic Knights castle (The culture trip, 2020)
Lublin
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Lublin is located in the South of Poland and is the largest city within its region, Lublin is a cultural city with a lot of history for tourists to come and explore. Lublin is best known for its old town where there are restaurants, cafes and bars for you to visit as well as the Old town Hall and the Old Town Square. Lublin is also known for its famous Krakow Gate this is an entrance from the Krakow Gate into Lublin Old Town, this gate is the only significant surviving remains of the old city walls (The Culture Trip, 2020)
Wroclaw
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Wroclaw is in western Poland; it is located on the idyllic Odra River and is Poland’s fourth-largest city. Wroclaw is a lively place known for its bars, restaurants and nightlife and is home to 130,000 students (Lonely Planet, 2020). Some of Wroclaw’s top attractions include Panorama of Ractawice which is a popular museum showing the battle for Polish Independence, the Old Town Hall, Church of the Holy Name of Jesus and the Cathedral of St Mary Magdalene.
Popular tourist attractions in Poland
 1) Main Market Square – The Main Market Square is the biggest medieval town square in Europe and is located in the Old Town of Krakow. The square is one of the most iconic tourist’s attractions in Poland and is filled with historic buildings and landmarks, townhouses, churches and in the centre Cloth Hall (Touropia, 2020).
2) Wieliczka Salt Mine – The Salt Mine which is located on the outskirts of Krakow is an ‘underground city’ which is surrounded and made with rock salt which has been mined from the site since the 13th century, the Salt Mines is a very popular tourist attraction in Poland and is the world’s oldest Salt Mine in operation, you are even allowed to taste the salt from the walls. (Touropia, 2020)
3) Auschwitz – Birkenau is a memorial and museum to show the horrific holocaust memories of the millions of Jewish, Polish and Romanian people that were killed there by the German Nazis during WW2. As well as Auschwitz there is also two other camps including a killing centre as well as a crematoria in the Birkenau camp. Auschwitz is now open for the pubic to attend a tour with a tour guide to give you more information about what happened during that tragic time, people who have been to Auschwitz described it as ‘Heartbreaking and an eye opening experience’ (Lonely Planet, 2020)
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(My own pictures taken in January 2019)
Conclusion 
After choosing to look at Poland and analysing the country with regards to its tourism it shows that the country is currently in a good place, with more and more tourists continuing to visit Poland it is generating tourism for the country and benefitting locals by bringing in money and job opportunities. As a country Poland has a lot to offer from its iconic attractions such as Auschwitz and the Salt mines to its shopping and party scene, Poland is a destination for everyone and meets the needs and wants of many tourists. Visiting Poland is an experience for all and will continue to develop its tourism further in the future.
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Related Indicators for Poland Visitor Arrivals
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