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AIM(S)  

• To  enhance  the  student’s  understanding  of  the  larger  world  within  which  creative  
writers  work,  publish,  and  make  a  living.  

  
LEARNING  OUTCOMES  
Upon  the  successful  completion  of  this  module,  the  student  should  be  able  to  
demonstrate:  

• a  comprehensive  knowledge  and  understanding  of  the  commercial  realities  of  
creative  writing;  

• a  systematic  understanding  of  the  complexity  and  variety  of  work  and  funding  
opportunities  open  to  creative  writers;  

• a  sophisticated  critical  awareness  of  current  practices  and  developments  in  securing  
prospects  for  publication.  

  
INDICATIVE  CONTENT  
The  module  will  consider  the  broad  commercial  realities  of  creative  writing.  A  typical  
session  would  be  divided  into  two  halves,  a  lecture  given  by  a  practitioner  followed  by  
a  one  hour  seminar  exploring  in  depth  the  issues  associated  with  the  particular  area  
of  expertise.  Areas  of  focus  for  the  weekly  seminars  will  include  the  following:  

• Book  publishing;  
• Periodical  publishing;  
• Marketing  creative  writing;  literary  agents  and  their  role  in  publishing;  
• Arts  Council  support  of  literary  activity;  grants,  bursaries,  residencies;  
• The  functioning  of  writers'ʹ  organizations;  the  Welsh  Academy,  the  Writers’  Guild  of  

Great  Britain  and  comparable  organizations  in  the  UK  and  America,  
• organizations  such  as  the  Poetry  Society,  P.E.N.,  etc;  
• The  relation  of  the  writer  to  the  academic  world;  the  possibilities  of  employment  at  

various  levels;  academic  residencies  for  writers;  the  role  of  university  presses;  
• Writing  for  the  media,  and  particularly,  for  television.  

  
LEARNING  AND  TEACHING  STRATEGY  
The  allocation  of  teaching  to  deliver  the  module  is:  
  

Activity  type   Hours   Percentage  
Scheduled  learning     30     10%  
Independent  learning     270   90%  
TOTAL     300   100%  

  
     



ASSESSMENT    
Coursework  100%  
Assessment  Component  1  –  100%  
Portfolio:  To  the  equivalent  of  6000  words  
TOTAL  100%  
Exemplar:  ‘A  detailed  and  professionally  produced  book  proposal  to  an  appropriate  
publisher.’  
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