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	Student Number
	2441568
	Student Name
	Mihail Lazar

	

	Website Chosen 
	Suited Cars   https://www.suitedcars.com/  

	Insert hyperlink to website
	https://www.suitedcars.com/  

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads efficiently, taking less than three seconds. It’s simple and image-focused, with minimal scripts or videos, ensuring no delays or issues in loading essential elements like text and images.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site includes a few sub-pages, such as a photo gallery of wrapped cars. Navigation is straightforward with a basic menu (e.g., Home, Gallery, Services, Contact), enabling intuitive browsing through clear links without complex structures or search functions

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

There’s no direct booking system; customers must contact the company for quotes or appointments, likely via email or phone, as there’s no mention of an online form or calendar integration.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Adding an online contact or quote request form would ease inquiries. Introducing a search bar or sitemap could improve navigation, and optimizing image loading might help if high-resolution photos cause minor delays on slower connections


	

Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is professional and appealing, with a clean car imagery layout. It’s mobile-responsive, adjusting well to smaller screens without losing functionality, though images stack vertically on mobiles compared to side-by-side on desktops


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site features high-quality photos of vinyl-wrapped cars in the gallery, effectively showcasing transformations. No videos are present. Colors highlight vinyl options like gloss black, aligning with a modern automotive theme for visual appeal and brand consistency.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There’s no online chat tool; inquiries rely on contact details, which may be less effective for real-time questions, potentially delaying responses compared to a live chat feature


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes a link to its Facebook page, but the activity details are limited. If active, it could enhance engagement through shares; however, without visible recent posts or high interaction, its effectiveness in community building or updates is moderate.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services like full/partial vinyl wraps, de-chroming, and tints are clearly outlined on the homepage, emphasizing expertise, quality materials (e.g., Avery Dennison, 3M), and coverage across the West Midlands with tailored options for individual needs.



	




Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Reviews are displayed as testimonials on the homepage, highlighting positive experiences with quality and service. While no specific dates are provided, they seem current based on context, with 5-7 shown, sourced directly from customers.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Quality is demonstrated through the use of premium vinyl, investment in training/equipment, and a passion for cars. I’d recommend them for professional finishes, competitive pricing, and strong testimonials praising attention to detail and superior results.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices aren’t specified, likely due to the custom nature of wraps, varying by vehicle/model. Personalized quotes allow for specifics, preventing misleading fixed rates.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car

	
	2.Wrapping

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No, the website does not appear in the top ten results; competitors like exquisitecardesign.com   and   Tintworld.com dominate the rankings.


	














Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain vital for UK businesses, serving as central hubs for detailed information, credibility, and SEO-driven visibility in the age of social media. For local services like car wrapping, they provide essential service descriptions, galleries, and contact points that apps or platforms can’t fully replace, fostering trust and enabling e-commerce integration for growth. A well-designed website enhances a brand's identity and sets it apart from competitors. Engaging content like blog posts and testimonials showcases expertise and builds lasting relationships. Features like booking systems and live chats streamline interactions, making the user experience seamless. As digital landscapes evolve, a dynamic website is crucial for exceeding customer expectations.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Incorporating an online quote request form with fields for vehicle details and preferences would streamline inquiries, reduce response times, and enhance user experience, potentially increasing conversions by making the site more interactive and customer-friendly in a competitive market. An intuitive interface lets customers easily enter details like make, model, year, and desired features, helping businesses gather data to tailor responses. Automated email confirmations and follow-ups keep customers valued and engaged, making personalized interactions essential in the digital age.












Reference List 
	- Suited Cars Website Content (accessed via search snippets).  

- Google Search Results for "car wrapping Birmingham".









