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Introduction 
Marketing refers to different activities that help companies in valuing prospects to facilitate the growth of sales. It helps in attracting customers pertaining to the accomplishment of aspects like distribution methods, product development, sales and advertisement. Understanding the concept of marketing methods, this particular will emphasize the marketing choices made by two multinational hotel brands, Moxy and Six senses. Moxy Hotel was opened in 2014 in Milan as the newest brand of Marriott International. The brand has successfully expanded business across 70 locations including France, Germany, Greece, Italy, Tokyo, Osaka, Seattle, and San Diego, facilitating customers with an exclusive range of accommodation services (Moxy Hotels, 2023). The net income of Moxy is $450.56 million with an operating asset of $600 million. 
On the other hand, Six Senses was founded in 1995 and is headquartered in Bangkok, Thailand. The hotel brand has mainly expanded its business in Southeast Asian countries including Cambodia, Bhutan, and Indonesia etc. The rejuvenating spa therapies, beauty treatments, incredible locations and others of Six Senses are facilitating the brand to improve customer service attributes (Six senses, 2023). Providing employment scoops to more than 3,500 employees worldwide the brand has been able to acquire a net asset of $1.3 billion. This particular will therefore emphasize the marketing choices that have been undertaken by the two multinational hotel brands. Further, determining the marketing position based on STP strategy and conducting a market mix, recommendations will be provided that will help the hotel brand to overcome challenges effectively. 



Moxy has focused on the marketing choice of connecting to customers by understanding their demands. The stylish amenities and affordable pricing strategy offered by the company to its customers have increased business productivity and profitability (Sharma et al., 2021). The company, therefore, focuses on a cost domination strategy that benefits the brand towards business sustenance by cutting costs to a possible level. The cost domination strategy emphasizes the consideration of lower pricing measures which helps in reaching out to customers by boosting company profitability. The brand "Less is More" by Moxy Hotel is therefore associated with the aspect of drawing customer attention in order to facilitate that budget-friendly accommodation choice. 
The marketing choice of Six Senses, on the other hand, is different. Based on cultural experience and environmentally friendly approaches, the brand is committed to promoting personal and planet well-being. Balancing social, environmental and economic aspects, the hotel chain is aiming to strengthen the community by striking a balance within the ecosystem (Hariandja and Sartika, 2022). By making smart use of renewable energy and materials the brand is also eliminating transportation pollution. Therefore currently Six Senses are promoting a sustainable marketing strategy which is helping the brand to value the planet by digging into environmentally friendly approaches. The brand message is "Hospitality that starts with ingenuity" 
Marketing mix refers to the actions that are outlined to emphasize the distribution of a product or service company using a particular pricing strategy. For Moxy, based on the product strategy the brand offers customers an easygoing and friendly atmosphere of accommodation (Kulakhmetova et al., 2022). Bar Moxy and the 24*7 Grab and Go service of Moxy facilitates customers with modern design spaces. Walk-in-shower, pet-friendly rooms, and yoga practice are the few other features. Six Senses has considered healthy investments by incorporating the Integrating Wellness Philosophy. 
Expanding offerings by facilitating customers with local therapy and holistic treatments the brand is promoting sustainable measures to facilitate guests with enjoyable accommodation. 
Price refers to the strategy hotel brand provides customers with affordable accommodation facilities. In countries like Japan and China, Moxy has been able to retain potential customers including nomads and solo travellers by providing rooms at the cheapest prices between $45-60 per night (Petrova et al., 2019). For Six Senses, the sustainable approach has increased the prices of the accommodation so customers are able to experience luxurious facilities. Moxy hotel has expanded business across different locations including France, Germany, Greece, Italy, Tokyo, Osaka, Seattle, San Diego, etc. While Six Senses has expanded in Cambodia, Bhutan, Indonesia etc. 
Both hotels have focused on the utility of digital advertising strategies by creating a website and expanding into a social media platform. As a result, the promotional aspects are helping the brand to strengthen business aspects enhancing growth and profitability. STP strategy (Segmentation, Targeting and Positioning) refers to the marketing aspects that help in connecting brands to customers (Dabrowski et al., 2019). For Moxy Hotel, the affordable market strategy has facilitated the brand to segment customers based on psychographic category. Considering different personalities and lifestyles, psychographic segmentation is helping the plan to attract customers with an affordable pricing strategy. 
