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Introduction

This document compliments the presentation of the Lighter HR campaign, and is attached. This overview provides an explanation of a new marketing campaign that will be used to introduce Lighter HR. This marketing campaign will look at different elements of marketing strategies to raise the profile of Lighter HR along with engaging and introducing to new clients. This campaign includes the idea, the advertising methods that will be used on Social Media, SEO, e-mail, in addition to how the campaign will be implemented and measured. 

The Idea

As Lighter HR offers advice and legal action for business owners dealing with HR issues, the new marketing campaign introduces a podcast. This podcast will compliment the existing support and guidance offered, helping to add a personal element to the business. This will allow clients to understand the company, including the introduction of staff members and founders. Podcasts are relatively new to social media world. An example of this is that Apple music currently has 240 business related podcasts available (Apple podcasts, 2020.) With the introduction of a Lighter HR podcast, this should also become a popular successful podcast, adding a new and exciting pathway for Lighter HR (Lighter HR, 2021.)  

Advertising a podcast via Social Media

Lighter HR will use their podcast to communicate with potential clients by advertising their podcast through the use of different Social Media platforms. The podcast can be advertised on many Social Media through the use of images and audio files. The images could include a photo of the company’s employees, highlighting and promoting the film to podcast, as well as an image of the special guests, or expert they have chosen for the episode.  The audio used on Social Media could also include a small section of the most recent podcast to entice listeners. This is the traditional current method podcasters use to advertise on social media (Hirsch, et al, 2017.) The most popular and successful social media platforms used to advertise this podcast , and would be suitable for Lighter HR include, Facebook, Twitter, Instagram and LinkedIn. The process would be straightforward as Lighter HR already has a Facebook, Twitter and LinkedIn account (Lighter HR, 2021.); the company would only need to set up an Instagram account providing exposure to an already popular platform.  This would be an excellent idea as often-small businesses try and market their products and services on this platform.

Another way Lighter HR should consider is advertising the podcast on social media platforms is through the use of polls (Bode, 2012.) Social media polls has the ability to pose a series of short questions to followers and listeners of the podcast about topics mentioned in the podcast. This is a clever way to not only entice listeners but also gather views and opinions of certain topics. One way to gain more followers on social media is through the use of paid advertisements (Shaun, et al, 2015.) 

The use of SEO

Lighter HR can improve SEO through the use of the podcast by adding key search terms in the podcast title (Amerland, 2013.) By adding key search terms to the podcast title it requires the podcast to show in the search results when the key term is typed into the Internet (The Podcast host, 2021.) Lighter HR should also consider setting up a YouTube channel that contains the content of the podcast as an audio file. This can also help the podcast showing in Internet search results (Sutton-Brady, 2009.) The podcast should advertised and mentioned on the Lighter HR website so that when listeners and followers search for the podcast the website they will appear. All of these small changes can help raise Lighter HR’s SEO for free. There are other methods available such as paying for Google adverts but at this current time Lighter HR should makes these changes first before considering paying for adverts. 

E-mail - helping Lighter HR and the Podcast

Adding e-mail to the podcast can help to add depth as it encourages a stronger bond between the podcasters and the listeners (Campaign monitor, 2020.)  An e-mail can also helps listeners become a part of a podcast community. Having an e-mail address can help listeners engage with the podcast as it can offer a two-way personal connection between the listener and the podcasters. By having listeners e-mail into the podcast it can help gather opinions on what people think and what they like and don’t like about the podcast so far (Cronstorm, 2007.) This allows Lighter HR to potentially make changes based off of the feedback given by the listeners. 

The Implementation Schedule 

The implementation schedule demonstrates the set up of the podcast, and the length of time it should take (Pinto, 1990.) The schedule in place shows a time scale of 10 months. This timescale incorporates Lighter HR’s current schedule, highlighting and incorporating sufficient time to allow the marketing and imbedding of the campaign as Lighter HR has not set up a podcast before.  This timescale allows for: setting up the podcast, enough time to allow discussions regarding content, recording episodes of the podcast and a schedule of social media posts. 

Due to Lighter HR never having a podcast before, time will be spent learning how a podcast works and getting content ready for the podcast. The podcast will need time to grow and get more listeners interested and find out about the podcast (Apple, 2021) 

The implementation schedule covers a 6-month planning process and set up, with the launch of the podcast in month 7. 

How this campaign can be measured successfully

The campaign can be measured at different intervals in time using different measuring techniques. One of these techniques is to measure the amount of people listening and download the podcast each week and each month. A growth in the podcast should be noticeable around the 18 - month mark (The Podcast Host, 2021.) If by this point listening figures are still low the podcast should be re-evaluated. 

Another way to measure the success of the podcast is via the engagement with social media and e-mails. If social media likes and follows have risen since the podcast this is good sign as it shows people are engaged with Lighter HR. If this  is the same for e-mails, it shows that the amount of emails have increased, meaning that listening figures should be high. 

The final method to measure if the podcast is successful is through the amount of website traffic Lighter HR is receiving since the podcast started (Innovation enterprise, 2020.) This is an excellent method, using numerical data to see at a glance the amount of users accessing the website and podcast.

Conclusion

To conclude, Lighter HR should use podcasts as a new way to engage with potential clients. It offers a personal connection with listeners and followers through the use of personal e-mail connections and Social Media platforms. Lighter HR has the ability to enhance and strengthen their already strong connections with people on Social Media, by using polls and relevant images. However, its important that Lighter HR has a schedule in place to ensure the they measure the success of the podcast. Another method to compliment this is to ensure there are measures in place to this record the amount of listeners and downloads per podcast achieves. However, it should be noted that a podcast often takes a while to grow, so large listener and follow download figures typically occur in around 18months.   
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