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As per the knowledge and understanding it is easy to understand the requirement of business enterprises in the 21st century. As the time is changing it is very difficult to meet or to match the changes in very frequently or easily. Due to change in the mindset of the individual in the market they also demand for the better things so that they can easily able to fulfill their needs. As the business have to survive in the 21st century than all the changes must be adopted so that it can able to stand in the market (Upward, and Jones, 2016).
Innovation: - biggest challenge is to get innovate or get modern as the time passes. Modern in the sense of technology as well as mind set to meet the future changes and requirement. Due to passing of time every one has different needs and different demands. For fulfilling all the needs it is foremost important for the business enterprise is to adopt the change and to meet the customer satisfaction. As the technology is advancing in the modern time the main thing is to match with the available technology and get update to the enterprise which is also helpful in earning the more profit and also chance to grow(Wilson, 2019). 
For making the survival in the 21st century every business has to follow some of the following techniques as well as to get self-development.
1. Experience: - as the time is passing usually the individual have more experience in the commerce filed or in business that person will able to cope up with the passing of the time. As per the market study as now a days customers are demanding various different products to meet their needs and they are changing as the satisfaction level is also increasing. It is also due to increase in the purchasing power of the customer. 
2. Based on the outcomes: - as the technology results the change in the mindset of the customer. It creates a chain between businesses to customer such as business model deliver outcome to the customer. As the business is done online now a days also creates more choices to the customer for a particular product at variable costs so that customer can able to buy according to the need and satisfaction (Mamic, 2017). 
3. Service oriented: - as the development of online marketing a customer wants that the services should also be given after the delivery of the product or to deliver the product. As online purchasing promises to deliver the product at the door step so that it easy to the customer to receive the product at the time and also with proper safety. It also provide the return service if the customer is not satisfied with the product which was delivered.


How to lead the mindset of the enterprise
1. Adopting of the enterprise perspective: - it tells that before taking any decision or to adopt any changes the important thing is to think for outsider and also to analyze the views of the outsider then only change me be adopted will be success. As the business has been given license from the customer only. So it is the duty of the enterprise to think for the customer before adopting any change. 
2. Champion customer awareness: -it tells that as the time is passing the importance of the customer is increasing so it is important for enterprise to analyze what the customer wants and find out the need of the customer so that it helps in increasing the sale also. It can be done by proper skill development and by collecting the information and also by continuous delivery of the product to the customer (Mamic, 2017).
3. Adopting the models: - adaptation of change in the technology and innovation then only it can able to stand in the market as better serves to the customer. Customer only wants that they receive better service and better quality product as per the current generation. Change may be made from top level to the bottom in the enterprise so that change can be easily adopted (Upward, and Jones, 2016). 
4. Supporting of collaboration: - Encourage in the sharing of skills for better productivity, knowledge as it is important to study and resources so that proper outcome can be generated which helps in flow across boundaries in such a way that it will delivers to the a customer who is satisfied and the better solution has been provided by the enterprise.
5. Helps in acquiring the knowledge of the customer as well as business. As the time changing the mental thinking is also changing which means that the old mindset and old technology product have to be replaced with the new technology product as per the customer needs. 
6. Future Focusing: - future focusing means that every enterprisehas to focus on the future as there are many changes that should be adopted in the future to meet the needs and demands. Trends should be followed and accepted by the enterprise so that the customer will able to get satisfied after consuming the product. It also helps in analyzing the future challenges and also the potential of the enterprise in the market competition. As the future is very uncertain and technology is advancing day by day, it creates more challenge to the enterprise to adopt the changes. It is also important that as the population is increasing the future demand will also increase so to meet the future demand the planning should be done by the enterprise (Yunus, 2017).
7. Motivation: - as the change in the technology has been adopted by the enterprise the proper training should be required so that it helps in motivating the individual workers in the enterprise and can able to increase their skills and knowledge.


How to manage the business enterprise in the 21st century
1. Knowledge and confidence should be required as knowledge is required to understand and to study the market whereas confidence is required as to adopt the change because there is doubt whether the change will be successful or not. Because for adopting any changes in the business it creates the risk(Mamic, 2017). 
2. Proper delegation: - delegation means to transfer the work or to delegate the work according to the skills and knowledge of the individual so that better outcome can be obtained and in sufficient time. Proper analysis of work should be done before delegating so that it helps in understanding to which the work should be delegated. 
3. Proper hiring of the employees: - hiring should be based on their skills and knowledge so that it is easy to train the employees according to the needs and requirement of the enterprise. While hiring the employees it is necessary to ask the questions related to profile for which hiring is done to check the knowledge so that deserving candidates can able to hire by the enterprise(Upward, and Jones, 2016).  
4. Fulfill the customer need: - due to change in the living standard of the individual it is necessary to fulfill all the needs that are demanded by the customer so that it helps in increasing the image in the market. As the customer is the only one who tells about the service and able to analyze about the enterprise. 
5. Proper marketing: - proper marketing should be done by the every enterprise of their product which proper details so that it is easy to get the awareness about the product and the customer can able to get the information of the product. It also helps to choose such as source for marketing which creates more impact. Various sources such as televisions, newspapers, magazines, article etc. are available in the market (Yunus, 2017). 


As per the various study and theory is very easy to understand what are the requirement that should be fulfilled by the enterprise in the 21st century. As one of the most important thing is to plan the organization journey from the starting and to find out or to analyses the change occurs or done from beginning by the enterprise. As to analysis there are various changes has been made from 20th century to 21st century(Mamic, 2017).
1. The new generation is fare better than old generation as because of the various reasons such as market forces has been changed and the new technologies has been invented by the scientists. As per the past technology it is not advanced and also unable to meet the requirement of the customer so new changes have been introduced and adopted by all the business enterprises to manage their business and also to fulfill the customer needs.
2. Transformation from 2.0 to 3.0: - it means that the technology is very much changed and modernization has been adopted by all over the world. Due to changing of the time the new pattern of living has been introduced and also development has been done (Yunus, 2017). 
3. The role of customer satisfaction in the market may be secondary as well as important to survival in the market when it is declining as it is not necessary that the market are always inflated, when there is deflation in the market, it is very difficult to survive because the price of very high in the price. As the customer doesn’t have that much purchasing power to purchase the product in the deflation period(Upward, and Jones, 2016). 
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(Wilson, R. 2019)
The above graph clearly specifies the changes that are made in the 21st century from 20th century. As the enterprises comes into the 21st century there is very much fluctuation in the graph due to changes in the technology which applies the customer satisfaction as well as proper fulfillment of the needs. The comparison is clear that as the time is passing it is easy for the customer to satisfy their needs as various options are available in markets are different prices which helps the customer to choose according to the satisfaction. 

The customer is one of the most important for the business in the market. For proper satisfaction of the customer technology changes have to be made as the passing of time. One of the biggest examples is mobile application. Mobile application is one of the best examples of business in the 21st century. Now a day’s mobile application is trending in the market as it provide a facility to the customer at the door steps and also products at a good quality. As the business also needs an advanced mindset customer so that they can also able to understand the change in technology and also helps in sharing with the others. It also needs a sharp thinking customer so that it can analyze the changes made by the enterprise in the market and proper decisions have been made. As the time changing every enterprise has to make and plan the goals that should be achieved while analyzing the results at the end. The goals are planned at the begging of the process started. It requires innovation mind set as just adopting the technology will not work if proper innovation has been made. For adopting any changes in the market by the enterprise every individual have to get collaborate and to work together so that it easy to understand the change(Mamic, 2017). 
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