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Summary
Aim - To produce a report for the head of marketing of TBG Tours Ltd for their forthcoming meetings on their business development trips to China and Dubai.
Objective – The report will be sectioned into headlines detailing what to do when visiting China and Dubai and their cultural differences to America. 
Introduction
The report explains the differences in both Chinese and Dubai culture from the American culture. Culture insists of different beliefs, characteristics, and behaviours that a group of people such as a country or religion have on society. The report will include the different cultures in both china and Dubai, including theoretical knowledge on power distance, masculinity, individualism and long-term orientation. The point of the report will be to inform the reader on the countries before traveling so that the behaviour of the tourists will be followed correctly by the culture of the country to avoid difficulties. Figure 1 shows that culture is not inherited but it is learned by how the person is brought up in society (Hofstede, 2005).

Main Body

China
Culture
American corporate culture is much more open than china as Americans have more freedom of speech and access to information. Many websites are not accessible in the main land of China, such as, Facebook, You tube, Twitter and Instagram. Newspapers such as Times and channels such as BBC are also blocked online (country Navigator, 2018). When visiting China, know that number 4 is an unlucky number due to it meaning death. There is no floor level ‘4’, ‘14’ or ‘44’ in hotels, usually it is converted to ‘3A’ or ‘13A’. The number 8 is the luckiest number due to it meaning wealth, or double happiness. The Chinese feel strongly about things coming in ‘pairs’, they like to give 2 presents or an even number, having an odd number of presents can be known as disrespectful. 
Feminism and Masculinity
According to Powel (2015), China is found to have a masculine society especially when it comes to business as they are more competitive. Hofstede shows that masculinity scores 66 (shown in figure 3) in the ranking between different countries and regions. When countries have a low score in feminism, it indicates that the country’s society is driven by achievement and success (Louie, 2002).
 Individualist and collectivist
While American's celebrate the success of an individual, Chinese people see the success of an individual to have a success on a group of people, for example, the family or business. A Chinese person will consider how their action will affect a group of people rather than just looking out for themselves (Steele et al, 2013) Moran et al (2014) argues how the Chinese dislike collectivism due to communist regime forcing society into groups over several years. 
Power Distance
Power distance is measured by the country and their assumptions to superiority over other countries or people. Hierarchy in Chinese culture is very important. When communicating or approaching a Chinese person it is crucial to know where a person lies on the hierarchy scale. Figure 2 shows how the Chinese culture ranks a person by their value towards society (Hierarchy Structure, 2018). The Chinese score high for power distance, also showing in figure 3.
Long-Term Orientation
Figure 3 shows a high score in long term orientation which indicates that the Chinese culture has a long-term goal in making their business last and strengthening their relationships with business partners (Wang et al, 2008). The Chinese concentrate on long-term achievement and persistency (Lin et al, 2015).

Dubai
Culture
When thinking of Dubai there are several stereotypical images of the Arab/Muslim world. When approaching locals in Dubai, must know that not every Muslim is an Arab and not every Arab is Muslim (Yvette Reisinger et al, 2015). In Dubai and other Middle East countries there is low tolerance of communication between the opposite sex as women are not allowed to have interaction with males due to their religious beliefs; there are disciplinary actions that take place if this kind of interaction occurs (Coms group, 2011). The culture in Dubai shows they’re a ‘non-contact' culture as they keep more distance and less touch between each other than other countries who show more ‘contact’. Dubai has a certain dress code including the burka or facial mask. They expect tourists to cover the shoulders and the knee above to respect their culture. Dubai has a popular tradition called ‘Ramadan’ where they don’t eat or drink after sunrise, they expect tourists to respect their choices and avoid eating in public at that time of day’. In Dubai it is forbidden to dance in public as well as make public affection such as holding hands and kissing.
Feminism and Masculinity
 According to Albadawi (2018) Dubai score 50 for masculinity. Like China, Dubai are work driven and women are expected to be the caring person in a relationship while the man is expected to do business.
Individualist and collectivist
Dubai score 25 in the article by Albadawi (2018) meaning that the people and culture of the country can both be collectivist and individualist. Some people prefer to work in groups and succeed in a group and others will succeed as an individual.
Power Distance
Power distance for Dubai is highly scored according to Hofstede (2001). United Arab Emirates scored a high total of 90 in Albadawi (2018) meaning that both the Chinese culture and Dubai feel strongly about themselves being a superior country. Their children are shown obedience, there is a wide gap between people on the hierarchy scale and ‘inequalities among people are both expected and desired’ (Hofstede, 1994).
Long-Term Orientation
Long-Term orientation is not scored in Hofstede's study.


Conclusion
To conclude it is important that tourists follow the culture provided in the report as t is respectful to follow the laws and guidelines to avoid difficulties. Both Chinese culture and Dubai have high scores in muscularity and power distance which means both countries suggest themselves as a more superior country due to their laws and the hierarchy chart.
Appendix
1. Figure 1 – Hofstede (2005)   
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2. Figure 2 - Hierarchy Structure (2018)
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3. Figure 3 - Hofstede (2005) 
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