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IKEA is popular home furnishings company that was founded by Ingvar Kamprad in Sweden in 1943. He began the company by taking smaller items for the home on his bike to his neighbours. He believed that home was the most important place for people and that it should be made to feel comfortable.  The IKEA foundation was then founded in 1982 due to Ingvar Kamprad wanting the IKEA company to continue to be an independent company long after he was not around to look after the business. The IKEA Foundation is the charitable arm of Stichting INGKA Foundation. INGKA Foundation is the owner of the Ingka Group, an IKEA retailer in 30 countries and with over 350 IKEA stores.
Since the company was founded, IKEA ‘s company vision was to create a better daily life for many people - by providing a wide range of well designed, practical home furniture at an affordable price so that as many people as possible could afford it.
IKEA believes that families in poverty deserve to meet their basic needs. The IKEA foundation has focused on trying to fund this necessity so that countries that are less fortunate, where the need is the greatest also get to experience a better life. 
Ingvar Kamprad believed that families that are living in poverty deserve to meet the same basic needs as those living in more wealthier conditions. Abraham Maslow, who was the theorist behind the Maslow’s Hierachy of needs. His theory was based like a pyramid, with the basic needs at the bottom of the pyramid. Air, water, food and shelter are at the bottom of the pyramid where he believed that everyone needs to fulfil these basic needs before they can then move up the next ‘level’ (Maslow, 1943). This relates to Ingvar Kamprad’s goal where he believes in giving people the opportunity to better themselves – which in turn would help them move up the hierarchy pyramid. When Ingvar Kamprad decided to give his company to a foundation, he wanted to ensure that some of the companies profits were used to help the many people in need create a better quality of life.
Sustainability could be described as ‘focusing on addressing current needs without compromising future generations’ ability to meet their needs‘. The theory of sustainability consists of three pillars: economic, environmental, and social.
As the world around is changing with time, companies are looking for more sustainable options to help protect the economy and our future ‘people’. Although with 400 shops worldwide and a presence in 41 countries, IKEA has been one of the most successful global furniture retailers for over a decade, sustainability is becoming increasingly more important to IKEA’s business and their marketing tactics. IKEA believes that they can use some of their profits to assist in creating a better life for people in need. In IKEA’s report for sustainability -  ‘People & Planet Positive’, the company states that by 2030 they aim to be sourcing 100 percent of the wood, paper and cardboard that they use from recycled or FSC certified wood. Doing this will ensure that their products will remain far more sustainable and that the company will be producing an equal amount of renewable energy to what they will be consuming. 
Recycling and reducing waste are key ways of sustaining our environment. At the beginning of 2019, IKEA opened a store in Greenwich that was it’s leading sustainable store. The Greenwich store manager Helen Aylett stated “Ikea Greenwich aims to take sustainability to the next level, not just in its design and architecture, but by inspiring and enabling Londoners to live a more sustainable life at home through our products, workshops and activities.” 
The store was specifically designed to have a ‘positive environmental impact and to encourage a healthy and sustainable living. The store has it’s very own wildlife park, roof garden and learning lab - all to help customers learn ways of sustainable living by reducing waste, growing their own food and up-cycling.  The store itself has been made from renewable construction materials, solar panels, rainwater harvesting, geothermal heating and all lighting is LED.
Hege Saebjornsen, who is IKEA’s Sustainability Manager for UK & Ireland said that “Sustainability is at the heart of everything we do at Ikea and moving to a circular economy is essential if we are to continue to meet people’s needs and dreams while staying within the limits of the planet,” IKEA’s aim is to change the views of the people that visit and to prove to them that there are so many ways each person can make a change to be more sustainable for the planet. IKEA plans to open more full size sustainable store like this in the future. 
IKEA are creating more and more products in their ranges in the stores that are made from recyclable materials and leftover waste from unused products. IKEA has also created products that help people reduce their own waste in their own home. One of the products is VARIERA, which is a modular recycling system that  can be customised so that it can work for anyone and any space. The bins are also made from 70% recycled plastic. IKEA have created the KLIPPAN sofa - which has re moveable covers so that when it gets soiled or if someone wanted to update the colour scheme, they would only need to buy the new cover which IKEA sells in a massive variety of colours and patterns. This all reduces waste and saves people from getting rid of unwanted furniture and teaches them to recycle where possible.  They also have an interchangeable sofa in the FRIHETEN range that can be separated and put back together in different positions. This means that if someone moves and needs to change the shape or if they wanted to extend and add extra sections for more space, they would be able to without replacing the whole sofa.
Another product they have that proves how important sustainability is to IKEA is the SOARÉ placemat. It’s more than just a placemat, it is created from the fast growing hyacinth that grows in the Mekong River in Vietnam. The process from harvesting right through to weaving is very important to the people that live on the river banks in Vietnam. They harvest this to keep the waterway passable, preserve handicraft traditions whilst earning them money. “One woman told us that thanks to SOARÉ her daughter is now training to become a teacher.” Lillemor Franzén, the SOARÉ team, IKEA of Sweden. By IKEA using this way to create the SOARE place-mats, it creates jobs and purpose for the people in Vietnam which then helps them want to achieve better for themselves. IKEA has evidenced on their website the amount of recycling they do and their future plans for making their company more sustainable. IKEA wants to have a ‘positive impact on people, animals and the planet’. That is why they aim to transform the wool they use in their products to 100 percent responsibly sourced wool. They would do this by sourcing wool that follows the ‘Responsible Wool Standard’ guideline - this means that the wool they use will only come from sheep that have been treated with respect and cared for properly and that the land which they eat from and rest in is managed responsibly (Elizondo, R). They ensure full traceability of the wool throughout the process to ensure that they  support positive animal welfare conditions for the sheep.
To conclude this essay, IKEA do in fact contribute a substantial amount of sustainability and plan to continue doing so to make the world and it’s environment a better place. This will ensure that the future of the company will continue to advance with the times and the growing social needs. By IKEA providing a number of ranges using recycled products and products that focus on sustainability, the environment and animal welfare they are providing a positive service by creating a permanent solution which is to teach other people how to maintain a sustainable lifestyle.
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