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[bookmark: _Toc141651307]Introduction
You can't be good at everything and like by everyone at the same time. Your job title is how most people describe you when they ask who you are or what you do, so developing a strong personal brand is crucial. Although an intangible personal brand has value, if it does, there are costs, rewards, and risks involved. A personal brand will take a long time to develop and a single incident to destroy it. The report writer will go over the importance of personal branding throughout this assignment and how to get employment that aligns with your brand.
(Brown, 2016).
[bookmark: _Toc141651308]The understanding of the brand you describe below by the report's author-
Personal branding is not just a passing fad or optional tool in your business toolbox. Instead, it is a potent asset that can mould your work life, providing access to fresh prospects and laying the foundation for professional development and joy. own personal brand "Brand you" are the synthesis of your abilities, experiences, values, and distinguishing characteristics. In a busy professional scene, your narrative sets you apart. It communicates potential to potential employers, links you with like-minded individuals, and establishes you as an industry thought leader. A person's personal brand is dynamic. It is a dynamic entity that requires learning new things, developing new talents, and redefining professional objectives. welcome this review and see each shift as a chance.
(Quilty, 2010).
In essence, investing in your personal brand is an investment in yourself. It necessitates consideration, time, and effort. However, the benefits—professional visibility growth, career success, and personal fulfilment—are substantial. Let your brand serve as your compass as you travel along your career path, pointing you in the direction of possibilities that fit your abilities, values, and aspirations. Last but not least, a personal brand is a professional tool that expresses who you are and what you hope to become. It's a commitment to one's own development, authenticity, and purpose. The journey is enthusiastically, curiously, and confidently embraced by "Brand You."
(Purkiss & Royston-Lee, 2012).
[bookmark: _Toc141651309]The report's author goes into further information regarding It's a Small World below:

The report writer will use a little world to hunt for appropriate occupations in appropriate sectors after deciding with branding. Finding and obtaining the right job is really difficult. but it is achievable if the proper technique and procedure are used. The report writer should analyse his own brand and how transferrable his history and knowledge may be to that specific company when thinking about potential targets companies. Research may help people better understand their businesses, including any challenges they might be facing, in addition to spotting potential opportunities. this will aid in figuring out how compatible it will be with your objectives. Because most businesses advertise key positions, they are looking to fill on their corporate websites, the report writer will visit this site as part of their company research. The report writer can access their press releases, earnings reports, and other public reports on this website. This study will enable you to verify anything they are stating and reporting about.
(Balsiger, 2009).
[bookmark: _Toc141651310]The report's author will demonstrate below how opportunities came his way during the job search after taking careful measures-
Companies and recruiters who utilise resume boards frequently are searching for specific applicants for a certain position who have a particular skill set and background. The conclusion is drawn that resume boards don't work because the phone doesn't ring off the line just because our information isn't being seen. We'll draw glances. After all, businesses and recruiters make significant financial investments in these resources for a purpose. By conducting proper job searches, the report writer will be able to choose the position that best fits both his profile and the demands of the company.
(Kim, 2021).
[bookmark: _Toc141651311]End job Summarize the Pursuit of Happiness by the report writer below-
The best personnel are the secret to a company's success, according to great business leaders, and they are their most precious asset. No matter how amazing the firm, if the wrong people are producing, selling, and maintaining a product, its performance will inevitably suffer.
(Davila & Kursmark, 2004).
The report's author is aware from past assignments that emotional intelligence is essential for professional success. You do better at work if you have more emotional intelligence. regardless of the position you hold or your level of seniority. The report's author recognises how his capacity for happiness and emotional intelligence interact. Your ability to manage your emotions effectively prevents you from bouncing from one terrible circumstance to the next. Practically speaking, emotional intelligence refers to a set of skills that allow you to comprehend your own and others' emotions and then use this understanding to your actions in a way that promotes both your own and others' effectiveness. Enhancing one's self-awareness, self-management, and empathy.
(Davis & Small Press Expo Collection (Library of Congress, 2014).
