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         Marketing Information System
[bookmark: _Toc3613397]Introduction
Marketing information system is defined as the systematic process in which data is collected, analyzed, interpreted, stored and disseminated for the market information. The data is collected via internal and external source in a continuous time. 
The marketing information system has enthusiastically simplified bricks-and-clicks of data that work for the distribution of information throughout the market and rapaciously initiate effective functionalities to improve the process of decision making in the fields of production, sales, distribution and promotion. 
The marketing information system has several components that are listed and defined below:
1. [bookmark: _Toc3613398]Internal Records – As mentioned earlier, the company collects data both externally as well as internally, therefore the internal data collected is known as the internal records. The data is collected via several sources such as invoices, billing documents, etc. that are developed by the company for different purposes. The data is maintained on periodic and regular basis so the data does not go out of date. The data is stored in company databases which are kept in data warehouse from where experts can retrieve it whenever they want. 
Marriott stores the information regarding all its sales, expenses and all the receipts for the marketing information system.
2. [bookmark: _Toc3613399]Marketing Intelligence System – the external data collection is performed by the marketing intelligence systems. It collects data from environments outside the company and uses them to develop databases that give the opinions of the people outside the company. The marketing Intelligence System needs thorough training and improvement to further improve its efficiency, for which data from the government is used to improve the marketing information system. Due to high number of customers, Marriott has a huge amount of data available regarding it customers. Through the customer surveys, they can make their intelligence system even smarter.
3. [bookmark: _Toc3613400]Marketing Research – this component is one of the most important components of the marketing information system. It gathers all the data about the market ranging from the collection, organization and analysis of the entire data set. There are several companies that do the process of marketing research. Once they collect the data, they analyze it via several tools and make it available for other companies to use. 
Data regarding the tourists and customers to other companies in the domain of hospitality and tourism is collected via Marriott to boost their marketing research.
4. [bookmark: _Toc3613401]Marketing Decision Support System – This is the component where the decision making processes are finalized. This process uses different software tools available widely, for the planning and plotting of the data that is acquired in all the previous phases. The critical analysis of the data takes place in this section and through the results the experts decide the future steps that need to be taken in order to implement the marketing information system. The different tools used for the analysis vary according to the purpose as they depend upon the statistical purpose of the data. 
[image: Image result for marketing information system]
[bookmark: _Toc3613402]Critical Analysis
Marriott is one of the largest hotel industry and has had years and years of experience in the aforementioned field. They have experts in all fields and for every purpose. Due to the years of experience, they have also acquired huge amounts of data that they can put to use and analyze using the marketing information system. 
Marketing Mix
Marketing Mix, a term coined by Neil Borden, are the ingredients that combine to capture and promote a brand or product’s unique selling points, those that differentiate it from its competitors. He refined these elements to 4p’s which are widely used by marketing companies, web design and branding agencies throughout the world.
Product
 A product, is good or service that fulfills the need or want of customers. Selling fruits on the local market or luxury package accommodation, it is your duty to have a clear vision of exactly what your product is and what makes it unique before you can be successful on the market    
Price
Forming price of a certain product or service you should keep in mind some simple rules and implement strategy to it, in order to be competitive on the market. Profit maximization have to be your long-term goals, while revenue maximization should be your less focus on profit. The Price though can be used to appoint a high quality product and establish the company as a leader on the market. In addition you might think about a partial cost recovery to establish a secure profit


Promotion
Once we have the product and the price then we can promote it. There is many ways of promoting your product e.g. marketing agencies. The promotion have to be supported by well-chosen brand to maximize the return of the investment. The well chosen brand though have to deal with advertising, video marketing, social media marketing, email marketing, search engine marketing to obtain the best possible result for the product. 
Place
[bookmark: _GoBack]As marketers says often, the major rule to sell a product, is your place. and to have the right place for your product you have to follow 3 simple rules: the 1st one is to find the right location, 2nd rule is to evaluate the right location, and the 3rd one is to be at the right location. Even going online today to place your product you still need the right location.
Customer
Customer or Consumer is always right in this competitive world. If our product or service do not satisfy our customers in this competitive environment, your perspectives of the business are not in right position on the market. That’s why firstly you need to study the customers demands and needs, and then develop the product to tailor their desires and satisfies their wishes.
Cost
The price is just a part of the entire cost of the product, and is tailored to satisfy the needs of the customer or consumer. The cost is the most important element, which applies to the decisions of the customers taken 
You should give a special attention when forming the cost of a product or services.
Convenience
Convenience is important tool like the above mentioned for the sales and the convenience of buying products helps consumers and customers to choose the right product.
Take an example of buying kitchen for your home or office: 
If the company sell that kitchen and do not give you an option for delivery or installation service. You may not be convinced to buy the product as you won’t be able to pick up the kitchen units and install it yourself. Whereat, you will be looking for a company providing these services for your own convenience.
Communication
It is worth that, the marketer to takes into the, consideration the communication instead of promotion. Communication is based on, to give more options to the customer and to the seller, while the promotion gives options only to the seller.
Using recurrent information
By using the technology and information system effectively and efficiently Marriott allows their employees to use the company services which provides to its business clients as well. The  employees who eat in the company canteen are able to order some food to take home by making few clicks on their computers, or to gain access to some other services such as car detailing and some business clients who like the recipes served in the restaurant can do likewise 
[bookmark: _Toc3613403]Conclusion
Marriott is a big name in the hospitality and the tourism industry and there are several reasons as to why the list of success of the company is so long. Marriott performs thorough market researchers to find out better marketing strategies and uses them to improve the company’s sales and reputation. Marriott continues to collect market information and efficiently uses it to get process the data through the market intelligence systems which provide it with improved strategies. 
CIO Magazine has named Marriott Hotels for the fifth time among the Top 100 organizations. Marriott though is the only hotel on that list, which recognizes the brand for its excellence in the MIS. Marriott clearly demonstrates the company’s commitment to developing and support its business using Marketing Information System
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