
1.Market Segmentation:
Market Segmentation is the process of dividing the market into subjects of customers share common characteristies.
It provides companies or businesses a better understanding or knowledge of their customer needs by matching services these needs.
It helps businesses to allocate more efficiently their human and financial resources.

Marketers have developed four basic ways to segment are: .
Geographic, Behavioural, Demographic, and Psychographic segments.
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2.Target Market: Is the process of evaluating and selecting the most viable market segments to focus on.
Businesses decide which segments offer the best opportunity for achieving their goals.
Effective targeting ensure that marketing resumes are invested in the audience segments most likely to convert. This maximum return on marketing investment by focusing on those who are most interested in or likely to benefit from my services offer.
SEGMENT TO FOCUS ON.
Psychographic Segment: I should focus on the group of customers according to their attitudes, opinions and lifestyles.
What differentiate Miccarroll Cleaning Services as a unique service?
I offer a high standards of cleaning services to my customers with affordable price charge.
Ability to handle customers complaint and customers service skills.
3.Position : Positioning involves crafting a unique value proposition and brand image that clearly differentiate the product or service in the minds of the target audience.
So when positioning it help the customers to understand the quality services and to request for the services I offer.
Importance: Strong positioning from competitive makes a brand stand out from competitors and creates a distinct place for it in the market. It assist customers to understand what the brand stands for and why it’s the best choice for their needs.

4.How to reach audience or to promote my business.
After the small business owner has a good knowledge of their market and customers, then the following tools should be used are:
· Social Media Platform (Facebook, TikTok, Instagram).
· Develop a professional website and invest in search engine optimization (SEO).
· Build an email list of the customers.
· Offer incentive bonus and discounts or coupon.
5.Promotion : Promotion refers to the activities and strategies a company  uses to inform and persuade customers about their products or services, ultimately aiming to increase sales and brand awareness. 


