The proposed business, Caribbean Connect Travel, is a digital travel consultancy specialising in travel between the United Kingdom and the Caribbean, particularly the Dominican Republic. The company seeks to assist British tourists who are interested in visiting the region as well as people of the Caribbean and larger Latin population residing in the UK. 
Simplifying and personalizing the trip planning process is the main idea. Many travelers encounter difficulties including expensive flights, complicated travel regulations, a lack of time to weigh their alternatives, and stress while traveling with family. By providing specialized trip planning services, expert advice on paperwork and entrance requirements, and thoughtfully selected vacation packages, this company will handle these problems.
Instead of functioning as a conventional high-street travel agency, the company will mostly operate online, interacting with customers through social media and digital channels. Customized trip planning, cost reduction, and cultural awareness of the requirements of Caribbean families traveling abroad will be the main focuses of the service. Service fees and commissions from travel agencies will be the sources of income.
Short-term objectives (0–2 years):
• Create a powerful online presence on social media and your website. 
• Form alliances with lodging establishments, airlines, and other travel agencies. 
• Use repeat business and consumer feedback to validate the business model.
Long-term objectives (3–5 years and beyond):
• Extend services to more Caribbean locations. 
• Create an online booking platform that is scalable. 
• Develop relationships in the Caribbean and the United States as well as the possibility of expanding operations elsewhere.
Caribbean Connect Travel's distinctive selling points are its individualized service and cultural expertise. This company specializes on meeting the travel needs of the Caribbean and Dominican community in the UK, in contrast to general internet booking platforms. 
The business combines: 
awareness of its target market's culture. 
Individualized travel arrangements. 
assistance with travel needs and documents. 
economical solutions designed with families in mind.