[bookmark: _Toc141651312]The report writer uses the Gibbs reflection model to discuss in depth his reflections on his e-learning experience, highlighting major lessons learned and their importance for the growth of his "personal brand" below-

Graham Gibbs created the Gibbs Reflective Cycle in 1988 to organise learning from experiences. It provides a framework for analysing events and, given that it is cyclical, lends itself particularly well to repeated encounters, allowing you to draw lessons and make plans from both good and bad situations.
(Gibbs, 1988).
[bookmark: _Toc141651313]Description of the experience-
To clarify his descriptions of the incident, the report asked himself the following questions: What transpired? What time and location did it occur? Who were there? What actions did you and the others take? What happened in the situation? What brought you there? What did you hope would occur?
[bookmark: _Toc141651314]Answer-
The author of the report lacks the courage to define his personal brand since he believes he has no personal brands of value, and as a result, he never even looks for quality employment. Following completion of this work, he began defining his personal brand and employing pertinent techniques to look for his ideal employment.
[bookmark: _Toc141651315]Feelings and thoughts about the experience-
The report's author asked himself the following questions to determine how he felt about his experience: What emotions did you experience at the time? How did you feel both before and after the incident? What do you suppose other people were thinking and feeling at the time? How do you believe other people currently feel about the circumstance? What were you contemplating at the time? What do you think of the current circumstances?
[bookmark: _Toc141651316]Answer-
The report's author felt disoriented, disorganised, and anxious about the circumstance. It was quite difficult for the report's author to develop his own brand and hunt for the proper employment because he was depressed for a few years. Because of his fortunate schooling, the report's author is emotionally fragile.
[bookmark: _Toc141651317]Evaluation of the experience, both good and bad-
The following inquiries were made by the report's author to better comprehend the evaluation: What aspects of the event were positive and negative? What succeeded? What went wrong, exactly? What positive or bad contributions to the situation did you and others make?
[bookmark: _Toc141651318]Answer-
Personal brand was a sensitive subject for the report's author because he had always been self-assured and detested talking about it. but defining his unique brand gave him more self-assurance, and he began to view things positively. He is now more self-assured and eager to seek out new chances that will result in success.
[bookmark: _Toc141651319]Analysis to make sense of the situation- 
The report's author used the following inquiry to determine an analysis of the experience: How come things went well? Why did it not work out? What kind of sense can I make out of this? What knowledge—my own or that of others—can aid in my comprehension of the situation?
[bookmark: _Toc141651320]Answer-
This was a really difficult experience because the report writer's search for the right company wasn't successful because he was rejected several times during the interview. He persisted, restarted his research, and after much effort and success, he joined a company as a customer service adviser since he had a strong desire to work with clients.
[bookmark: _Toc141651321]Conclusion about what you learned and what you could have done differently-
The report's author poses the following queries at this stage to help readers better grasp the experience's conclusion: What did I take away from this experience? How could things have turned out better for everyone concerned? What abilities do I need to cultivate in order to better handle this situation? What other options did I have?
[bookmark: _Toc141651322]Answer-
The report writer realised his error after working for someone whose standards did not align with his own. As a result of his recurrent receipt of customer service awards, his personal brand is better known. He is currently developing his brand so that he won't look back but rather go forward toward his objective.
(The University of Edinburgh, 2020).
[bookmark: _Toc141651323]Conclusion-
Understanding business, technology, and communications at the same time is necessary for personal branding. Professionals who want to succeed in their careers have traditionally been the target audience for personal branding strategies. We now live in a period where personal branding tools are readily available to everyone and pervasive. On the subject of whether or not everyone has a personal brand, brand practitioners and brand researchers disagree. Many researchers contend that because everyone has a personality, an image, and a reputation, they all have brands. Practitioners, in particular those who handle sports' and celebrities' personal brands, assert that a brand is something that is well-known to the public. It is an advantage if you can put a person's name on a product and charge more than a competition.
(Talaya Waller, 2020).
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