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Words Included in Blog:
Post 1: 
WWF Limited Edition Charity Plush Collection: The Gift That Will Keep On Giving This Christmas 🎄
Christmas is the season of spreading positivity and joy to everyone, so why not get a gift that truly makes a difference this year? With our brand-new sustainable WWF plush collection, you would not only be getting an incredible gift for your loved ones, but you would also have a major impact on the conservation of wildlife!
Meaningful Gifts for Everyone! 🎁
Imagine your child opening a plush of their favourite animal, with the knowledge that you are also contributing to saving these fascinating creatures out in the wild thousands of miles away. While these toys are great for kids to cuddle and play with, they will also begin to teach them about the importance of keeping these beautiful creatures safe in a world where the number of endangered animals is drastically increasing.
These thoughtful gifts aren’t exclusive for children however, as people of any age can enjoy nature and its inhabitants. For those people, we also offer direct sponsorship of the animals where the generous donor will receive photos of the animal that they are protecting, along with information about their chosen animal. These gifts are the perfect option if you are struggling to find a good present for someone who is close to you and who cares about protecting our planet.  🌍
Make a Difference!
With every purchase from our shop, all proceeds will go directly to our charity which involves preserving natural habitats and looking after endangered species, from gorillas and leopards to turtles and whales. These poor animals have suffered from horrific circumstances such as deforestation and hunting. There are many different toys to choose from so someone you care about can have their favourite animal. 🦊🐻🐼🐨
https://shop.wwf.org.uk/products/penguin-soft-toy
Click this link to shop now and buy a gift that will quickly swing, fly, or even waddle its way into your heart and support an incredible cause this Christmas! Which animal is your favourite? Let us know in the comments below!
-Thomas Bennett

Post 2: 
Make Waves and Join Our Xmas Beach Clean! 🌊🏖️
Do you want to see your golden beaches spoiled by rubbish? Beaches are known for their beauty and attract many people all over, especially in Wales. However, unfortunately they are being spoiled by pollution and constant littering which is becoming harder to clean due to the amount. Not only does this negatively impact the looks of the beaches, but also affects the precious wildlife in the oceans! Waste such as plastic is being taken into the ocean from these beaches and is being eaten by the marine life, causing many animals to die.
Help Save The Wildlife Free of Charge 🐟
Luckily there are ways we can help fight back against this pollution without any need to donate or spend any money! By joining our Xmas beach clean, you can play a major role in saving our planet, one beach at a time. The event will take place on December 7th at 12pm at your local beach and will be Christmas fancy dress, so bring your best costumes and a smile, and help us save the world! 🎅🎄  
Click here to let us know if you are interested!! 
https://WWF.org.uk/Xmas-Beach-Clean
Meet like-minded nature enthusiasts and possibly even new friends! Beach cleans are very popular and will also inspire a positive change for our environment so make sure to bring your friends and loved ones along for the fun. Any donations to the charity during this time would be greatly appreciated, especially during the holidays when keeping money is very important. 
Don’t forget to post your images and talk about your experience in the comments! 👇👇  
-Thomas Bennett
Evaluation of Marketing Theory
When thinking about creating the blog posts, many factors needed to be considered, such as making sure that the posts related to both customers and consumers. The second post, which was an event post, had to be persuasive and give reason to the audience to participate and attend the event. To make sure that the posts were engaging for potential customers, headings and subheadings were used to break the post up so that there was not a large block of text, which would appeal more to the younger audience that use social media. Social media is a very good tool to digitally market as it allows you to communicate and engage with the audience very easily as well as making sure that the target audience is reached (Wibowo et al., 2020). By using Facebook, the comments section allows for good customer engagement and is encouraged through the posts, for example, asking the target audience what their favourite animal plush was. For the second post, as it was an event, the audience was encouraged to post their pictures from their event, which would hopefully show a good result and people enjoying, with the aim of then persuading others to join the cause and participate in future events held by the charity. 
For the first blog post, I decided to advertise plush toys for Christmas, as that is the time where people are more likely to make purchases and donate to charities and other organisations. The objective of this was to get the audience to view the shop page and hopefully make a purchase, which all proceeds would go straight to the charity. When considering the target audience for this post, it was clear that the appeal was going to come from not only parents looking for toys for their children, but nature enthusiasts who collect the toys and generally want to support the cause. The title was used to try and appeal to the customers by telling them that the product was a new collection and limited. This may make the customer want to purchase more, as it makes the product more unique and special as a gift. The way that they were targeted was by directly stating what the animals suffer from and exactly what their money was going toward. A study looking at environmental advertising by Kao and Du (2019) showed how making consumers happier and feel good can positively impact the advertising effects. This idea was used in the posts when I used an anecdote describing a child opening the toy at Christmas. This was to make the post more relatable for the customer who, in this case, was purchasing for the consumer and would hopefully make them feel more inclined to make a purchase. When looking at Ducoffe’s Advertising Value Model, when selling the gifts it was important to make sure that the customers knew exactly what product they are purchasing, and they knew exactly where their money was going because it is important to look at what the expectations of the customer are (Amr and El, 2022). By using emojis and writing more informally, it stops the customer from feeling like it's a sales pitch from a large organisation and is more personal. A study from Orazi, Ranjan and Cheng (2023) found that using non-face emojis was better than just having blocks of text. This could be because it breaks the text up and makes it more readable, especially for social media posts. 
The second post followed similar theory, by using Christmas to host an event in hopes that people are feeling generous. Emojis being used and encouraging comments is intended to increase engagement with audiences, however the target audience for this was more focused on the environmental community and local communities with the idea that they will come together. This was clear through having the Christmas fancy dress theme, which was used to make the idea more fun and community focused for people who may not want to participate initially. Asking participants to share their photos and experiences was not only to increase engagement for the post, but to attract more people for future events, as the expectation would be that the comments would be positive.
The marketing metrics that would be used for these posts would be the built in features such as like count, number of comments, number of shares on each post, and the number of followers gained in a certain time frame as this would determine how the public feel about the posts and their content. Another measurement would be bounce rates. Hyperlinks were used in the posts as a call to action, meaning the users could go directly to the website from the posts and make a donation or purchase. The bounce rate is ideally low, as it means that the actual engagement of the post is higher because the users are not leaving the page straight away, leading to higher chance of purchase or interaction (Poulos, Korfiatis and Papavlassopoulos, 2020).
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