Based on the targeting strategy, Moxy Hotel is able to attract solo travelers, nomads, adventurous and other tourist places. Reflecting upon high quality and low pricing strategy the company has been able to position the brand efficiently (Wu, 2021). On the other hand, Six Senses have been able to target eco-tourists and green travelers who prefer sustainable approaches to generate a positive impact on the environment. Choosing accommodation that is built with environmental awareness, the eco-tourist of Six Senses is able to fulfil their needs by looking after the wellbeing of the planet. The brand is therefore able to position itself between high quality and high price axes.  
Marketing communication emphasizes the message that is delivered to the target market. 
Establishing a strong interaction with customers, marketing communication involves interactive marketing sales promotion advertising sponsorship and other elements (Lee and Griffith, 2019). Both Six Senses and Moxy Hotel have focused on the modern marketing methods of advertising and digital campaigning aspects to reach out to customers. The pages on Instagram, Facebook, LinkedIn and others have benefited the brand to reach out to customers by providing an overview of the service that they offer. Six Senses have understood the importance of sustainability which has benefited the brand to focus on the development of eco-friendly approaches. Overcoming the sustainability issues of pollution, waste management and conservation of natural resources, Six Sense is able to source sustainable materials. As a result, the company is committed to balancing environmental, economic and social profitability. 
The brand has been able to endorse local trading among the Fijian community. The holistic treatment and local therapies are also helping Six Sense to invest in Integrated Wellness Philosophy. Moxy Hotel, on the other hand, is promoting sustainable destinations to facilitate the economic growth of different countries (Abdel-Aty and Deraz, 2022). However, it is important for the company to focus on sustainable practices that will help in promoting sustainable measures in business. Overcoming geo-political issues of the ongoing effects of the Russo- Ukrainian war, both the hotel chain has been able to focus on the implementation of strategies to develop a risk management plan. Coping with up challenges of inflation, financial crunch, weak household and high pricing energy due to the contemporary issue of covid-19, the brands are offering discounted prices of accommodation to customers. 
Aligning with sustainable measures Six Sense has incorporated smart technological attributes to promote mental health hygiene in reducing anxiety. In countries like Cambodia, Bhutan and others the new initiative of Integrated Wellness Philosophy are reducing mental stress post-Russo-Ukrainian war. Moxy is also focusing on the implementation of strategies that are helping the company to prepare a risk management plan in overcoming the challenges extensively (Sharma et al., 2021). Reflecting upon the utility of the Similarweb analysis tool, Moxy is able to create a targeted strategy to attract customers. With the help of behaviour analysis, the tool is helping the company to access accurate customer data in order to gain competitive advantages. On the other hand, the Audience Insight Tool used by Six Sense is benefiting the brand to retain a strong customer base. As a result, both hotels changed their monitoring comparative threads to discover new customer retention strategies in order to enhance growth and functions. 
Focusing on the concept of sustainability, in future, it is important for both the hotel to promote eco-tourism. Balancing the commitments of social, economic and environmental aspects, the brand should accomplish sustainable goals (Kulakhmetova et al., 2022). Focusing on the implementation of different Marketing Communication techniques the brand should promote the business aspects that will help them in expanding business internationally. In addition, to the challenges of the contemporary and geo-political issues in future, it is important to prepare a risk management plan. As a result, the brands will be able to prepare themselves to cope with further challenges in future. Strengthening the customer base and facilitating them with discounted accommodation facilities, the customer-oriented approaches will help in managing business growth and functions. 
Conclusion 
The above essay has provided a brief overview of the marketing methods that have been used by two multinational Hotel brands Moxy hotel and Six Senses. Discussing the market communication strategies, the essay has outlined the current measures that have to sustain efficiently. Therefore, conducting a marketing mix and focusing on the application of STP strategy, the essay has discussed the initiative that has been undertaken by the companies to overcome the contemporary and ongoing geo-political issues. In future, it is important for hotel brands to develop a customer focus strategy in order to strengthen economic viability. 
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Figure 1: Moxy Hotel
(Source: Moxy Hotels, 2023)
[image: Top 10 best Six Senses Hotels & Resorts in the world]
Figure 2: Six Senses in Japan
(Source: Six senses, 2023)
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Figure 3: Sustainable marketing strategy of Six Senses
(Source: Wu, 2021)
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Figure 4: Marketing mix
(Source: Kulakhmetova et al., 2022)
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Figure 5: Growth of Moxy Hotel
(Source: Petrova et al., 2019)
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Figure 6: Sustainable sourcing of Six Senses
(Source: Six senses, 2023)
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