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VALLEY COFFEE CO.
My Digital Artefact: is a sales performance report for Valley Coffee Co. Created in Microsoft Excel and Word. It includes a ta table showing daily Coffee and Pastry Sales, Total sales, and percentage of weekly sales. The purpose of this is to identify sales trends and help the business make data decisions. The key finding is that 54% of sales occur from Friday to Sunday, with Saturday being the peak day.
Tool used: Microsoft Word and Excel.

Decision & Iteration Log

1. Why you chose your tool?
I chose Microsoft Excel because it is the best tool for working with numbers and data. Excel allowed me to organize, the data in a table, use different formulas and percentages, and create a graphic like bar or pie to show the results clearly.
2. What information I used?
I used the weekly sales data from Scenario 1: Valley Coffee Co. The information included daily sales for Coffee and Pastries from Monday to Sunday. I then calculate Total sales per day and percentages of weekly sales to understand which days performed best.
3. How I created my artefact?
First, I organized the raw sales data in Excel. I created columns for day, Coffee sales, pastry sales, total sales, and % of weekly percentage formulas to calculate totals.
Next, I inserted a bar chart from the excel data to visually compare Coffee and pastry sales across the week. 
Then, I pasted the table and chart into word, I added titles and analysis of key findings and a conclusion with recommendations for Valley Coffee Co.
4. What changes I made?
At first my table only had basic data. I added a Total Sales column and a % column to make it more useful. I added data labels and titles to make them clearer.
5. How you improved your work?
To improve my work, I double checked all my calculations to avoid mistakes.  I highlighted Saturday as the busiest day and Monday as the slowest. I improved this report about who would use this report; the owner can make decisions about staffing and promotions without needing to understand excel. 
6. Final Explanation
The table and chart show that Valley Coffee Co. makes most of its money on weekends. Saturday has the highest sales at 21% Coffee outsells pastries every day. 









Table 1: Valley Coffee Co. Total Sales and % of Weekly Sales by day.



Source: Valley Coffee Co. Sates Data. 2026.
Analysis: Table shows that Valley Coffee Co. generated total weekly sales of £1,680.00 Coffee sales were £1,215.00 of total sales. And while pastry sales were £465.00. Saturday had the highest sales of the week generating £345.00. and 21% of weekly  sales.

Graphic 1: Daily Coffee vs. Pastry Sales Comparison.


Analysis: The bar chart shows that coffee sales were consistently higher than pastry sales throughout the week. Both coffee and pastry sales increased from Monday to Saturday, with the highest sales occurring on Saturday. Sales were lowest on Monday for both products this suggest that customer traffic is highest on weekends.
Conclusion: Valley Coffee Co. Generates over half of its weekly revenue during the weekend. To maximize profits, the company should focus marketing efforts and staffing on Friday, Saturday, and Friday.

Referencing: 
· Valley Coffee Co. (2026) Weekly sales data: Coffee and pastry sales.
· Microsoft Excel (2026) Computer software.
· Microsoft Word (2026) Computer software.
Organization:
· Structure, Title – Table – Chart – Analysis – Conclusion
· Clarity – clear titles, labels, and legend used for both table and chat.
· Design, consistent fonts, aligned objects, and good spacing.
· Purpose, the layout helps the reader quickly fin key information and trends.
intellectual skills:
While creating this digital artefact, I developed several cognitive skills for example: data analysis, digital thinking, problem solving, decision making.




Weekly Coffee vs. Pastries Sales

Coffee Sales	Monday	Tuesday	Wednesday	Thursday	Friday	Saturday	Sunday	120	135	150	160	220	250	180	Pastry Sales	Monday	Tuesday	Wednesday	Thursday	Friday	Saturday	Sunday	45	52	60	58	85	95	70	days of week 


sales 
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Day
Coffee 
Sales



Pastry 
Sales



Total Sales
% of weekly 



sales
Monday 120£               45£                  165£               10%
Tuesday 135£               52£                  187£               11%
Wednesday 150£               60£                  210£               13%
Thursday 160£               58£                  218£               13%
Friday 220£               85£                  305£               18%
Saturday 250£               95£                  345£               21%
Sunday 180£               70£                  250£               15%



1,215£          465£               1,680£          100%











Microsoft_Excel_Worksheet.xlsx
Sheet1

		Day		Coffee Sales		Pastry Sales		Total Sales		% of weekly sales

		Monday		£   120		£   45		£   165		10%

		Tuesday		£   135		£   52		£   187		11%

		Wednesday		£   150		£   60		£   210		13%

		Thursday		£   160		£   58		£   218		13%

		Friday		£   220		£   85		£   305		18%

		Saturday		£   250		£   95		£   345		21%

		Sunday		£   180		£   70		£   250		15%

				£   1,215		£   465		£   1,680		100%



Weekly Cofee vrs. Pastries Sales



Coffee Sales	Monday	Tuesday	Wednesday	Thursday	Friday	Saturday	Sunday	120	135	150	160	220	250	180	Pastry Sales	Monday	Tuesday	Wednesday	Thursday	Friday	Saturday	Sunday	45	52	60	58	85	95	70	day s week 
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