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This assessment aims to present a journal review “Realizing the strategic impact of business intelligence utilization” authored by Lim and Teoh (2020). The article discusses latest trends in business insight and how organizations oversee information during the COVID-19 emergencies. This audit at first characterizes the significance of business knowledge specific huge information. Also, this audit characterizes the various patterns in business insight that will rule the organizations in the coming years. At long last, the audit characterizes the contextual investigations of various organizations used to endure the COVID-19 emergencies and how compelling they were for those organizations.
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As per Lim and Teoh (2020), business insight is the coordinated administration of data that changes information into business and data in settling on all around educated choices. Business insight assists associations with consolidating data innovation and the board practices to settle on choices for the association's exhibition. Be that as it may, according to the exploration of Richards et al. (2019), business insight is an interaction in the current advancements used to dissect the information and convey noteworthy data that exceptionally helps the chiefs, laborers, and leader settle on the choices identified with business. Also, Lim and Teoh (2020) express that associations are thinking to look at and do investigate in settling on their dynamic more grounded in the current dynamic and cutthroat business climate.
As per the research by Lim and Teoh (2020), intelligence in business can be used for presenting and analyzing actionable data in helping the managers with their decision making. Due to the availability of big data, business intelligence has become one of the important concepts in the current era (Puklavec et al., 2018). While supporting the point made Puklavec et al. (2018), Rikhardsson and Yigitbasioglu (2018) finds business intelligence as a combination of data visualisation, data mining, data tools and infrastructure, business analytics and one of the best practices for organizations in helping them with taking more decision which is data driven. Additionally, Eidizadeh et al. (2017) decide that regular work can be integrated by business intelligence to quickly extract big data to make correct decisions. Lim and Teoh (2020) described that some of the dimensions of business intelligence include decision-making culture. Business processes content quality, analytical capabilities, and data integration; however, Ereth and Eckerson (2018) argue five dimensions of business intelligence: reporting dimension, analysis dimension, planning dimension, monitoring layer, and advanced analytics. For example, according to Allam (2018), Microsoft makes management integration and presentation of real time data streams by supplying any businesses holistic view driving rapid decisions. On the other hand, as per research by Kepuska and Bohouta (2018), Apple uses big data by Apple’s Siri, which supplies information to users by improving the speech recognition patterns.
As per the research of Lee et al. (2019), it has been determined that businesses these days are quickly showing the benefits of using the business intelligence software, which has various advantages of getting an edge on competitors, customer satisfaction and operational efficiency. However, Edge, Larson and White (2018) argue that business. As per the research by Tripathi and Bagga (2020), five business intelligence trends will dominate in few years. These are streamlining their approach towards business intelligence to improve the effectiveness of business intelligence within the organization.
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Clouds
According to Liang and Liu (2018), the first business intelligence trend in business is ‘In the cloud’. Data storage, data sources and models, analytics and computing power, will all be in the cloud by the end of 2021. Additionally, Scholtz, Calitz and Haupt (2018) determined that to ensure the disparate operation is not being done, businesses are looking forward to connected cloud strategies that highly reduce the risks and increase the flexibility for the business operations.
Data security
Klisarova-Belcheva, Ilieva and Yankova (2017) conclude that the second pattern in business knowledge in couple of years is further developed information security. As consistently numerous businesses are changing over to information driven businesses, there is an increased risk of threats and requirements for improved data security. Consenting to the exploration of Kagita (2019), it was additionally added by Avery (2021) that one such illustration of digital dangers is the Experian information break in which almost 800,000 business subtleties and 24 million individual subtleties were penetrated in the assault, which brought about gigantic loss of trust from general society, assets depleting in immense amount and a diminishing business sector esteem.
Data-driven storytelling
Defining the third trend of business intelligence, Marr (2019) argue that moving from analysis of data to customized interpretation is one of the biggest trends and named that trend as data-driven storytelling. Data-driven storytelling requires the analysts of data to convey the received information in a much more accessible way, outlining the practical systems and solutions. Ren et al. (2017) decided that storytelling will change the data engagement way of which will adopt the newest ideas customized towards a unique business model.
Collaborative business intelligence
[bookmark: _Hlk75941193]Ferreira, Pedrosa and Bernardino (2017) determined the other trend in business intelligence as ‘collaborative business intelligence’. Collaborative business intelligence is the combination of business intelligence tools, social technologies and collaboration software. Additionally, Teruel et al. (2019) investigated that this trend appeared because of increased collaboration in the business environment through sharing simplified reporting and analytics, which supports sharing ideas and solving problems.
As Chhonker, Verma and Kar (2017) defined, business intelligence trends focus on mobile business intelligence. Due to the decentralization of the ongoing traditional business model due to social distancing measures and lockdowns, there is a need for more mobile business intelligence. Mobile business intelligence allows business intelligence related data, dashboards, and business metrics on mobile devices to the users. According to Adeyelure, Kalema and Bwalya, (2018), there are many advantages of using the mobile business platform, which include access to data without any limitation of place or time, real-time data can be accessed to get a quicker response, operations can be performed using more remote workforce, and mobile business intelligence enhances internal communications. 
According to Asare et al. (2020), COVID-19 closed the borders and heavily affected businesses, especially small businesses. Most of them were forced to shut down during the crises. However, Muzio and Doh (2021) figured out that businesses relied on cloud data to survive the pandemic. The report shows that business, especially the small ones, used data analytics for products, sales, finance and operations. 68% of small businesses were using analytics in the response of COVID-19, which was 50% more usage of data than the times before the COVID-19 crises. As per the research by AlShamsi et al. (2020), businesses are now using and relying on imperfect real-time models for a pandemic. Existing pre-COVID data provides companies with some useful insights if assumptions and human parameters are added to data. COVID has also made businesses realize the importance of proactive data instead of the reactive data which is being used by the businesses. As per the report, it was found that businesses are predicting their future with the help of using the data they have.
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It is concluded that business intelligence is the integrated management of information that transforms data into business and information in making well-informed decisions. The availability of big data has been concluded as one of the important concepts in the current era. Businesses these days are concluded to find the benefits of using the business intelligence software quickly. It is also concluded that data storage, data sources and models, analytics and computing power will all be in the cloud by the end of 2021. It was found that business intelligence trends include improved data security, analysis of data to customized, data-driven storytelling, collaborative business intelligence and mobile business intelligence. Due to the closure of borders, the businesses were heavily affected, and business used data analytics for products, sales, finance, and operations. It is concluded that COVID has made businesses realize the importance of proactive data instead of reactive data.
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